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Respond to each question
	Evaluation
	

	Section 1 – Usability (75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load?

	Answer: The website loads quite quickly because it has very little content, but it has a minimal design and lacks visuals.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these?

	Answer: The site has a basic menu with links to a few subpages, but most of the pages contain little or no information, and navigation is simple but helpful

	Question 1c - Can a customer make a booking via the webpage?

	Answer: No, there is no booking system or form on the site. Customers need to contact the business by phone.

	Question 1d - What improvements could be made to the usability of the website?

	Answer: add clear service description, pricing and images, integrate an online booking system improvement and display contact information properly.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look? Are there any differences in appearance on a mobile phone versus a computer?

	Answer: the website is very basic, which may feel uninviting.it displays similarly on both mobile and desktop due to the simple Wix template, but the lack of engaging, feel empty.

	Question 2b - How does the website use imagery, video and colour?

	Answer: The website uses almost no imagery or video, which limits visual appeal.The colour scheme is basic and lacks a cohesive spa-themed palette, missing an opportunity to create a professional.



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service?

	Answer:no the website dose not have an online chat tool.this makes it harder for visitors to ask quick questions or get instant information.

	Question 2d – How effective are the social media links on the website?

	Answer: The website does not have clearly visible or functioning social media links. This limits its ability to connect with customers on other platforms and reduces opportunities for engagement.

	Section 3 – Perceived Value (75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?

	Answer: The services are not clearly listed on the website. There are menu options such as Treatments, but they lack detailed descriptions, price, or images, making it unclear.

	Question 3b - How are customer reviews made available? Are these up to date?

	Answer: The website does not display customer reviews. However, reviews are available on external platforms, link Treatwell, where they are current, detailed, and generally very positive.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend it to a friend or family member?

	Answer: The website itself does little to present the service as high quality, but external reviews on Treatwell praise the professionalism, relaxing atmosphere, and friendly staff. This reputation, combined with the local location, could encourage.

	Question 3d - Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices?

	Answer prices are not displayed on the website. This may be due to the business directing booking and pricing information through third-party platforms.

	Section 4 – Searchability

	Question 4a - What three words would you type into Google to find this type of service?
	1. Harborne Spa

	
	2Birmingham Skincare.

	
	3. Wellness treatments

	Question 4b - When you type these words into Google, does the company’s website appear in the top ten websites?

	Answer: No, the company's Wix website does not appear in the top ten results for these keywords; instead, external listings such as Treatwell, Yell, and directory pages appear higher in the search results



	Section 5 – Reflection and conclusion
(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer.

	Answer: Yes, websites are still highly relevant in modern uk business. They act as a digital shopfront, providing customers with essential information such as service, price, contact details, and booking options. A professional to date website builds trust, improves search engine visibility, and gives a business.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement?

	Answer:i would recommend additional detailed service descriptions with price and images. This would help customers clearly understand what is offered, improve transparency, and encourage booking.



Reference List

Website / Spa Information
Harborne Spa & Clinic. (n.d.) Express Treatments – Harborne Spa & Clinic. Harborne Spa & Clinic. Available at: https://harbornespaandclinic.co.uk/treatment/express-treatments/ (Accessed: 11 August 2025).
Harborne Spa & Clinic. (n.d.) Massage – Harborne Spa & Clinic. Harborne Spa & Clinic. Available at: https://harbornespaandclinic.co.uk/treatment/massage/ (Accessed: 11 August 2025).
Harborne Spa & Clinic. (n.d.) Spa Beauty | Harborne Spa & Clinic – Home. Harborne Spa & Clinic. Available at: https://harbornespaandclinic.co.uk/ (Accessed: 11 August 2025).
Harborne Spa & Clinic. (2025) More Offers & Updates. Harborne Spa & Clinic, 6 July 2025. Available at: https://harbornespaandclinic.co.uk/offer/10148/ (Accessed: 11 August 2025).
Eden Spa Harborne. (n.d.) Eden Spa Harborne [Wix website]. Available at: https://edenspaharborne.wixsite.com/eden-spa (Accessed: 11 August 2025).


External Listings & Reviews
Yell.com. (n.d.) Eden Spa. Available at:
https://www.yell.com/biz/eden-spa-birmingham-4171411/ (Accessed: 11 August 2025).
Birdeye/Google Reviews. (n.d.) Harborne Spa & Clinic – Business profile and customer reviews. Available at: https://reviews.birdeye.com/harborne-spa-clinic-169012303041028 (Accessed: 11 August 2025).
Fresha. (n.d.) Best Spas & Saunas near me in Harborne, Birmingham. Available at: https://www.fresha.com/lp/en/bt/spas/in/gb-birmingham/harborne (Accessed: 1
Eden Spa Harborne Evaluation Report
I was able to access the Eden Spa Harborne website at the provided URL (a Wix site),

Home, The Spa, Treatments, Contact, and More (though “More” doesn’t expand to anything obvious).


· A prominent tagline: "your body deserves more" and a subtext stating "wellness & skincare for men and women".

· Footer info indicating the site was created with Wix in 2014, with generic social media icons (Facebook, Twitter) but no links.

· There was no visible content for services, staff, pricing, images, testimonials, booking, or contact details beyond menu labels on the version accessible Eden Spa Harborne+1.


Evaluation of the Website
Below is an in-depth assessment of the Eden Spa Harborne website's strengths, weaknesses, usability, design, content, and opportunities for improvement.



1. Purpose & First Impression

· Clarity of Purpose: The spa's name and tagline convey a focus on wellness and skincare for all genders. However, that’s the extent—there’s no clarity on treatment types, brand values, or unique selling propositions (USPs).

· Visual Engagement: The site lacks imagery or visual cues beyond minimal placeholder icons. This fails to evoke a warm, relaxing spa ambience or entice visitors to explore further.




2. Navigation & Structure

· Menu Labels: While there are clear menu headings (Home, The Spa, Treatments, Contact), there’s no actual content revealed under these sections on the version accessible.

· “More” Menu: The “More” dropdown is unclear and seems unused or improperly configured, which detracts from usability and suggests incomplete setup.

· Lack of Content: Clicking on any menu item yields little or no information. That’ll likely frustrate users expecting to explore services, team details, or book appointments.




3. Content Depth & Quality

· Service Information: Nothing is describing the treatments offered (e.g., massages, facials, waxing) — even though a Yell.com listing for Eden Spa indicates services like body massage, facials, waxing, manicures, etc. ell.

· Pricing & Availability: No pricing, packages, or appointment booking options are visible. Browsers cannot tell how to book or what to expect in terms of cost or availability.

· About/Staff Section: Without any “About Us” or “Meet the Team” section, visitors may feel disconnected—no sense of professional warmth, experience, or personality comes through.

· Testimonials/Reviews: There is no client feedback or reviews displayed—though independent listings host reviews, the site doesn’t echo these positive testimonials Yell.




4. Aesthetic Design & Branding

· Visual Identity: The site lacks branding beyond text. There are no logos, brand-approved colors, fonts, or images to create a cohesive brand presence.

· Imagery: Treatment shots, spa ambience, therapist interactions—none of these are on display. The absence of sensory visuals (soothing interiors, serene facial images) severely undercuts the emotional appeal of a spa.

· Typography & Layout: The design is minimal but feels unfinished. The absence of structured layouts or hierarchy makes the site seem more like an incomplete demo than a functioning business portal.

5. Usability & Accessibility

· Site Responsiveness: Given it's built on Wix, it's likely to be responsive—but with no content, there’s nothing to analyze in terms of mobile navigation, load speed, or display quality.

· Calls-to-Action (CTAs): There are no CTAs encouraging users to “Book Now”, “Get in Touch”, or “View Our Treatments”—a missed opportunity to drive action.

· Contact Info Visibility: While a “Contact” tab exists, it doesn't display any phone number, email, or location details within view. Users must search externally to find them (e.g., Yell.com listing shows address and phone) Yell.




6. SEO & Local Visibility

· SEO Title & Meta: Though not visible directly, the page title is generic (“Beauty Salon Birmingham, Eden Spa Harborne”). It’s not optimized with specific keywords like “Harborne spa treatments”, “massage Harborne”, etc.

· Local Search Accuracy: The Yell listing provides clear address—8 South Street, Harborne, Birmingham—and opening hours Yell. That information should be mirrored on the website to reinforce local SEO and trust signals.

· Reviews as Trust Signals: Incorporating recent client reviews (even excerpts) improves SEO value and credibility—but none are present online.




7. Trust & Social Proof

· Trust Builders: No certifications, awards, or client feedback on the site.

· Social Media Integration: Icons for Facebook and Twitter are present, but they lack functional links. Integration with live social content (e.g. recent posts, offers) is completely missing.

· Professional Tone: The “your body deserves more” tagline is aspirational, but without context or explanation, it lacks depth or emotional resonance.

8. Opportunities for Improvement

Here's a breakdown of practical recommendations to elevate the site:

Aspect	Recommendation


Homepage Design

Add a hero image showing relaxing spa interiors or treatments; overlay tagline with high-quality visuals.
Service Details	Build out “The Spa” and “Treatments” pages: list services, durations, prices, and what each includes.


Booking Feature

Integrate an easy, live booking widget or at least a clear "Book Now" CTA linked to appointment forms or an external booking engineAbout & Team	Include staff bios, qualifications, and a welcoming note about the spa's mission or philosophy.
Testimonials	Highlight client reviews with photos (if available) — e.g., “Fantastic facial, excellent therapists” Yell.

Visual Branding

Develop a cohesive visual identity: consistent color palette, logo, font styles, and imagery to reflect serene spa branding.



Contact Info & Map

Ensure phone number, address, email, and opening hours are clearly visible—preferably in header/footer and Contact page. Include a Google Map embed for location clarity.



Social Integration

Link social media icons properly; consider embedding live posts or an Instagram gallery.



SEO
Optimization

Use location-based keywords (“Harborne spa”, “B17 facial treatments”) in meta descriptions, headers, and page titles. Add alt text to images and structured data markup if possible for Local SEO.

Mobile UX	Test on mobile devices to ensure content loads efficiently, CTA buttons are touch-friendly, and booking is seamless.
Trust Badges	If accredited (e.g., Yell 5.0 rating), display trust badges or review aggregates to reinforce credibility.

9. Conclusion

Currently, the Eden Spa Harborne website serves as a skeleton—functional layout but devoid of substantive content, imagery, or user engagement features. While there's recognition in external listings that it’s a well-rated spa offering a broad suite of treatments Yell, the website doesn’t reflect or leverage that positive reputation.
By prioritizing visually rich, informative content, streamlined booking, and local SEO fundamentals, the site could evolve into a powerful client acquisition tool that aligns with the professional relaxation experience Eden Spa presumably offers.
