


REFLECTIVE REPORT
Changemakers: Creativity and Value Creation
Reflecting upon what you have learned and been taught is the best way to analyze your own level of understanding The most effective way to assess your level of understanding about any topic is to ask yourself a question, what did you learn? And to gain a thorough understanding of a topic, use reflection questions like "What is something I have understood about the topic".  These inquiries give us the chance to consider the lessons we've learned from both our own experiences and the experiences of others. Through my study of the Creativity and Value Creation module, I learned how important it is to use innovation and creativity when conducting business within organizations. Every little thing matters a lot and adds new meaning to the purpose, so my perspective on the world has changed. A "good teacher," in my opinion, is someone who extends and broadens minds as well as someone who puts concepts into words. We have been watching incredibly creative commercial advertisements during lectures. I've learned from watching these commercials that using your imagination and being creative are essential skills in every aspect of life. The themes and techniques that were utilized gave the campaigns that they are promoting a creative edge.
This module comprises of four units, in this report I would discuss each unit.

Unit 1 : IDEAS AND INNOVATION
Now I am going to mention some remarkable innovations and inventions of all times ;
200,000 years ago, humans were just hunters, then they evolved and created agriculture. The first man created the wheel in 5000 BC, and a few centuries later, he created the sailboat, which opened up the world to exploration. The first glass is invented in 3500 BCE, and 100 years later, the nail is discovered in Ancient Egypt. Since 1796, vaccinations have prevented millions of hospitalizations and millions of deaths, saving millions of lives. fatalities. We can now communicate current events and preserve our past thanks to the camera  (1816). Advances in medicine, science, and technology have helped save millions of lives. With the invention of anesthesia in 1846, the field of medicine underwent a significant transformation. We've learned a lot about how to live longer, healthier, and more environmentally responsible lives over the past 80 years. Over the past 80 years, communication has advanced significantly. We give thanks to those who helped shape our lives as we reflect on the past 80 years in science and technology, from the 1950s when DNA was discovered to the present day when the internet was just getting started. In 1994, the smartphone was created, and space travel still holds our interest. Supporting research initiatives that contribute to finding solutions to some of the most pressing global issues is one of the best ways to promote science.
REFLECTION
The "secret sauce" of business success is innovation, which has made the world a far more fascinating place to live than it was even ten years ago. (Barsh,2008) The best businesses differentiate themselves from the competition by creating something original that no one else has considered. There is an extraordinary amount of risk and the thrill of not knowing what lies ahead in the current economy. (Dyer, 2009; et al.).Creativity and innovation are essential to the growth and development of both individuals and organisations. Because old ideas have become outmoded over time, many crucial decisions that must be made in one's life, both personally and professionally, call for an unconventional approach. The discovery of DNA is one of humanity's greatest inventions because it makes it possible to characterise each person's unique traits. The hope of scientists is that by identifying genetic predisposition, they can increase the effective life span by being able to predict malfunctioning by studying the human genetic structure. In order to prevent the spread of hereditary diseases. Today, we can use the internet and computers that our great inventors gave us everywhere to improve the quality of life. The computer is undoubtedly a crucial invention in human history because it allows for the storage and sharing of all information about children and adults.
   UNIT 2 : CREATIVE SOLUTIONS
An important question is left unanswered in a value creation perspective on entrepreneurship: What is value?(Lackeus,2018) Five distinct types of value are presented in this article's value framework. Ten distinct perspectives on value can be formed by the possibility of experiencing and creating each type of value both for oneself and for others.
Enterprise education and entrepreneurship education are two well-known ways to incorporate entrepreneurship into the classroom. Creativity, self-assurance, initiative, and an emphasis on opportunities are the cornerstones of entrepreneurial education for students. Value creation-based entrepreneurial education is the working title of a third strategy. The focus on learning and personal growth in a value creation-based view of entrepreneurship makes it particularly relevant for educators. The two main approaches to incorporating entrepreneurship into education are both extremely challenging to put into practise. Due to its associations with capitalism, many teachers find the logic of a business startup in entrepreneurship education to be problematic.
REFLECTION
After reading this article I have that individuals’ values are greatly influenced by their own personal and social context. To have an entrepreneurial personality one should have clear definition of value with respect to himself and others. There are basic five values which are described in the framework below
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Economic, enjoyment(fun), social, harmony, and influence on value creation are the five categories. Economic value creation can be seen as primarily selfish efforts to add value for oneself by satisfying the needs of others. Value creation for enjoyment could be defined as value creation done purely for fun and enjoyment. Creating social value could be seen as an other-focused activity. The five kinds of value are pictured as relying on a common integrated core of value for oneself and for others. After studying this framework, five more values I could understand, which are based on some sociological theories. They are economic sociology, behavioral economics, psychological motivation, psychological well-being, and entrepreneurship.
Unit 3 : MOBILISING
Early in the 1960s, Yale University psychologist Stanley Milgram started one of the field's most renowned and terrifying experiments. For psychological experiments, he constructed a fake "shock generator" with electric shock levels ranging from 30 volts to 450 volts.The volunteers were unaware that the draw had been rigged so Milgram's friend would always be the instructor. The volunteers therefore believed that they were giving the shock themselves, but it's really just a button. He discovered that when the person giving orders was close by and regarded as an authority figure, especially if they were from a prestigious institution, obedience was at its highest.(Mcleod,2007) However, they also highlighted the importance of circumstance in conformity. The famous experiments of Milgram demonstrated to us that people conform for a variety of reasons. If you were ever a member of a group in high school, a club or fraternity, or any other organisation, this may sound somewhat familiar. Each of us abides by some sort of social norm, such as observing the law when it comes to driving or dressing appropriately. Conformity refers to how we modify our behaviour or way of thinking to conform to the norms or rules of the group to which we belong. Social psychologists have always been interested in the extent to which an individual may adhere to or defy the social norms of their group. When individuals feel valued, they are more likely to follow the group's rulesr. Golembiewski(2018) mentioned in his article about Irving Janis, a social psychologist, who coined the term "groupthink" to describe what occurs when a group makes poor decisions as a result of getting too caught up in the particular internal logic of their group. If we come from a culture that places a strong emphasis on adhering to social norms, we tend to conform more. The term "normative social influence" describes this. Milgram's seminal experiments demonstrated that people conform for a variety of reasons, but they also highlighted the importance of circumstance in shaping behaviour. Normative social influence is the idea that we conform to satisfy our desire to fit in or be liked when we are in a social situation where we are expected to behave in a particular way because we belong to a particular group. In a group, social loafing encourages laziness.
REFLECTION
People typically obey orders from others if they believe that authority to be morally and/or legally sound. In a variety of settings, such as the family, the classroom, and the workplace, this response to righteous authority is developed.(Mcleod,2007). If people elect a leader on their own, they will unquestionably carry out his orders. In numerous case studies, researchers have found that groupthink contributes to making bad decisions. It seems that groupthink happens in a variety of different types of groups.(Rose,2011). But from my perspective, a group of people with various backgrounds who come together could produce a wise choice.

  Unit 4 : EVALUATING
[bookmark: _Hlk119673838]What is well-being and how can we measure it? If flourishing as a human being is as much about pointing meaning and realizing our potential, perhaps this needs to be part of well-being, then there are three elements which make up what we call well-being - the three terms: pleasure, potential and self-fulfilment Then it's important to consider whether or not having children exemplifies this in the way parents choose to look at their own lives In a lifetime we'd be able to see the balance of positive pleasurable emotions and negative anxious emotions that we've experienced, but would this tell us our well-being or how satisfied we are with our life? The answer may have little to do with how much pleasure or anxiety you experience.
REFLECTION
The statement that happiness and well-being cannot be measured in terms of a person's financial situation was made by Oishi and his colleagues in their article. According to research, those who enjoy healthy relationships tend to be happier and more successful than those who are more educated and financially secure.
Eudaimonia refers to the decisions people make to make their lives more fulfilling. (Huta,2013) It is a change of perspective to acknowledge that people are responsible for improving their own lives and not placing the blame on society, the government, or government initiatives. If we are happy with our choices, then the unfavourable effects of those choices won't diminish our happiness.
I would be honest right away because, prior to learning more about the course, I had few expectations and little knowledge of it. I once believed that creativity could not be taught; it had to either be a part of one's DNA or it wasn't. After taking the course on creativity and innovation, I came to the conclusion that with the right knowledge, anyone can learn new skills. I have done other assignments of this module in which I have used my creativity skills in designing Mind Map, I discovered new details about the factors that can encourage creativity and its uses in practical contexts. (Treffinger et al, 2012). 
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