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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads in a few seconds and in a very accessible way. As the pages open within a few seconds, users get to experience a very smooth experience, they can quickly browse around the website with no issues or technical difficulties. The layout of the website is well structures and simple to navigate around, making it easier for customers to explore and search the cleaning services.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website contains a few sub-pages such as Home, Services, Price, About us and Contact us. They are easily accessible and customers can navigate easily as they are at the top of the website. Customers can quickly find information by navigating around the different sections at the menu and find what they are searching for. It is simple and quick to obtain their services and can contact them if you want more information regarding their cleaning services.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, a customer can make a booking via the webpage by clicking at the top right green option ‘Booking Services’. There, you can select the type of cleaning services you need and the type of property you have. For example, if you have a flat or a house. On the webpage, you can also find frequently asked questions such as payment, or you can contact them by phone as they have provided their phone number at the top.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
Some improvements that could be made to the usability of the website are : a more in depth description of the cleaning services provided. Another thing to improve would be to add before and after pictures. This way, customers would trust more and be attracted easier.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 
The webpage looks very pleasant and ‘clean look’. It is simply layed out and minimal colours,.It uses the colour green which symbolises clean environment.Yes there are differences in appearance on a mobile phone versus a computer.For example, on a mobile phone, the subheadings are not as accessible as you have to click on the top right to find the menu. Therefore, customers don’t find the information as easy compared to on a computer.

	Answer:


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses images to show the different cleaning services options they provide, making them more professional.The colours used are mainly white and green symbolising cleanliness, and reliability.The website doesn’t include videos which is a downside as customers nowadays are attracted to videos to see before and after.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does not have an online chat tool, they only provide contact options such as phone number, email, and request a form option. Adding a live chat option would improve customer experience as they can chat and receive instant replies to their enquiries.


	Question 2d – How effective are the social media links on the website?


	Answer: 
Social media links are very effective and useful on the website. This is because they help businesses to connect with customers and promote their services. By providing social media links, customers will build trust as they will feel more connected and feel more engaged. Customers are able to see reviews, updates and any information.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services offered by the company are made clear to the customers and explained on the website. Customers can easily find information about the different cleaning services such as domestic cleaning, office cleaning and many other specialised cleaning services. Each cleaning service has a brief description of what includes making t easier for the customer to chose the most suitable one for them.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
Customer reviews are available on the company’s website and also on other social media platforms such as Facebook and Google. These revies are customer’s honest experience and opinions of the cleaning services provides. Customers can read their feedback and assess whether they want to go ahead to get a quote. These reviews demonstrate that the company is reliable and trustworthy. Reviews given are 4.5/5, showing satisfied customers.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The service presented shows as high quality as it highlights since 2016 records and a large customer base- 14,000 happy customers. Also, it has a rating of 4.5/5 on Trustpilot showing strong customer feedback. Some of the reasons why I would recommend the company’s service to a friend or family member is due to the number of satisfied customers, and the positive feedback received which encourage customers to opt for their cleaning services.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, prices are clearly shown. On the book now option at the top right corner, customers can select the type of cleaning service required and the different areas needed cleaning. From there, you get an instant price which is very easy and accessible as customers don’t even have to call.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. London Cleaners

	
	2. House cleaning services

	
	3. Domestic cleaning in London

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
Yes , when you type these words into Google, the website appears on the first page meaning it is a very popular website that is highly frequented.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes,  websites are very important for modern UK businesses. This is because, nowadays everything is online. Customers can get an insight of different products and services from anywhere and at a convenient time.Customers are able to book services without even phoning, just by clicking the ‘book now’ option .You have access to view the prices , the description of the service and also and frequently asked questions. Websites provide customers important information such as details on products and services available , prices , contact details and reviews. These help build trust and make them a more reliable website. Overall, by having a website, it allows businesses to remain competitive in the market.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer:  One recommendation I would suggest to improve the website of London Cleaners is to have an option of live chat. This would allow customers to chat to someone and get instant replies to any issues or questions they may have. A live chat option would make it more accessible for customers to opt for the right services. For example, a customer may have a easy question , and rather than waiting on the phone, it would be much more easier to get an instant reply on live chat. Also , it would improve customer satisfaction as customers can get instant responses to their queries about services, prices or bookings. Overall, the business would attract more customers by adding a live chat option.
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