Hello I am Zara today I am going to be talking about the campagin for traveling by train with GWR trains to Mamma Mia via using GWR to London. 
Great Western Railway is one of the largest train company's in Britan with more than 100 million customers each year (“Our Business | Great Western Railway”). The train company operates services between London, the West country and Wales (“Great Western Railway — Story”). The popular routes than run to London are Bristol, Bath, Oxford, Exeter and Cardiff (“Trains to London | Cheap London Train Tickets | Great Western Railway”). The service from Cardiff to London takes around 1 hour and 50 minutes, with a frequecy of 2 trains departing every hour on weekdays can vary weekends (“Trains from London to Cardiff | Great Western Railway”). Mamma Mia is a well known musical that has gained more and more people whom come too watch due to the incorpotaion on songs by the group Abba. The musical revolves around the character Donna and Sophie who are mother and daughter Pathiyan, P. (2023). The show is scheduled at the Novello Theatre in London between Monday- Saturday 7:30pm and 3pm Thursday and Saturday (Novello Theatre).  The aims and objectives for this campaign is to increase and promote customer use of using train travel as their main form of transport to this event, aswell as the facts of sustainably travel, the social media aspect and emotional marketing. From using similar web, with using the official Mamma Mia website the demographics show with gender that 52.31% of Women have visited the website. With the target market age for this campaign being Women aged 35+, The percentage age between 35-44 whom have visited the website is 15.83%. But ages above from that which can be seen on pie chart the percentage with the highest being 29.13% (SimilarWeb, “Demographics”). From this information from similar web it shows that the right age was chosen to promote this campagin from the percentages, suggesting it will attract well to the market audience. To promote this campaign presentation, the following will be spoken about the branding colours, key messages, hashtags the strapline and content ideas which will engage the target market for this campaign. The branding colours chosen are the shades of blue to promote the musical Mamma Mia. This because the company uses the colours to create backgrounds, branding posters, content pages and set designs. Combinding this with the colour yellow promoted by GWR, this creates a happiness feel,(“Yellow”) as well as advertising the concepts of the branding colours. The Key messages promoting the campaign are by having a group booking system. A group booking system is a great why of groups of friends or family having the system of booking train and musical tickets at once with a discounted price of the original price if booked separate. Also with traveling by train is increasingly recognized with sustainable train travel. Great western railway, embedded a sustainable development in the way they do business with a strategy focus with 8 key themes. With environment GWR work with stakeholders improving on sustainability and key environmental performance indicators (“Sustainability | Great Western Railway”). 
Another Key message for the campaign is emotional marketing. Emotional Marketing is a strategy that engages humans with the emotions to influences the protentional customer decision making (“European Economic Letters (EEL)”). It indicates that from emotional marketing can create strong connections with the customer and campaign (2023) Vol.15 Iss.18 


Hashtags, represented by the symbol and are a great way to categorize and enhance the visibility of content on social media (Zappavigna). The hashtags have been chosen are related to Mamma Mia the musical and Great Western Railway. From these hashtags they will engage the target market of the customer. A strapline is a short, memorable phrases which is often a form of textual branding that is used with advertising. It is sometimes called a tagline (“What’s the Difference between a Headline, Strapline, Tagline and Slogan? | Caroline Gibson”). The main concepts of a strapline can increase brand awareness (admin). Supporting marketing masseages (“Creative and Digital Solutions for Retail Destinations”). Building a brand. 

The strapline that has been given for the campaign links with the musical with the song lyrics dancing queen being mention in aswell as a mention of train, with changing on lyrics to direct it with train travel.







