


Executive summary 
This in-depth analysis explores the complex field of corporate ethics, tracing the complex interactions between profit-driven goals and moral considerations. It carefully looks at the current dynamics and historical context that have shaped the conversation over the moral ramifications of corporations pursuing financial success. Three main goals guide the report's development:
Objective 1 (Purpose of Business): determines if the goals of the company go beyond making a profit to meet the demands of the community. examines the philosophical underpinnings, descriptive vs normative ethics, and theories like as teleology and deontology. investigates human dignity and Kant's "categorical imperative." Examples from the real world, such as the moral conundrums facing the tobacco business, emphasize the necessity of a complex ethical framework.

Objective 2 (Business Impact on Social Environment): Analyses values, ethical frameworks, and principles guiding corporate conduct in society. emphasizes social fairness, natural law, and utilitarianism. examines moral issues with government control and cost-cutting in underprivileged areas. Examples from the real world, like the deception committed by Enron and businesses that put wellbeing above profits, highlight the complexity of ethics.

Objective 3 (Regulation by Religious Organizations and Governments): Explores if religious institutions and governments should regulate business. takes ethical standards and economic progress into account. investigates ethical norms and sustainability models as examples of regulatory structures. examines the moral issues of vaping, smoking, and media violence in regulation.
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1. [bookmark: _Toc150085771]Introduction

The longstanding discourse on the ethical implications of greed inside the realm of business serves as a crucial investigation within our current global environment. In the contemporary business landscape, when corporate strategies are frequently driven by profit margins, it becomes crucial to do a comprehensive analysis of the ethical ramifications associated with this goal (Lloyd, 2010).

Chuck Feeney, a prominent philanthropist who has amassed significant wealth, articulates a profound ethical viewpoint through his heart-breaking assertion that  "To die rich, is to die disgrace" (Aikins, and Russell, 2022). This emotion presents a counterargument to the prevailing belief that the primary objective of business is only to generate profits (O'clery, 2013). It posits that genuine satisfaction and fulfilment can be achieved by leveraging money to bring about constructive transformations within local communities (Aikins, and Russell, 2022).

The historical context unveils a terrain that has been molded by both human accomplishments and ethical shortcomings. The continuum highlights the necessity of conducting a comprehensive analysis of the driving concepts that drive organizations in their endeavor to achieve success.

This inquiry delves into the realm of ethical behavior, transcending mere financial motivations. This inquiry pertains to the extent of corporations' accountability, namely whether they are exclusively beholden to shareholders or if they bear a more expansive responsibility towards communities and society at large. In this comprehensive investigation, we explore fundamental philosophical ideas, differentiating between prescriptive and descriptive viewpoints, and navigating the domains of moral obligation and ultimate meaning. Within the context of this investigation, the ubiquitous impact of technology assumes significant prominence. The swift development of digital environments presents new prospects and ethical dilemmas, necessitating a timely investigation of the limits of responsible conduct within a dynamic economic context (Arnaudov & Koseska, 2012).
















2. [bookmark: _Toc150085772]Objectives

Objective 1: Purpose of Business
This study examines if a company's main objective is to maximize profits or to address the needs of the larger community. It analyses the moral ramifications of profit-oriented versus community-oriented strategies by closely examining ethical frameworks and intellectual underpinnings.

Objective 2: Business Impact on the Social Environment
This goal explores the complex interplay between businesses and the larger social ecology. It assesses the moral standards, frameworks for ethics, and tenets that direct business behaviour in relation to society. The critical evaluation of the ethical effects of corporate actions on society will be strengthened by examples from real life.

Objective 3: Regulation by Religious Organizations and Governments
This goal deals with the degree of regulatory control that governments and religious institutions apply to businesses. It investigates whether companies should be subject to external regulation or should function with the least amount of intervention. Through an extensive analysis of codes of ethics and regulatory frameworks, this research seeks to clarify the moral issues surrounding the engagement of governments and religious institutions in commercial endeavours.

3. [bookmark: _Toc150085773]Main Body
[bookmark: _Toc150085774]3.1 Objective 1: Purpose of Business
The distinction between normative and descriptive ethical considerations is a fundamental aspect of ethical analysis (Cox, 2021). Normative ethics pertains to the study of how individuals ought to behave to adhere to moral principles and ideals (Hutchings, 2010). It involves the formulation of ethical theories and frameworks.
When examining the objective of business, it is crucial to differentiate between normative and descriptive ethical viewpoints. Normative ethics plays a crucial role in establishing the moral framework that prescribes the standards for determining what actions should be deemed morally right or bad in the context of business behaviour (Moellendorf, and Widdow, 2015). In contrast, descriptive ethics is concerned with analysing the existing conditions and providing observations on the dominant behaviours and practises (Ienca,et al 2018).

Deontology, also known as the ethics of rules, and teleology, also referred to as the ethics of consequences, are two prominent ethical frameworks that guide moral decision-making (Smith, et al 2023). The ethical framework that governs corporate activity is more comprehensively outlined by considering deontological and teleological issues. Deontology places significant emphasis on the obedience to a predetermined set of moral standards, regardless of the results that may result from those actions (Benlahcene, et al 2018). In contrast, teleology evaluates actions by considering the consequences they produce (Smith, et al 2023). The reconciliation of these viewpoints is crucial in evaluating whether the primary purpose of a corporation should be profit generation or community benefit (Zakaria, and Lajis, 2012).

At the core of the discourse lies Immanuel Kant's concept of the 'categorical imperative', which asserts that the moral validity of an action is contingent upon its ability to be universally applied without encountering any logical contradictions (Vignini, and Rusconi, 2023). The principle highlights the significance of maintaining consistency and universalizability when making ethical decisions in the realm of business (Robinson, 2021).The concepts of human dignity and universality are significant topics in academic discourse.

The acknowledgment of human dignity and the universal nature of ethical principles is a fundamental aspect in ethical considerations. Recognising the inherent value and equal standing of every human serves as a guiding principle for evaluating the ethical ramifications of corporate goals (Mea, and Sims, 2019).

[bookmark: _Toc150085775]3.1.1 Smoking and Vaping: Balancing Profit and Public Health
The tobacco business has long faced ethical challenges pertaining to the promotion and dissemination of goods that are widely recognised to have detrimental impacts on public health, such as smoking and vaping (Coraiola, and Derry, 2020). The task of reconciling the pursuit of financial gains with the obligation to protect the welfare of customers poses a considerable obstacle. This ethical quandary underscores the necessity for enterprises to carefully balance their economic interests with the imperatives of public health (Dewhirst, 2021). Business enterprises are faced with the ethical dilemma of obtaining financial profits from products that possess the capacity to result in substantial adverse health effects (Thomas, Parker, and Shiffman, 2021). The attainment of a healthy equilibrium between individual autonomy and the collective well-being of society requires the implementation of a sophisticated ethical framework (Gibson, 2023).

[bookmark: _Toc150085776]3.2 Objective 2: Business Impact on the Social Environment
Values such as utilitarianism, natural law, and social justice function as fundamental concepts that corporations employ to navigate their engagements with society (Bagus, Peña‐Ramos, and Sánchez‐Bayón, 2023). Utilitarianism evaluates activities by their impact on the collective well-being of society, whereas natural law asserts the existence of intrinsic moral standards that surpass legal regulations (Mea, and Sims, 2019). The concept of social justice places significant emphasis on the fair and reasonable allocation of resources and opportunities (Bagus, Peña‐Ramos, and Sánchez‐Bayón, 2023).

In a stark illustration of ethical dilemmas, some multinational corporations seek to cut costs by establishing manufacturing facilities in economically disadvantaged countries (Oviedo, 2022). While this strategy may yield production efficiencies, it often comes at a grave ethical cost. Workers in these factories, deprived of proper healthcare and fair compensation, bear the brunt of these practices (Powell, and Peng, 2023). When governments step into regulate these corporations, there is a palpable reluctance to invest further. This conundrum raises profound questions about accountability. Should the responsibility lie solely with the government to enforce regulations, or do the corporate entities themselves bear a moral duty to ensure ethical treatment of their workforce? This complex interplay of profit margins, ethical imperatives, and socio-economic disparities underscores the imperative for businesses to consider not only their financial gains but also their broader societal impact (Ryan, 2022).

[bookmark: _Toc150085777]3.2.1 Media Violence: Ethical Content Creation and Consumption
The media industry, namely within the domain of entertainment, grapples with ethical problems pertaining to the portrayal of violence (Rauf, 2021). When considering the impact of their work, content makers and distributors are faced with the task of balancing artistic expression with the potential negative consequences it may have on society (ŞAHİN, 2023). Furthermore, it is incumbent upon media consumers to assume responsibility for their choices in selecting and endorsing information that adheres to ethical principles (Wilcox, et al 2021).

The topic of discussion pertains to the concepts of corporate responsibility and agency theory. Theoretical frameworks such as models of corporate responsibility and agency theory provide valuable insights into the ethical obligations that firms have towards society (Blowfield, and Murray, 2014). Corporate responsibility extends beyond the exclusive objective of maximising profits, as it encompasses a broader range of concerns like as environmental stewardship, employee well-being, and community engagement (Carroll and Buchholtz 2014). In contrast, agency theory examines the ethical responsibility of individuals within corporate entities and their duties towards different stakeholders.

[bookmark: _Toc150085778]3.2.2 Examples from the Real World
The analysis of empirical cases of enterprises with dubious practises offers tangible examples of the ethical quandaries encountered in the desire for financial gain. These serve to highlight the ethical intricacies that are inherent in the conduct of commercial operations.

[bookmark: _Toc150085779]3.2.2a Epipen's Price Inflation
Ethical Assessment: The progressive escalation in the price of Epipen resulted in a large inflation of the drug's cost, has aroused notable ethical concerns. The implementation of this pricing plan has the potential to compromise the availability of a drug that is critical for persons with severe allergies (Balderrama, Schwartz, and Longo, 2020).
Ethical consideration: are brought to the forefront in this case, as it underscores the inherent conflict between the pursuit of maximum financial gain and the ethical responsibility to ensure accessible and reasonably priced healthcare services. This statement underscores the significance of considering the wider socioeconomic consequences of price decisions (Balderrama, Schwartz, and Longo, 2020).
The main theme of Epipen's Price Inflation is teleology, or consequence-based ethics, which focuses on the results of deeds. The goal of maximising profits was evident in the price escalation of Epipens, even at the expense of restricting access to life-saving drugs.

[bookmark: _Toc150085780]3.2.2b Ford Pinto's Safety Decision
Ethical Assessment: The ethical evaluation of Ford's choice on the safety of the Pinto highlights the prioritisation of profits over safety, leading to tragic accidents and sparking ethical discussions. The corporation intentionally marketed a product that was aware of having a documented safety flaw (Case, 2020).
Ethical Considerations: The present case highlights the ethical obligation of firms to prioritise the safety of consumers over their financial interests. This underscores the imperative for organisations to maintain a duty of care towards their clients (Skorin-Kapov, and Skorin-Kapov, 2019).

[bookmark: _Toc150085781]3.2.2c Nils Bohlin and Volvo's Seat Belt Innovation
Likewise, in a momentous instance of moral conduct on both a personal and business level, Volvo engineer Nils Bohlin declined to file for a patent on his revolutionary concept of the three-point seat belt (Maslarov, and Georgiev, 2021). This altruistic choice, which prioritises saving lives over making money from a life-saving innovation, shows a dedication to the greater benefit of society (Maslarov, and Georgiev, 2021). Volvo's support of Bohlin's choice highlights the significance of moral issues in corporate behaviour even more.

Deontology (Duty-based Ethics): Deeds motivated by moral obligation and ethical ideals, regardless of the ramifications, are exemplified by the Ford Pinto Safety Decision, Nils Bohlin, and Volvo Seat Belt Innovation cases. Ford neglected its responsibility to ensure consumer safety in favour of profit in its Pinto decision. It was a deliberate decision by Nils Bohlin to put saving lives ahead of possible financial gain by declining to patent the seat belt for Volvo.

Normative Ethics (Prescriptive): By putting money before integrity and easy access to life-saving medicine, Epipen's price inflation goes against normative ethical norms. When it comes to safety and human life, Nils Bohlin's invention of the seat belt and Ford Pinto's safety decision are prime examples of normative ethics. In these instances, deeds are assessed in accordance with accepted moral norms and values.

[bookmark: _Toc150085782]3.2.2d Google's Responsibility for Employees' Welfare
Beyond these instances, Google's moral position on providing for the families of its employees in the event of an employee's death further demonstrates a dedication to social responsibility that goes beyond business objectives (protectline, 2023). The company's policy of offering care and financial support to those employees' children demonstrates a moral strategy that puts the welfare of its employees and their families first.

Descriptive Ethics (Observational): Supporting the families of its employees in the event of their death is one example of a company's observed behaviour, and Google is accountable for the wellbeing of its employees. This example focuses more on observing and evaluating current circumstances and behaviours.

These instances collectively demonstrate the pivotal significance of ethics in the realm of corporate operations (Dodge, 2019). There is a strong emphasis on the necessity for businesses to prioritise key values such as integrity, transparency, and the overall welfare of stakeholders (Bowie, 2020). Moreover, these narratives function as didactic anecdotes, effectively emphasising the possible ramifications of moral deficiencies in the process of choosing choices. These instances ultimately highlight the significance of ethical behaviour as not only a moral obligation but also a crucial element for achieving enduring commercial prosperity and sustainability (Bowie, 2020).

[bookmark: _Toc150085783]3.3 Objective 3: Regulation by Religious Organizations and Governments
The Significance of Regulation in Contemporary Society
The inquiry of whether religious institutions and governmental bodies should exercise control over commercial operations or grant them independence gives rise to fundamental issues (Etter, Fieseler, and Whelan, 2019). Achieving a harmonious equilibrium between promoting economic development and upholding ethical principles is a multifaceted and intricate dilemma (Asyik, 2020). Regulatory measures can serve as essential mechanisms for establishing and maintaining ethical parameters within corporate operations. However, it is important to note that an excessive level of interference may impede innovation and hinder economic advancement (Beji, et al, 2021).
Regulatory discussions encompass the ethical considerations pertaining to smoking, vaping, and media violence. The task of reconciling the preservation of public health and societal ideals with the protection of individual liberties and economic interests poses a significant problem for governments and religious organisations.

The topic of discussion pertains to the subject matter of codes of ethics and sustainability models.
Codes of ethics and sustainability models are of utmost importance in providing guidance to corporations in their pursuit of responsible behaviour (Crane, et al, 2019). The normative strategies provide a theoretical framework for cultivating ethical conduct inside corporate entities. By placing a strong emphasis on openness, accountability, and a steadfast dedication to sustainable practises, these models offer a comprehensive framework for firms to effectively navigate the intricate landscape of ethical decision-making (Werhane, 2019).
4. [bookmark: _Toc150085784]Conclusion
Within the complex realm of business ethics, the inquiry arises as to whether greed can be regarded as a potentially beneficial factor, presenting a complicated and varied subject (Sahan, 2019). This extensive investigation has examined the philosophical underpinnings, ethical frameworks, and practical instances, illuminating the intricate dynamics between profit-oriented goals and ethical business practices.
The panoramic perspective that was established in the introduction has resulted in a diverse range of valuable insights. The acknowledgment of human dignity and the widespread applicability of ethical principles has functioned as a moral guide, directing individuals through the intricate realm of business ethics.
Subsequently, our investigation progressed to encompass the wider social context in which firms function as essential elements of a larger ecosystem. Values and ethical frameworks, such as utilitarianism, natural law, and social justice, have served as guiding principles. Additionally, models of corporate responsibility and agency theory have shed light on the ethical obligations that enterprises have towards society.
The significance of ethical factors in business decision-making has been highlighted by various real-world instances, such as the Ford Pinto's Safety Decision and the price inflation of Epipen. These cautionary narratives function as powerful reminders of the ethical intricacies that are inherent inside profit-oriented companies.
During the analysis of the influence exerted by religious organisations and governments in the regulation of business practices, we encountered a nuanced equilibrium between the promotion of economic growth and the preservation of ethical norms. The adoption of codes of ethics and sustainability models has become essential normative approaches, offering firms a framework to effectively navigate the complex landscape of ethical decision-making.
Upon thorough examination, a lingering issue emerges: Does greed possess inherent benefits? The conclusion, as evidenced by this investigation, resides in a comprehensive comprehension of the ethical dimension inside the realm of business. The issue at hand does not include outright condemnation of profit generating, but rather entails acknowledging that ethical behaviour and economic prosperity can coexist harmoniously. The interdependence between responsible business practices and sustainable, long-term profitability is evident.
This research emphasises the significance of ethical considerations, highlighting that they are not merely abstract concepts but rather fundamental principles that underpin effective decision-making and strategic planning in the context of organizations. The statement underscores the significance of ethical conduct as both a moral obligation and a practical requirement for effectively navigating the intricate and constantly changing terrain of the global economy.
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