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[bookmark: _Toc144318896]1.Introduction
Nutriseed is a pioneering venture that caters to the burgeoning demand for holistic wellness solutions in the modern world.
The company's primary goal is to maximise health and wellbeing by utilising the healing potential of what nature has to offer.
Nutriseed Juice is a wonderful health drink that has been meticulously produced to meet the unique requirements of health-conscious people while offering a variety of amazing health benefits. This drink was meticulously crafted and contains organic wheatgrass, a superfood rich in nutrients and known for boosting the immune system. The juice serves as a symbol of health, meeting the modern need for safe, efficient ways to increase the body's resistance.
 Nutriseed is an excellent choice for a business  in the UK market due to a combination of favorable factors that align with current consumer trends and demands. Here's why Nutriseed is a promising venture:
1. Health and Wellness Trend: A huge change towards health and wellness is currently taking place in the UK market. Customers are actively looking for items that are natural, nourishing, and immune-boosting as they become more concerned about their health. By providing a product that is in line with the trend towards healthy lifestyle choices, Nutriseed expertly capitalises on this fad.
2. Immunological-Boosting Qualities: Due to the recent emphasis on immunity with the implementation of COVID 19, items that promote immunological health are widely sought after. Because it addresses this particular customer problem and has immune-boosting properties, organic wheatgrass juice is a timely and pertinent offering.
3. Niche and Differentiated Product: Nutriseed stands out in the market as a distinctive and differentiating product. It stands out due to its blend of organic components, tailored nutritional counselling, and health advantages.
4. Growing Preference for Organic and Natural Products: In the UK, consumers are demonstrating an increasing preference for organic and natural products. By providing an organic beverage that aligns with consumers that are environmentally and health-conscious, Nutriseed satisfies this demand.
5. The Health-Conscious Population of London: Selling in London is initially a strategic priority. There are a lot of health-conscious people, wellness facilities, and natural food outlets in the city. Because of this, it's the perfect place to introduce a health product like organic wheatgrass juice.
6. Trend in Personalised Nutrition: Offering individualised nutritional advising provides even another level of value to the company. Customers who are looking for personalised solutions for their well-being are drawn to customised health plans and advice.
7. Versatile Distribution Channels: The UK has a strong distribution network that includes supermarkets, health food shops, internet marketplaces, and more. This enables numerous channels of dissemination to reach a larger audience.
8. Sustainable branding: The focus on healthy eating and organic products is in line with sustainable and ethical branding, which is well-liked by UK customers.
9. Low Entry Barrier: Compared to other businesses, the production of organic juices has affordable initial expenses. This makes it available to businesspeople who want to break into the market.
10. Expansion ability: Leveraging its effective entry strategy, the company has the ability to grow outside of London after it has established itself in the capital city.
A business starting in the UK's health and wellness industry would be well-served by the convergence of health-conscious trends, rising organic product demand, the distinctive offering of Nutriseed , and London's market dynamics. In addition to being in line with consumer desires, this venture has room for expansion and success.  (Nutriseed, n.d.)
[bookmark: _Toc144318897]2. Demand and Market Equilibrium for Nutriseed:
[bookmark: _Toc144318898]Factors Influencing Demand and their Effects on Nutriseed juice:

1. Health Consciousness:
Effect: Positive. As health consciousness increases, demand for health-promoting products like Organic Wheatgrass Juice also increases.
2. Immune Health Awareness:
Effect: Positive. Growing awareness of the importance of immune health post-Covid 19 drives demand for products with immune-boosting properties like Nutriseed juice.
3. Organic and Natural Trends:
Effect: Positive. Increasing preference for organic and natural products enhances demand for Organic Wheatgrass Juice due to its organic ingredients.
4. Personalized Wellness:
Effect: Positive. The inclusion of personalized nutritional consulting resonates with consumers seeking customized wellness solutions, leading to increased demand.
5.Taste and Flavour Preferences:
Effect: Neutral to Positive. Balancing health benefits with appealing flavors can maintain or increase demand, provided the taste meets consumer preferences.
6. Price Sensitivity:
Effect: Neutral. While price-conscious consumers might be cautious, the premium quality, immune-boosting properties, and personalized consulting could justify the pricing.

7. Urban Lifestyle:
Effect: Positive. The product is tailored for urban consumers seeking convenient and health-enhancing solutions, leading to an increase in demand.

8. Distribution Channels:
Effect: Positive. Availability through various distribution channels like health food stores and online platforms broadens accessibility, positively influencing demand.
9. Environmental Concerns:
Effect: Positive. Organic and sustainable branding aligns with consumers' environmental concerns, driving demand for Nutriseed juice. (Fact.MR, n.d.)
· [bookmark: _Toc144318899]Market Equilibrium:
Market equilibrium occurs when the quantity demanded for  Nutriseed equals the quantity supplied at a certain price. The interplay of these factors determines the equilibrium price and quantity.
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A substitute for Nutriseed juice could be other health beverages or wellness products that offer similar health benefits and cater to the same target audience. Let's consider the example of green smoothies as a potential substitute.
· [bookmark: _Toc144318900]Substitute: Green Smoothies
· [bookmark: _Toc144318901]Price Trend: The price of green smoothies might vary depending on factors such as ingredients, brand, and location. Generally, the price can be moderate to high, especially for premium or organic options.



[bookmark: _Toc144318902]Effect on Demand for Nutriseed:
· [bookmark: _Toc144318903]Substitute's Price Increasing:
If the price of green smoothies increases, it could potentially make  Nutriseed appear more attractive from a pricing perspective. Consumers might be more willing to choose the juice if it offers comparable health benefits at a more competitive price.
· [bookmark: _Toc144318904]Substitute's Price Decreasing:
If the price of green smoothies decreases, it might create more price-sensitive consumers who opt for the cheaper alternative. This could potentially impact the demand for  Nutriseed if consumers prioritize cost over the specific benefits of the juice.
The factors impacting demand point to an increase in demand for organic wheatgrass juice, most of which are good. The unique selling point of the product fits in nicely with the emerging trends of health consciousness, immunological health awareness, organic and natural trends, personalised wellness, and urban lifestyles. Depending on how successfully the product handles these issues and fits consumer wants, the equilibrium price and quantity will be established, balancing supply and demand in the market.

A complement  Nutriseed could be health and wellness products or services that are typically consumed or used together with the juice to enhance the overall wellness experience. Let's consider the example of yoga classes as a potential complement.
Complement: Yoga Classes
Price Trend: The price of yoga classes can vary based on factors such as location, type of class, and instructor. Generally, the price can range from affordable to premium, depending on the setting and level of instruction.
Effect on Demand for Nutriseed:
· [bookmark: _Toc144318905]Complement's Price Increasing:
If the price of yoga classes increases, it might lead to a potential decrease in demand for both the classes and the Nutriseed . Consumers may reconsider spending on wellness activities overall, affecting the demand for complementary products like the juice.
· [bookmark: _Toc144318906]Complement's Price Decreasing:
If the price of yoga classes decreases, it could lead to increased participation in wellness activities like yoga. This might positively impact the demand for Nutriseed, as consumers engaging in wellness practices might seek complementary products to enhance their overall experience.
Overall Impact: Demand for Nutriseed  may be affected by the price trend of complementary goods. The demand for wellness-related goods and services, including the juice, may fall overall if the cost of complements rises noticeably. On the other hand, the demand for supplementary goods like the juice can increase as complement prices drop and more people take part in wellness activities. (Mordor Intelligence, n.d.)

If consumer income is increasing, it can have a positive effect on the demand for Nutriseed:
· [bookmark: _Toc144318907]Consumer Income:
When consumer income increases, people generally have more disposable income to spend on non-essential items, including health and wellness products like Nutriseed juice.
Consumers with higher income levels are more likely to prioritize their well-being and invest in products that offer health benefits.
As income increases, consumers might be willing to allocate a portion of their budget to premium and higher-priced products, enhancing the demand for products with added value, like the juice.
Impact on the Demand for Nutriseed:
The demand for Nutriseed  is probably going to rise as consumer wealth rises. Consumers with higher income levels are able to base their purchases on their health and well-being, which is in line with the value proposition of the product. As a result, there may be a rise in demand for the product from customers who can now afford to spend money on premium wellness solutions for their health. (Tehnavio, n.d.)

· [bookmark: _Toc144318908]Consumer Preferences Changing:

a. The importance of health and wellness is rising, and consumers are looking for solutions that may actually improve their well-being.
b. Consumers are becoming more interested in natural and organic options as they search for goods without additives, chemicals, or artificial substances.
c. Consumers are increasingly attracted to customised and personalised solutions as they look for goods and services that meet their particular requirements.

Impact on the Demand for Nutriseed
a. Products with immune-boosting qualities and organic components like Nutriseed juice are becoming more popular as customer preferences shift towards health and wellbeing.
b. The focus on natural ingredients and health benefits fits in well with consumers' evolving preferences, who are looking for transparency and authenticity in the products they buy.
c. The addition of individualised nutritional counselling also reflects the trend towards custom solutions, where customers are asking for advice relevant to their particular well-being objectives. (Tehnavio, n.d.)

· Consumer expectations of price can significantly influence their purchasing decisions and overall demand for a product like Nutriseed juice. If consumers expect the price for a juice to increase, it can have both positive and negative effects on demand.

[bookmark: _Toc144318909]Consumer Expectations of Price Increase:
a. If consumers anticipate that the price of Nutriseed juice will increase in the future, they might be motivated to purchase the product now to lock in the current, presumably lower, price.
b. This can lead to a short-term boost in demand as consumers rush to take advantage of the current pricing before it goes up.
c. The sense of urgency created by the expected price increase can accelerate purchasing decisions and potentially increase sales in the near term.
Effect on Demand for Nutriseed:
a. In the short term, consumer expectations of a price increase can drive a surge in demand as consumers seek to secure the product at the current price.
b. However, once the price increase occurs, there might be a subsequent drop in demand, as consumers who were motivated by the lower price may delay their purchases or opt for alternatives.
c. Long-term demand might stabilize at the new price point, depending on the product's perceived value and its alignment with consumer preferences. (Clifford, n.d.)

[bookmark: _Toc144318910]Demographics  target

The number of buyers in the demographics  target can significantly impact the demand for the Nutriseed juice. If the number of buyers is increasing, it can lead to higher demand for the juice. Here's how:
Number of Buyers Increasing:
If the population within targeted demographics is growing, there are more potential consumers who could be interested in  Nutriseed juice.
Expanding demographics, such as a rising urban population or a growing health-conscious community, can lead to a larger pool of potential buyers.

Influence on the Market for Nutriseed:
a. With more customers, the juice has potential market size expands, which may lead to more demand.
b. With a wider customer base comes a greater demand for juices that promote health and wellness, which is in line with the benefits of Nutriseed.
c. The marketing initiatives have the ability to connect with and engage with a larger audience as the consumer base grows, thereby increasing demand.

Impact overall: The demand for Nutriseed may be positively affected by an increase in consumers that fit the target demographic. With a larger pool of potential customers, your product has a better chance of luring more people who care about their health, increasing total demand. It's crucial to take advantage of this expansion by successfully interacting with the growing audience through focused marketing initiatives that emphasise the special advantages of your product.

[bookmark: _Toc144318911]3.  Factors that influences the Price Elasticity of Demand and its effect on Nutriseed product:
a. Effects of Substitution: Luxury vs. Necessity
The immune-boosting qualities and organic ingredients of  Nutriseed juice are highlighted as aspects of its positioning as a health and wellness product.
The juice can be viewed from the consumer's perspective as essential, especially for people who are actively trying to improve their well-being.
This variable suggests that the juice's demand is more inelastic. Customers that place a high value on immunological support and health advantages may be less likely to switch to alternatives.

b. Effects of Income as a Percentage of Income
Depending on the consumer's income and spending patterns, the purchase of Nutriseed product can represent a tiny to moderate amount of their income.
The juice might be viewed as a relatively lesser amount of income for people who have more money available and a larger focus on health.
This feature suggests that for consumers with greater incomes who are prepared to spend in their health, the demand for the juice is more inelastic.
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[bookmark: _Toc144318912]Pricing Policy:
Given the factors above, a pricing policy that considers the more inelastic demand for Nutriseed  product would be suitable. Here's why:
1. Value-Based Pricing: This method can be used since the product is viewed as essential by health-conscious customers and because demand is unlikely to be impacted by price adjustments. This tactic entails setting the product's price in accordance with its distinctive value proposition, which includes immune-boosting properties, organic components, and individualised dietary advice.
2. Premium Pricing: Highlighting the juice's premium quality and advantages is in line with the consumer notion that it is a requirement for improving health. By emphasising the superior features and benefits of the product, premium pricing can be supported.
3. Discounts for Bulk Purchases: By providing discounts for large purchases, businesses can appeal to customers who see the product as essential and are more inclined to make regular, significant purchases. Customer loyalty and overall income may both rise as a result.
4. Pricing Stability: Because consumer demand for the juice is less likely to be highly responsive to price changes, maintaining steady pricing helps foster a sense of reliability and confidence among customers.
For example: The graph shows despite the price increase, the quantity demanded has not decreased significantly, indicating inelastic demand.
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A pricing approach that emphasises value and premium quality is suggested due to the inelastic demand caused by the product's perceived necessity among health-conscious consumers. This strategy takes into account the special advantages of the product and matches with the preferences of customers who value wellness and are prepared to make a financial investment in their health. (APEDA, n.d.)
[bookmark: _Toc144318913]Conclusion:
There are a number of reasons why demand for this kind of product is inelastic, each of which adds to its continuous argument:
1. Health as a Necessity: for consumers who are concerned about their health and wellness, organic juice has become more important than ever. The product's organic ingredients and immune-boosting qualities fit in well with people who put their health first.
2 .Value and Wellness: The demand for organic juice gets more inelastic as people tend more towards goods that offer real value and advantages. Its value is furthered by the fact that it can provide dietary advantages and promote general health.
3. Perceived Uniqueness: Organic juice stands out in the market thanks to its distinctive qualities, which include immune-boosting abilities, individualised nutritional counselling, and organic ingredients. A less elastic reaction to price changes is a result of this divergence.
4. Conformity with lifestyle: For people leading healthy lifestyles, organic juice complements their choices and becomes an essential component of their daily routine. This lifestyle fit solidifies the item's status as a necessity.
5. Income and Priority: Although health-conscious consumers with more disposable income may spend less on the juice, the juice's importance to their wellness routine makes the demand more inelastic.
In the context of this inelastic demand, businesses in the UK's organic juice market can leverage several strategies:
· Value-Based Pricing: Given the inelastic nature of demand, pricing techniques that emphasise the worth and advantages of the product work well. Products that promote holistic well-being are likely to be prioritised by consumers who are willing to invest in their health.
· Premium positioning: Emphasising the product's premium quality, health advantages, and distinctive characteristics strengthens the idea that it is a necessity and justifies a premium price point.
· Consumer education: By educating consumers about the special qualities of organic juice, its immune-boosting abilities, and customised nutritional advising, its value proposition is enhanced, which promotes long-term demand. (FISA, n.d.)

In conclusion, the inelastic demand for Nutriseed juice in the UK market indicates the shifting consumer mindset towards placing a higher priority on health and wellbeing. Businesses have the chance to meet this need by focusing on organic juice's value, quality, and all of its other advantages as customers regard these products to be more and more necessary in their daily lives.
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