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INTRODUCTION 

In my assessment, I'm going to be talking about two really know hotels one of them is the “Accor Hotels” and also about the “best western “hotel I choose these particularly hotels because is more information on Them's websites and also because they are really good review in TripAdvisor, I think TripAdvisor is really good advice or when we go into any hotel if  I want to know what's going on with the hotel, restaurant because before we go on anywhere we want to search if the places what I need for me and my family. what these hotels are doing they have strong marketing projects even in t them websites social media television and a lot more.
SECTION-1
1 ACCOR H According to revenue management group.accor.com/En/hotel-development/
Maximise-your-revenue/marketing. Date of access: 2 oct 2021. 
1 ACCOR HOTELS

Accor S. It is a French move pick medicinal hospitality company that owns managers are franchised hotels resorts on vacations properties is this is the largest hospitality company in Europe and the 6th largest worldwide in 5199 locations in over 110 countries are total capacity is and only one 762,000 rooms Aker owns and uses brands the covers many segments of hospitality.
“Revenue Management Accor” three solutions are offered the pricing and performance program is a flexible system that perfects hotel profits through a clear and consistent hotel pricing display RM on-demand draws on Accor best revenue management systems to offer strategic, tailored support for your hotel and total rm optimizes all the hotel's revenue flows restaurant's meetings spa etc.
All Accor's hotels are placed in busy areas and that is helpful for the business They have hotels in really mark areas and they are offering Hotels, apartments and villas, restaurants, and bars. Also, they advertise their services are useful for, day use, experience, meetings, and events as weddings and parties. this is important for the business as they are giving service for a little bit of everything. The website is easy to use and that is also good because a lot of costumers do not really What to search a lot and they give you the choice of ask and you receive. Also, they highlight “best price guarantee,” loyalty program and exclusive offers and private sales.
The Accor group is particularly committed to ensuring that every person feels welcome in his hotels.
According to Damien Perrot, Accor SVP Design Solutions
As part of the global brutality strategy, they are importing the accessibility on the website to supply an experience that is inclusive for all users. Are entitled to receive help from the best service that they can offer them. “Accessibility - Fairmont Chicago”)
This strategy of making the website accessible naturally mirrors the accessibility strategy in the hotels, particularly in the “smart rooms” concept. (“Web accessibility - Accor”) 
Why are they so powerful it's evident because they talk or they have contact with you daily for Facebook or Amazon and they meet their customers three to four times a year so they had to increase the frequency of the relationship of the clients so are trying to do is when they decided to go on multiple interactions with you on a weekly monthly basis hey make you a promise that through Accor universe ecosystem they can be of assistance to you whenever you leave your home and you travel if you need to access a restaurant in a museum a nightclub if you need to have catered your home if you need to have other places to stay. They must be a good hospitality group for the last 50 years. They not shying away from it they are shifting and expanding the hospitality notion to augmented hospitality. They are pushing and being even more ambitious one step forward by saying “since people want to recognize what to have something which is extraordinal personalize o be going from augmented hospitality to a lifestyle augmented hospitality player any place you're going to be going within the echo ecosystem you will remember what you have been you would remember the smile you would remember the person you have met and you would go back because you will happy during that time so they are becoming today augmented hospitality lifestyle operator to meaning any of us on daily life or when they travel and that is called to live to work it's actually pretty tough but I like you the city allowed the risk they taking and I think it's achievable.
Bazir, SB. (2019) Accor strategy {interview}. Accor news. 8 Mar 2019.
During the pandemic accor hotels it's been close prior to inclusive of 30th of June 2021 
They ask they costumers to change they reservations for later dates without any modification's fees,
Or request a credit voucher for the full amount of the reservation for future dates. This business as a lot more has been bad affected

According to all Accor travel information. All,accor.com/event/information.en.shtml date of access: 9 Oct 2021.


2 BEST WESTERN


Behind every Best Western brand hotel is powerful business singeing that continually leverages the power of our massive global infrastructure to maximise revenue delivery on [footnoteRef:10831]new opportunities lots and provide hotel developments support to increase the earnings potential of our member's owners marketing and operations Best Western hotels and resorts as a hotel developer you are looking for a partner that will make your job easier are on provide you with the right tools to get the job done Best Western is the partner Best Western experience marketing teams work closely with members owners to help them leverage nationality campaigns and partnerships at the hotel levels our dedicated digital marketing consulate work one on one with each hotel year to help them navigate the rapidly envelopment digital language scale and develop robust online presence in addition so quickly marketing coops help Dr influential regionally focus marketing initiatives Best Western international. [10831: according to revenue management group.accor.com/end/hotel-development/maximise-your-revenue/marketing. Date of access 2 October 2021.
] 

Best western accommodation has received the use of internet-based life, for example, YouTube, Facebook and Twitter. These internet-based lives have been helpful to take the client inputs. clients do not use the items. The inn has built up an internet booking and reservation website to help their customers. They hotel chain was found in 1946 and from then has grown whit more than 4000 hotels.
Hain brands in the word. In its marketing mix products portfolio, it has hotels, resorts and a variety of services. Best westerns service identities whit the administrations the organisations offer to its clients. Best Western has more than 4000 hotels giving the possibility of a hotel, dining service, spa, gym etc all as a part of the service their give. More than half of these hotels are in North America and offer various room types with different facilities to their customers. They value 
To land a proper at a proper value, it is essential to think about the overall revenue. This procedure incorporates a though of the cost of relative items than are inside a similar classification. Best western offers its items at a scope of cost relying upon the area. The cost of their accommodation has been set to fit the focused-on clients while supporting their nature of administration.
Published by MBA Skool Team, on January 30, 2019.
During the pandemic, western hotels are trying their best to make sure everyone is safe. They recurred face coverings only if they were not fully vaccinated.
They advise to familiarized whit local restrictions they may affect your ability to stay in the hotel.
Also, they are offering industry cleaning standard whit they own program “we are clean”.
Best western hotels and resorts, important updates. https://www.bestwestern.com/en_us/hotels/discover-best-western/covid-19-response.htm date of access: 9 Oct 2021. 


CONCLUSION 
  In the introduction of this page, we talk about “accor hotel” and “western hotels”.
And then in the conclusion I want to refer to the idea to conclude.
The literature on this topic reinforces the importance of marketing in these two hotels.
Bout of them have strong marketing resources that hey really know hotels all over the word. 
It's been almost two years since the coronavirus pandemic began in a densely populated Chinese city and after all this time is still everywhere. this has caused lot of closes in these two industries, but they have done well may western has done better than Accor but still good and that is because both are big companies and Tha obviously helps if the was a small business may not be done the same. 
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