


XY Prfysgol Gymru

§

Y Drindod Dewi Sant

" Uriversty o Waes
Trinity Saint David

Module: Digital skills

Name of student: Nikolina Culin

Student number: 2132988

How social and digital media can be used to reach a wider




Introduction

In order to stay competitive in today's business environment, businesses must look
into new and creative ways to grow their clientele and effectively reach a larger audi-
ence. The introduction of social and digital media has completely changed the way
companies interact with their clientele, offering previously unheard-of chances for in-
teraction, exposure of brands, and client acquisition. The purpose of this report is to
explore the nuances of using social and digital media to reach a larger audience. It
provides specific tactics and industry best practices for companies looking to make
the most of these effective tools.

1.1 Social media sites like Facebook, Instagram, Twitter, LinkedIn, and others have
ingrained themselves into peoples' everyday lives and provide businesses with unpar-
alleled access to their target market.

1.Undestaning the Target Audience:

A target audience is a particular demographic that you have chosen because you believe
they will be interested in and benefit from your message, service, or product. It's a specific
subset of the general populace that has similar traits, needs, interests, or demographics. To
connect with their desired customers and customise their marketing strategies, businesses
must first determine who their target audience is.

1.2 Analize

Analysing customer behaviour is a methodical process that includes researching
how your customers use your brand, services, and products at different touchpoints.

It includes gathering, analysing, and interpreting data to provide insightful knowledge
about the behaviour of consumers.

This approach seeks to comprehend the "why" and "how" behind your customers'
actions in addition to just identifying them.
For a business to succeed, knowing your customers is more crucial than ever.

1.3 Utilize online tools and survey to gather data about customer preferences and
behaviour.
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2.Developing a strong online presence

Make sure the information you gather is pertinent to your goals.Analyse the infor-
mation to find trends and patterns in the different customer segments. Look for pat-
terns in their behaviour, such as what they buy and how they interact with content.Us-
ing the results of your behaviour analysis and segmentation, create comprehensive
customer profiles. Within each segment, these buyer personas depict typical custom-
ers and offer

2.1 Producing relevant content to the target audience

Content marketing is the strategy of producing and sharing valuable and relevant content on
natural platforms to attract and cultivate specific audiences, ultimately converting them into
paying customers. It entails creating and distributing various types of content, such as blog
articles, videos, social media posts, presentations, podcasts, and even print magazines. The
purpose of this content is to inform, educate, and captivate the audience, rather than directly
advertising a product or service.

2.2 Building Brand Image

Your brand should reflect the core values and identity of your company, fulfilling the promises
made to your customers. It goes beyond mere visual elements like a logo or slogan. The brand
image instils confidence, fosters loyalty, and cultivates a sense of belonging. Essentially, it is
how the external audience perceives and talks about your brand in your absence. To draw a
parallel, it can be likened to a person. Similar to an individual, if a brand desires to capture
attention, it must possess a distinct and compelling personality.



2.3 Optimizing social Media plaforms

Social media optimization aims to drive traffic from social media platforms to a company's
website, where detailed information can be accessed. For instance, a social media campaign
promoting a new vehicle model may direct visitors to a webpage with details about local deal-
erships. These platforms enable users to rapidly share content online, prompting many com-
panies to create content that users will share with their networks.

3.Implementing Effective Social Media Strategies

3.1 Choose the right platform

Facebook is an ideal platform for businesses to share content in the form of external
links or guest posts accompanied by images and short text.

YouTube serves as a global platform for sharing videos. The length of the videos can
vary, as it depends on the intended message and target audience.

Instagram Stories continuously introduces new filters and features, providing a vari-
ety of ways to engage with customers. These include question stickers, polls, links,
and more, allowing for enhanced interaction.

3.2 Engage with custemors

Responding to customer comments on social media, even the negative ones, is cru-
cial for businesses. It may seem like a daunting task, but addressing customer com-
plaints can actually lead to positive engagement. Companies should take the time to
handle these complaints carefully and effectively.

Consistent and frequent posting on social media is also essential.

3.3 Conduit contests

Instead of simply talking to customers, it is recommended to initiate conversations on
social media. Encourage their participation and create interactive content such as
polls, contests, and quizzes.



4.Influence Marketing

Influencer marketing, also referred to as influence marketing, is a type of social me-
dia marketing that involves endorsements and product placements by individuals or
organizations who are recognized as experts or influential figures in their respective
fields.

Influencer marketing refers to the practice of brands collaborating with influencers
who possess a strong reputation and following on social media platforms.

5.Implement strategies to reach potential audience

Retargeting is an effective digital marketing strategy that aims to engage individuals who have
expressed interest in your brand but have not yet made a purchase or converted.

5.1 Display ads to users who have previously interacted with you

Imagine a scenario where a frequent visitor to your website has not only explored your offer-
ings but also added items to their shopping cart. This individual has progressed through the
stages of awareness and consideration and is now at the point of planning. At this crucial
stage, your goal is to ensure that they choose your brand over competitors.

5.2 Use app

Sequential engagement campaigns involve the process of transforming a large audience into
a smaller and more targeted group of individuals. Unlike audience segmentation, this ap-
proach focuses on people who actively engage with your content.

Conclusion

Social and media platforms offer businesses unparalleled opportunities to reach a wider cus-
tomer base. By understanding the target audience, developing a strong online presence, im-
plementing effective social media strategies and leveraging digital advertising, businesses can
expand their customer reach and enhance brand visibility. Embracing these strategies will
empower businesses to thrive in digital landscape and stay ahead of the competition.
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