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The report will discuss social media and a tool for social media that can help in recruiting staff members. The significant points encompass meaning of social media and, advantages and disadvantages related to social media. Social media is a type of digital technology that permits sharing of diverse ideas and information, including visuals, texts and others with the help of networks and among communities (Tsao et al., 2021). LinkedIn is a networking site for social media that helps in communication, figuring out job opportunities and sharing information among professionals. Hence, both concepts such as social media and LinkedIn will be discussed within this report. 
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Figure 1: Increase in use of LinkedIn
(Source: Statista, 2024)
Social media is about use of different technologies that allow creation, exchange and sharing of relevant information among users (Auxier and Anderson, 2021). LinkedIn is an essential tool of social media that establishes a professional network with the use of Internet. It can be used for finding appropriate jobs, and internships, and developing professional relationships and skills that are required for succeeding in a career.  There have been 5 billion users of social media in 2023 and there will be more social media in 2024 (Statista, 2024). The above image shows that there has been an increase in LinkedIn use in 2022 which has been 715.88 million which has further increased to 745.84 million in 2023 and 770.97 million in 2024 (Statista, 2024). Since 2024, there will be a huge development of LinkedIn till 2028. 
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Recruitment is a process associated with identification, attracting, selection and onboarding of candidates. The whole hiring process starts from inception to recruitment of individuals through integration within an organisation (Allal-Chérif et al., 2021). Recruitment involves identification of need for hiring, development of a recruitment plan, job description, advertisement of job positions, review of applications, interviewing and screening, assessment of applications and others. Traditional recruitment methods include print advertisement, internal hiring, alliance with employment agencies, in-person interviews, review of resumes and cover letters and others. Modern recruitment methods revolve around use of emerging technologies, especially use of applicant tracking systems for collecting information on applicants, filtering applications and others (Allal-Chérif et al., 2021). Carrying out virtual reality communication that creates an immersive experience during an interview. 
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Figure 2: Sainsbury’s print advertisement for recruitment
(Source: Sainsburyarchive, 2024)
Organisational culture and meetings are carried out in three-dimensional spaces. Artificial intelligence (AI technology) assists in filtering various job applications and scanning job descriptions after identifying adjustments. Usage of social media platforms is a modern recruitment method unlike traditional recruitment method as different platforms provide spaces in case of promotion of job postings for applicants. For example, Tesco as a leading retailer retailers recruits through LinkedIn such as for software development engineers, Content Managers, internship programmes and others. Contrastingly, Sainsbury's as another retailer makes use of newspaper advertisements for recruitment (Sainsburyarchive, 2024).  
[bookmark: _Toc184304243]Use of LinkedIn in recruitment
In case of creation and sharing of a job from an individual’s network on LinkedIn, a #Hiring frame of photo is added, featuring of photo in section of a job posting followed by providing notification to networks which an individual is hiring and sharing the job with individual’s networks (Davis et al., 2020). LinkedIn is used for recruitment as this platform offers real-time insight and authenticity as an individual shares a recruitment advertisement as a photo among an individual’s network who may be working in that organisation and has knowledge about vacancy. There is a recruiter icon available on top-right corner of homepage of LinkedIn. 
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Social media use in terms of recruitment of candidates is found to be cost-effective as the recruiter is required to directly post the job on the job posting site rather than investing money to advertise a job in newspapers. It ensures faster hiring as communication on social media takes place quickly which helps in fulfilling vacancies (Darmawan et al., 2020). A large pool of candidates can be easily identified and engaged through social media followed by figuring out candidates for particular roles as candidates mention preferred roles in comment section. LinkedIn is used by recruiters for sharing about a job within and beyond their network and these recruiters may use search filters which include skills, experiences and others for figuring out candidates. LinkedIn offers recommendations on matches where LinkedIn shows hidden talents while matching such talents with hiring goals. In this aspect, LinkedIn is cost-effective and offers faster communication through network sharing of job posts and tracking of candidates with use of search filters. 
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Finding out a candidate does not provide information on the fact whether that candidate is a good fit for the organisation or not. Similarly, use of search filters by recruiters on LinkedIn provides information virtually on skills and experiences of candidates and not in reality whether that candidate in a real work scenario will be able to use those skills and experience (Evans et al., 2021). Job scams occur on social media where scammers are involved in creation of fake job and send out several unsolicited messages to seekers of jobs. In this regard, it can be stated that not every time, job postings are made by recruiters. Job scams are also prevalent on LinkedIn, especially in case of recruitment of candidates for work-for-home and remote jobs. Recruiters on social media and LinkedIn get influenced through unconscious bias where hiring decisions are made through first impressions and insignificant criteria. 
[bookmark: _Toc184304246]Conclusion
The report has discussed ideas on social media and LinkedIn by discussing advantages and disadvantages associated with social media and also LinkedIn. Development related to social media has been indicated through use of social media in 2023. On the other hand, after a decrease in use of LinkedIn in 2022 there has been an increase in use of this specific platform till 2024. There has been an estimation that has been made on LinkedIn use till 2028. Advantages of social media and also LinkedIn are about being a cost-effective and faster hiring platform. Disadvantages revolve around the fact that information on skills, experiences and others cannot be found among candidates and there are issues of job scams. 
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