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The Future of Hospitality and Is It Profitable to Be Green?
[bookmark: _Toc150628388]Introduction 
Social responsibility pertains to the moral duty of companies to make constructive contributions to the community and environment. It involves actions that are good for the environment, workers, and communities. In the hospitality industry, adopting social responsibility improves the industry's standing, encourages goodwill in the community, draws eco-aware tourists, and guarantees that employees are treated ethically (Legrand et al., 2022). Considering the significance of social responsibility, Milton Friedman mentioned in the 50’s that social responsibility contributes to increasing profits. In this report, the relevance of social responsibility in the hospitality industry and whether finance comes first in the overall decision-making process in this industry have been critically analyzed. The report also examines whether businesses are responsible for maintaining a green and sound environment through performing CSR or its consumer-driven. The report also evaluated whether the hospitality industry can ever be truly green and whether financial resilience is at the heart of sustainability in this industry. To analyze these aspects, theories and models, including Doxey’s Irridex model and Butler’s life cycle model have been utilized. In brief, the report contains an insightful analysis of the future of the hospitality industry and the nexus between sustainability and financial resilience. 
[bookmark: _Toc150628389]

Relevance of Social Responsibility in Contemporary Hospitality Businesses and Its Profitability 
In the 50s, Milton Friedman, a well-known economist and the founder of monetarism mentioned that “The social responsibility of an organization is to increase profits”. This statement highlights the significant role that social responsibilities, performed by different business organizations and corporate bodies, play in the overall profitability of such organizations. In the contemporary hospitality businesses, the significance of performing social responsibilities is well-established. The relevance of the statement of Milton Fredman regarding profitability being increased by social responsibilities, in the contemporary hospitality industry has been critically analyzed below. 
Adopting social responsibility is becoming more and more acknowledged as a competitive advantage in business, especially in the hospitality sector. Initiatives like ethical hiring, community involvement, and environmental practices not only meet social norms but also improve a brand's reputation. Ethical and sustainable practices conducted by businesses contribute to drawing in customers who care about the environment and society, which can increase brand loyalty which ultimately leads to increased profits and earnings (Ertuna et al., 2019). Cost savings can also result from socially responsible practices’ efficient utilization of resources and waste reduction initiatives. 
Evidence indicates that ethical business practices support long-term financial performance and resilience in the fast-paced hospitality industry, highlighting a correlation between social responsibility and profitability. Marriott International's "Serve 360" programme, which prioritizes sustainability and community involvement, serves as a noteworthy example. Marriott's socially conscious hospitality programmes, including waste reduction, staff well-being, and responsible sourcing, not only improve brand image but also draw in a rising sector of the market (Sakshi et al., 2020). These practices are a sensible and progressive business strategy because of their financial benefits, which include cost-effectiveness and increased brand loyalty.


Doxey’s Irridex Model 
Doxey's Irridex Model outlines the stages of mental state that travellers experience in reaction to an increase in the number of visitors. From the first "Euphoria" to "Apathy," "Annoyance," and ultimately "Antipathy," it moves through phases that represent escalating unhappiness and discontent (Khatter, 2023). This model aids in comprehending how tourism growth affects both travellers and destinations.
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Figure 1: Doxey’s Irridex Model
Source: (Ertuna et al., 2019)
Sustainable hospitality practises address the stages when annoyance and discontent arise, which is in line with Doxey's model. Adopting eco-friendly practises proactively reduces adverse effects on travel places, maintaining their allure. Consequently, this enhances customer happiness and loyalty, thereby augmenting the financial performance of hospitality enterprises (Velickovic et al., 2023). Businesses can portray themselves as environmentally sensitive and attract a rising market segment that prioritises sustainability by identifying and meeting the increasing demands outlined in Doxey's model. This will ultimately improve their economic performance and long-term profitability. In the fast-paced hotel industry, matching sustainable practices to client expectations becomes a calculated route to financial success.
In brief, it can be concluded that effectively performing social responsibilities helps businesses increase profitability by strengthening brand image, developing positive perceptions among customers, and increasing customer loyalty. 
[bookmark: _Toc150628390]The Role of Finance in Making Decisions Regarding Green Hospitality 
The organisational ideology and long-term strategic goal will determine whether finance takes precedence when making decisions about environmentally friendly initiatives and social responsibility. Even while short-term financial concerns might have an impact on choices, a forward-thinking strategy acknowledges that long-term investments in social responsibility and sustainability frequently result in significant returns (Legrand et al., 2022). Businesses that are looking forward know that upholding ethical standards can improve a company's reputation, draw in eco-aware customers and encourage steadfast loyalty. Although they may be expensive at first, initiatives like ethical sourcing and energy-efficient technologies improve operational effectiveness and attract more customers (Martínez-Martínez et al., 2019). Nevertheless, problems occur when immediate money demands supersede moral reasons. Achieving equilibrium is essential. Companies that carefully consider the return on investment for green initiatives combine prudent financial decision-making with a commitment to sustainability (Hossain et al., 2021). Proactive executives understand that adopting a socially conscious stance is consistent with evolving customer demands and legal frameworks, hence potentially preserving the organization's long-term sustainability.
In simple terms, while money matters, putting sustainability as well as social responsibility first shows a more comprehensive definition of success that takes into account both the short-term financial results and the long-term advantages of ethical and sustainable corporate conduct.
[bookmark: _Toc150628391]Analyzing whether businesses are responsible for being environmentally sound or its consumer-driven
The performance of social responsibilities by business organizations is motivated by both customer expectations and ethical obligations. Acknowledging corporations as essential components of society and holding them responsible for their environmental impact is the foundation of ethical responsibility (Modica et al., 2020). Concurrently, the needs of consumers push environmentally friendly practices as a competitive requirement. According to a survey, 66% of consumers are inclined to pay more for environmentally friendly products (Rivera Aguilar et al., 2022). Therefore, even though environmental stewardship is emphasized by ethical duty, consumer expectations have a significant influence on how businesses behave. This mutually beneficial relationship makes environmental friendliness for firms in today's ethical economy both a moral and a strategic requirement (Kim et al., 2019). Some key consumer-driven factors that drive sustainable practices in the hospitality industry have been discussed below. 
Customer Awareness
As people become more conscious of environmental issues, they search for eco-friendly products and services, which forces the hotel industry to implement sustainable practices.
Transparency Demand
Customers want to know how a business is affecting the environment; therefore, they push hospitality companies to be more open about and enhance their eco-friendly efforts.
Social Media Influence
As social media has grown in popularity, customers are sharing and getting access to information regarding the environmental practises of businesses, which shapes their decisions and puts pressure on lodging facilities to give sustainability a priority.
Eco-Friendly Preferences
An increasing number of clientele favour dining and lodging at environmentally conscious facilities, generating a demand in the market that pushes the hospitality sector to include and support green projects for moral and business purposes.
These analyses define the significant role of consumer demands and preferences in increasing sustainability practices and environmentally sound practices in the hospitality industry. 
[bookmark: _Toc150628392]Analyzing whether the hospitality industry can ever be truly green
It is a challenging but essential goal for the hotel sector to become truly green. Sustainable practices are essential to the hospitality industry at every level, as they are in line with evolving consumer expectations and environmental responsibilities (Rhou and Singal, 2020). Using sustainable sourcing methods for goods and services can largely contribute to achieving the goal of becoming truly green. Environmental effect is reduced during the design and building stages by using energy-efficient technologies and sustainable construction methods (Rainanto et al., 2022). Reducing trash, saving energy, and providing eco-friendly facilities all can make a big difference at the operation stage. Repurposing and proper decommissioning during the decline stage can guarantee a minimal environmental impact. In brief, green practices are needed to be adopted in each stage of the lifecycle of hospitality businesses. Using Butler's life cycle model, how the hospitality industry can be truly green has been discussed and analyzed. 


Butler's Life Cycle Model 
[image: ]
Figure 2: Butler’s life cycle model 
Source: (Ertuna et al., 2019)
· Exploration: In this phase, eco-friendly building materials and designs are investigated and chosen, with an early emphasis on energy efficiency.
· Involvement: Consumer expectations are met when sustainable practises, such as waste reduction, energy and water saving, and responsible sourcing, are incorporated into daily operations.
· Development: Long-term green initiatives benefit from an ongoing commitment to sustainable practices, which includes training employees on environmental responsibility (Rhou and Singal, 2020).
· Stagnation: To ensure that sustainability practises stay current and useful, this stage highlights the necessity of ongoing improvement and adaptation.
· Decline or Rejuvenation: Adopting green practices throughout the ultimate decline or rejuvenation phase entails conscientious decommissioning, repurposing, or rejuvenation activities to reduce environmental impact.
Butler's Life Cycle Model's integration of sustainability guarantees a comprehensive strategy that harmonizes corporate operations with environmental stewardship and customer expectations for ecologically responsible hospitality experiences (Cabral and Jabbour, 2020). A steadfast dedication to sustainable practises at every level brings the hospitality sector closer to true environmental stewardship, even though reaching total "greenness" is an unrealistic goal.
[bookmark: _Toc150628393]Is financial resiliency key to sustainability? 
In the hotel sector, financial resilience is essential but not the only factor influencing sustainability. True sustainability necessitates an all-encompassing approach, even though strong financial health is essential for investing in sustainable practices and navigating economic uncertainty (Ertuna et al., 2019). Long-term resilience is enhanced by sustainable activities, which include eco-friendly operations, community participation, and ethical employment. The environmental and social effects that are influencing consumer decisions more and more might not be addressed by financial resilience alone. Eco-friendly operations improve a company's reputation, draw customers who care about the environment, and meet changing social norms (Rhou and Singal, 2020). It is essential to strike a balance between sustainable practices and financial stability. By addressing the economic, environmental, and social aspects of sustainability, a financially stable hospitality company can strengthen its commitment to long-term success by funding green technologies and community projects. 
In the end, a mutually beneficial interaction between sustainable practises and financial resilience guarantees comprehensive resilience, enabling companies to adapt to changing consumer demands and maintain long-term sustainability in the fast-paced hospitality sector.
[bookmark: _Toc150628394]

Future recommendations 
Future recommendations for the hospitality businesses and the overall hospitality industry have been presented below regarding how businesses can adopt sustainable business practices while leveraging financial benefits and maintaining social obligations. 
Thorough Sustainability Policies
Hospitality businesses shall create strong, all-encompassing sustainability policies that cover environmentally friendly operations, community involvement, and moral employment procedures (Legrand et al., 2022). Businesses shall make these rules obvious to visitors, demonstrating your dedication to social and environmental responsibility.
Investment in Green Technologies
Hospitality businesses shall give green technology priority for the duration of a hotel property's life cycle. Adopting cutting-edge technologies, such as energy-efficient systems and waste reduction programmes, not only lessens the impact on the environment but frequently results in long-term cost benefits.
Local Sourcing and Cultural Integration
To lessen the impact of transportation-related carbon emissions and to bolster local economies, hospitality businesses shall give priority to obtaining goods and services locally (Ertuna et al., 2019). Moreover, businesses should incorporate aspects of the local culture into the hospitality offering to foster sustainability and a more genuine and engaging visitor experience.
Carbon Offsetting Programmes
Hospitality businesses shall put in place programmes to offset carbon emissions that cannot be avoided. This could be funding initiatives for renewable energy credits, reforestation, or other initiatives that actively support environmental preservation (Legrand et al., 2022). Transparently conveying these initiatives to visitors can help the hotel industry's sustainability profile overall by enabling them to take part in or recognise the benefits of their visit.
[bookmark: _Toc150628395]Conclusion 
The ability of the hotel sector to adopt sustainability will determine its success in the future. Businesses implementing green practices are not only fulfilling their ethical responsibilities but also ensuring long-term profitability as consumers prioritise eco-conscious choices. From energy conservation to community involvement, sustainable projects improve a company's reputation, draw in an increasing number of environmentally concerned customers, and frequently result in operational cost savings. Sustainability is now a strategic need for long-term success in the hotel sector since the industry's profitability is closely linked to its environmental efforts.
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