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Automobile Industry 
The COVID-19 crisis has forced nearly all automotive-related organizations to bring their staff members on short-term work it during interruption, an arrangement in which staff members are partially laid off and obtain a significant portion of their pay through authorities. The COVID-19 crisis has had enormous and unexpected global ramifications. Many auto-retail stores, in fact, have been forced to close for a month more than (Contractor,2021).
The automobile industry is a varied field that includes businesses that concentrate on developing vehicles from concept to completed article. Specialists manage everything from theorizing an automobiles to wanting to sell it to the end user, including design, advancement, manufacturing, marketing, and everything else.  Initially, the car production sector was known for assembly operations, which depended on human workers. Engineers were involved, as well as a conveyor belt scheme with different stations where highly specialized technicians started working on each car. Nevertheless, in the last 60 years, manual work has been limited, and the sector has become more reliant on industrial robotics, with the automobile manufacturing procedures being mostly automated (Machlica,2021).
AUDI 
Audi has been one of the largest top quality car manufacturers since its founding in 1899. By developing Quattro irreversible all-wheel move, reinventing lightweight design with the aluminium alloys Audi Space Frame, and even adopting contemporaneous framework that allows for driverless cars, the business has demonstrated its ability to embrace innovation (Zhuravleva,2021).
Audi is brand name proved during the years with high quality and luxury models which attracting mostly the high income and medium incomes people which are able to afford the prices and the need cost of maintenance. In the below report there will be provided discussion, data, information and analyses for Audi brand and the covid19 impact over the company and the whole automobile industry (Yang,2021).
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Impact of the pandemic 

The first incidents of COVID19 affected by the acute respiratory syndrome ( sars disorder Coronavirus 2 (SARSCoV2) were revealed in late January 2020 in the United Kingdom (United Kingdom), and individual transfer was proved inside the nation until the end of February. As a consequence, the percentage of COVID19 instances grown massively, spurring the execution of a different method to prevent the progression of SARSCoV2. and decrease the pressure on the nhs, such as social distancing, self-isolation, and strategies, to decrease the burden on the health care (Yang,2021).
Internal and external factors via SWOT analyze 

Strengths
AUDI is well known company and during the years the company proved the quality and the strong reputation over the automobile market. This consistent effort delivers to the company high level of loyal clients and worldwide popularity for the brand name (Yang,2021).
Audi is also well known with innovations with self-parking models and for keep improving the quality and services. This focus over improvements leads the company to top position within the competitors like Mercedes, Lexus and Toyota. 
Weaknesses 
Delay with the green trends and still limited number of models in the form of the hybrids and electrical cars. Many other competitors and even new ones like TESLA started and very way used the trend for saving the climate and supporting the environment worldwide (Machlica,2021).
There is possibility for lowering the average price for some of the models so this way more customers from the medium class can become loyal to the brand and this is missed opportunity for Audi. 
Audi need to have better marketing and advertising strategy, because the main competitor Mercedes taking advantages of this and we can see that they use much more adverts and campaigns for engaging more new clients and loyal customers to the brand (Zhuravleva,2021).

Opportunities
There are many opportunities in front of the Audi due to the current strong market position which need to be consistent and to be used for improving and achieving leading number one position versus the main competitor Mercedes (Venkatesh,2021).
There is also need of focus over the green and electric cars, because this is high opportunities in the automobile market the trends and the prices of the diesel and fuel increasing every month and the environment and climate trends and issues also set pressure that in next two to five years there will be significant demand for the electric cars all around the world (Banerjee,2021).
Following and fast time manners the current trends and environment demands and challenges is main point for the AUDI opportunities and progress as this will significantly increase the revenue and the company reputation across the globe. 

Threats 
Nowadays there is many different threats starting from the brexit implications, covid19 restrictions, the global climate changes and the increasing over the inflation which limited the clients purchase abilities. 
Audi need to have very good consistent sustainability in order to be ready to respond and to react to any future challenges and threats and instead of losing to be able to turn the situation into profit and increasing the loyal customers (Zaraket,2020).
In case there is delay with the innovations the main competitors of the AUDI will immediately take advantages and will increase their market share which will lead to decreasing of the AUDI sales and profit. Best example is TESLA as this innovative company find the clients demand and react very quickly to the situation and as we can see there is success and profit from the models despite the expensive selling price (Zhuravleva,2021).
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Political

Audi has a global presence in over 100 countries. As a result, working conditions in every other country vary depending on government policies. The latest trade war among China and the United States has hampered Audi's sales. The trade dispute between these nations has an effect on their financial systems, particularly China's. The trade dispute has started to slow China's growth, and as a result, Chinese consumers' desire for goods has dwindled, affecting Audi sales. We can only assume how complicate is for AUDI to comply with all the different countries expectations and regulations (Yang,2021).
Economic
Audi is a luxury car manufacturer, so the economic condition of a country defines whether or not Audi can survive in that economy. When the worldwide market goes down, it becomes more challenging for car manufacturers to raise the funds required to manufacture, as well as to generate money for such a high-end product, because customers will be low on cash. Furthermore, as technology progresses, several manufacturers create more efficient vehicles with improvement in services, and advertising becomes one of the most significant aspects. The cost of promoting this rises exponentially (Machlica,2021).
Socio-cultural 

The socio-cultural factors are also very important for the AUDI success and sustainability because this impacting the customers decisions and behavior. Here are also the trends for protecting the climate and decreasing the impact over the global environment. These factors are out of control from the company and this is the reason there is need for analyses, decisions and reaction on time before any competitors take advantages from the situation (Kaitwade,2021).
Technology

Here is the impact of the demand for innovations especially when comes to self-driven cars and the fully electrical cars. These client expectations will only significantly increasing and are now time for actions from the AUDI in order to take maximum advantages from this technology factor.  Technology factors are of main importance for the AUDI sustainability and progress, because the luxury cars produced during the years always were created with high level of innovations and technologies, so currently the customers expecting the same quality, standards and high technologies with every model in the market (Venkatesh,2021).
Legal
Legal factors are something which is really challenging for AUDI, because the legislations are different in each country and the company need to comply with every one of them in order to maintain sustainability. Other challenges here are the taxation of the cars which is different in the countries, but this reflects over the final selling price of the cars and also the sales in that area. 
We need to mention also the different tax implications for the diesel type of cars in the different countries as this also sets some barrier for achieving maximum sales and profit from that region (Banerjee,2021).
Environmental

According to facts and figures, the majority of car sales are composed of individuals aged 25 to 54, that further indicates that having a look at the dynamics in nations where the workforce age has been mostly heading above 40 years old caused by immigration, this will have a massive effect on Audi revenues in these areas, and the net profit will suffer as a result (Kaitwade,2021).
The majority of an automobile's environmental impact, presumably 80 to 90%, will indeed be largely attributable to fuel energy consumption and co2 emissions of heat - trapping gases, which climate researchers theorize are causing global warming.
The global warming and climate changes are just top issues linked to the car production and driving cars which use diesel and fuel and this is opportunity for the hybrid and electrical cars which will for sure significant increase their market share and popularity (Zaraket,2020).
Recommendations for success 

There is high level of opportunities in front of the automobile industry due to the high demands and environment changes this setting chances for great success of the sector. This can be only achieved with strict, consistent and smart decision based on the research and analysis so the chance for final result is much higher than the competitors (Contractor,2021).
Some of the recommendations are:
· Focus over innovations and inventions
· Focus over high technologies 
· Focus over the collaboration with the governments bodies
· Management over the impact from the industry over the environment and climate changes
· Increasing the productivity and efficiency from the cars
· Increasing the popularity and motivation for electric cars purchases
· Working with collaboration with popular mobile brands and IT companies for delivering high technology standards to the clients
· More automatization of the production process (Machlica,2021).

The first constructive ideas to assist Europe's automotive market in overcoming the huge blowback of the COVID-19 disease outbreak, while also having to face the momentous challenging problem of transitioning to carbon-neutral movement, were introduced at the EU level. The truth is but we're still a long way from being accomplished, as there are still numerous obstacles to overcome. Automobile industry has made clear in recent months what is required for an effective reboot of Europe's automotive market (Banerjee,2021).


Conclusion  

The automobile sector has a significant influence on international economy, and the process of recovery is critical for global advancements and a back to full revenue and net earnings from 2019 stages. There is a need for stringent and significant choices and actions to continue improving the automobile market so that a much faster improvement can be accomplished. Authorities must make choices that are both supportive and productive in order to encourage customers to buy new cars.
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