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Introduction
The Report I decide to take on Amazon is an American international technology organisation headquartered in Seattle, Washington, United Nations. 
The following report is based in context to the Amazon organisation because of the certain reasons. Since Amazon is one of the largest organisations in the world, it is easy to implement critical thinking process to identify the issues. Moreover, due to the ongoing impact of the COVID-19 pandemic, the business operations of Amazon such as distribution policy, supply chain management, value chain analysis, logistics operations and management is affected and to cope up with the loss it is essential for them to identify tissues. Other than this, the concept of critical thinking is suitable to the business operations of Amazon, as they also aim to maintain their transparency and liquidity.
Amazon is an American international technology organisation that emphasises e-commerce, digital streaming, artificial intelligence and cloud computing.  It is one of the main five organisations in the United Nations information technology industry, along with Microsoft, Facebook, Apple and Google. The organisation has been referred to as “one of the main influential cultural and economic forces in the world” and the main valuable brand in the world. 
The founder of Amazon, Jess Bezos, founded the organisation in 1994 from his garage in Washington. It started the e-commerce market for books but later extended to sell software, apparel, food, furniture, toys, games, jewellery and electronics (Davis, 2014). Amazon in 2015 surpassed Walmart to become the most valuable retailer in the U.S. by market capitalisation. In the year 2018, Amazon two-day delivery, as well as Amazon Prime, exceeded 100 million subscribers in the world. The organisation has employed over 1,298,000 employees. 
Further, the report has considered Amazon organisation due to their well-defined aim and objectives. The key aim and objective of the firm are to offer its products and services to the customers via an online platform. Thereby the aim is to improve the customer experience on online shopping as well as by offering products online platform in order to draw the attention of customers in the competitive market. In addition, in the current covid-19 global pandemic, the business of Amazon is affected going to the lack of stock ok with the firm, lack of employee's engagement, limited capital as well as a decrease in purchasing intent of customers as several of them lost their employment and jobs. 
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