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[bookmark: _Toc49333846]Societal marketing concept and state how your company practices this concept
In UK‎, marketing is a study as well as the management of the exchanging relationship. Marketing is used to make, satisfy and keep the customer. By a customer which is focused on the different activates that can be concluded in the marketing is the significant primer component’s for the business managements with the other innovations. A marketing degree from UK states will give the leadership as well as the skills that ability which is required for the career in almost any industry there is. Marketing as well as the media is a communication of the marketing arm for UK. UK provides the primary outlet on the behalf of the 60+ area, as the gardener as well as the backyard, along with the local artesian to share the hard work with the talents by the different community (Keller et al , 2003). UK pride on itself for the long-standing commitment to bring the fresh, local as well as the adorable foods for the families with the low income for the shopper senior as well as the customers of all ages. 
There are following five step which is taken form the textbook, for UK developed business. 
1. Production
1. Product 
1. Selling 
1. Marketing
1. Societal Marketing
There are different alternative concepts under which UK design and carry out their marketing strategies. In the production concepts, consumer will favor the product’s which is available as well as highly affordable and relate with UK that adopting the orientations run the major risk which is focusing too narrowly on their operations as well as losing sight for the real objective.  
Product as well as the production concepts is focused on the production but the selling concepts but selling concept focused on making each likely sale of a product, regardless of a quality of a product or a need of a customer. UK may even try to deceive the customers to create them buy their products. UK follow this concept may smooth try to cuckold customers to make them buy their product. 
The societal marketing concepts, for UK is that, “marketing strategy must be deliver the value of the customers during any methods to maintains as well as improve the society of the wellbeing and the customer wellbeing.  The UK Kansas news becomes one of the first businesses. A good businessman must have the ability to predict the future markets for this products or services. The societal marketing in an organization is existed not only for the customer satisfactions that wants, but also be preserved and enhance the individual along with the society long term interest. Societal marketing must be the less toxic products, more durable products, products by reusable along with the recyclable materials. Societal concepts which developed in the business in the UK; these concepts consider that a business is the part of the society along with, thus must   take part during the social services like the poverty elimination, illiteracy as well as controlling the explosive growth of the population.   UK has included the corporate social responsibility as the part of the marketing concepts.   
[bookmark: _Toc49333847]Advantages of marketing to consumers 
The purpose of all the businesses at the end of the day is finding the customers and increasing their revenue. Marketing plays the key role in enabling the businesses achieves this goal and it is much more than just advertisements and selling products. Before creating any product, the first step is to identify the target market and what value the product will bring to the customers. The next step of this phase is to convey this effectively to the potential customers and make them realize that there is a gap that the product can fill (Hartman, 2019).  And the third and the most important aspect of any good marketing strategy is customer retention which includes winning customer loyalty, giving them discounts and any other strategy that works for customer retention. If we are to sum up any good marketing strategy, it would have three phases, the first phase is to identify the potential customers, the second phase consists of making sure the customers feel the need of the product and the third phase is making sure that you have lifelong customers. Another important advantage of marketing is that it gives companies new innovative ideas about new products that can be launched. In this age, innovation is very important, take the example of Nokia which was once the biggest seller of mobile phones but they stopped innovating and everyone knows what happened next. At the end of the day, good marketing strategy increases the sales of the company which is the most important aspect of business for them. 
[bookmark: _Toc49333848]Branding, advantages of branding and state how this creates value for customers. 
Branding is the process of creating a strong, positive perception of a company, its products or services in the customer’s mind by combining such elements as logo, design, mission statement and a consistent theme throughout all marketing communications. Effective branding helps companies differentiate themselves from their competitors and build a loyal customer base. Branding is one of the most important aspects for a company, because at the end of the day it is brands that sell. Most people buy products based solely on brand value.
 Advantages 
There are many advantages of creating a strong brand. Having a strong brand creates customer recognition which means whenever any customer is there shopping, they will automatically recognize a product from a particular brand and they are more likely to buy the product that they recognize instead of something very unfamiliar. Having a strong brand gives a company a competitive edge in the market over its competitors. Most people will buy solely based on the brand image and with more brand recognition, the customers are more likely to buy a product of a particular company instead of choosing the similar product from a competing company. Having a strong brand makes the introduction of new products very easy if you compare it with a scenario where a new company is entering the market with the same product (FANARAS, 2019). 
Branding creates value for customers 
As people are familiar with the particular brand, they will be more likely to buy newer products even if they have just been introduced in the market. Another aspect of having a strong brand is customer loyalties, as customers are more loyal to a brand which are associated more closely with, so it is of paramount importance for a company to decide upon which values their brand represent as it will be the most factor into earning customer loyalty at the end of the day. Brand recognition also enhances the credibility of the brand, customers subconsciously think that the brand the recognize the most are also the most credible one, so brand recognition and credibility along with increased sales and customer loyalty go hand in hand (VASE, 2017). 
[bookmark: _Toc49333849]Ansoff matrix strategies 
The Ansoff Matrix discusses about the product and market development and its diversification for existing and new markets for this on the x axis of the matrix products and services are taken and market is taken on the y-axis of the matrix. It shows market development is required for new market and existing products whenever the diversification is used when market and products both are new. Market penetration strategy is required for the existing products and existing market of concerned company. The product development is necessary when the products newly launch in the exiting market. 
Ansoff matrix is the marketing tools which is also permits the business managers to analyse the degree of risk by the certain time period. By a help with using the Ansoff matrix, a manager which could also apply by the various techniques of the decision making which would also assess the benefits of business and costs. There are two various variables which is explained the complete matrix an in the market that firm is going to operate as well as a price of this firm would also offer the products. There is the following table which describes the strategies as well as Ansoff matrix which is also resolved around matrix (Soopramanien et al , 2007). 
[image: ]
Products development
The product development is another strong point for the concerned company because it is engaged in developing its products continuously. They are keening to adopt the new and innovative changes of era. 
1. It is the well for the developments of the shows for streaming the various services such as; 
1. Black Mirrors is the one of the most important products of the concerned company
1. Another one is the orange is the new black that has become the cause of its profitability
1. Narcos is also one of the most important products of the concerned company.
1. It also includes the developments of the various products such as; various kinds of the computer games and videos. The 20% of increase in sales has been measured in the 2008.  
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The stakeholder is moreover the individual group or the organization that’s also impacted through the project outcome. The stakeholder also has the various interest in the project success as well as also create outside and inside the organization which sponsoring a project. The stakeholder could also have the negative and positive influence of a project. The stakeholder is the person or the other member of a project and various would be easier which mange the other (Landau , 2017). 
[bookmark: _Toc49333852]Internal and external stakeholders 
The internal stakeholder is those member, groups, parties which is also have the contribution for the company management. The internal stakeholder also has the project productivity where the primary stakeholder is the other terms which is also used in the internal stakeholder’s.  (Miller, S., Wilson, D. and Hickson, D., 2004).
Following are the list of internal stakeholders;
1. Investors
1. Employee
1. Board of directors 
1. Managers
1. Owner
In addition to the external stakeholder are those parties which are not actually a part of the organization and it is also influence through the company work indirectly. 
[bookmark: _Toc49333853]Examples of internal and external stakeholders 
[bookmark: _Toc49333854]Example of internal stakeholder 
The investor which is the common kind of the internal stakeholder as well as also large impact through the business outcomes. For example; the venture capital of concerned company also decides to invest the $10 million into the technology for startup and also return for 10% equity as well as significant influence of the concerned company which becomes the startup of internal stakeholder. The concerned company return of investment also hinges on failure, success and startup which mean that it’s vested the interest. 
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The external stakeholder is the very harder to recognize, and seeing they do not have the direct relationship by the concerned company, as compare to the external stakeholder who is the simple person or the concerned company affected through the different business operations. And the concerned company also goes by the allowable limit for the emissions of carbon, for example a town that is the concerned company is located and it’s supposed the external stakeholder due to its affected through the increased pollutions (CHEN, 2020). 
[bookmark: _Toc49333856]Company communicates with their stakeholders 
Communication with the stakeholder is the very critical activity of CSR as well as heart of the CSR communications. It could also be argued, the communicating by the stakeholder is same like the CSR communication and thus the former is have the great category which could also involves the non-CSR communication. The stakeholder and communication is explored by the bewildering of the number of methods where there are different theories which is also build around these nations. The concerned company communicated by the stakeholder which is the very ethical potential, and the CSR communication is the normal breed of the skepticism as well as also perceived like a manipulative and self –serving. The concerned company communicates by the stakeholder whether it’s intend or not, and the silence on the CSR is also the type of communications, and thus a signal of concerned company which does not care about the corporations. Lastly, communicating with the stakeholder is the ethical duty which is also identifying the corporate actions and it is affected on a stakeholder. It is also pointed on the corporation which have the responsibility to address and seek the rectify for the externalities (Ihlen, 2012).  
[bookmark: _Toc49333857]Stakeholders impact on the marketing activities 
The stakeholder also impacted and increased the influence on the marketing activities in the 21st century like the community of the social responsibility as well as citizenship which have been its consistently integrated into the different management of business. The employees, customer, and communities along with the business partners between the stakeholder groups which are also carry the weight in a company activities and decisions. The customer which have been taken the central influence for the different companies, and it is not due to they want the maximum profit (Kokemuller, 2020) .  Additionally, economic factors such as exchange rates and interest rate changes can influence overall performance outcomes of the HSBC Company for example. Somehow, bargaining power of customers is high as they have variety of options available in the same market. Many competitor companies are also offering similar services therefore customers negotiate about prices and service qualities before buying or getting registered in this bank. HSBC ensures that the customer to gain the loyalty of customers to get power from them. It gives edge of getting economies of scale to develop the cost to make profit to sale the goods at low prices.
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10

Summing up all the discussion it is conduced that the report is about the role of the marketing activities as well as the stakeholder engagement. In this report there are different sections which needs to elaborated, like the first one is the introduction about the marketing concept’s, and the societal marketing concepts as shown in the above discussion. The branding along with how the branding creates the customer value is also discussed. In the second section or the report, that is about the stakeholder, internal and external stakeholder along with the examples, and the how the company communicates with the stakeholder. 
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