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	The discussion carried out in the following report is based upon the individual reflection regarding a personal journey by the completion of Changemakers: Creativity and Value Creation Module. The reflective discussion comprises the knowledge and information gained from this module regarding innovation, creativity, and other aspects of health and social care (Sheth, Patel, and Radadiya, 2019). There are several units discussed in this module, out of which one each topic has been discussed over the knowledge gained through it. Creativity and Innovation have assisted to deal with healthcare and social care issues efficiently and productivity within these professions has also been enhanced. 
[bookmark: _Toc109637757]Change Makers: Creativity and Value Creation
	The topics which I learned from this module are demonstrated as under. I was able to identify different aspects of innovation, creativity, entrepreneurship mindset, and innovative solutions and the ways these prove to be effective and beneficial for the health and social care sectors. This knowledge and information have proved to be effective for my awareness and development as well. 
[bookmark: _Toc109637758]Innovation & Creativity 
	This course taught me a lot regarding benefits, experiencing, de-risking programs, and dealing with consumers in their actual setting. I now understand how creativity and invention are processes that can be learned, practiced, and pursued. When starting this module, I was extremely insecure since certain individuals around me frequently tell me that I have a basic mindset when it comes to performing things. Although my studying attitude was 'bass note' since I was constantly dependent upon people speaking regarding me 'I'm simply an ordinary student on my journey' and therefore did not try to make the greatest of everything, most of all my studies (Marczewska and Weresa, 2022). Additionally, I believed that because I was insufficiently creative, I would be unable to achieve a higher score and would be unsuitable for learning this topic.
	Moreover, I believed that because I lacked creativity, I would be unable to achieve better grades and would be unsuitable for learning this topic. This training, on the other hand, substantially increased my mentality and belief in mind-changing because everybody, especially myself, may be innovative in a certain way. Furthermore, it appears to have completely altered my expectations and approach regarding Creativity and Innovation in general, as well as my educational experiences not just in one topic but also in various areas (Whewell et al., 2022). After completing this course, I learned that users must be allowed to: comprehend various viewpoints on why idea generation pertains, recognize key competencies of inventiveness and how charisma and physical characteristics may start contributing, and investigate how members could improve their creativeness, comprehend how institutional variables such as lifestyle, mentorship, variety, and framework could both assist and impede creativity and innovation, and comprehend how institutions of Higher-level brain mechanisms which envisage new capabilities are referred to be creative and revolutionary reasoning. 
	Anything innovative is developed and/or generated via the use of innovative thoughts and effort (Baxter, Chung, and Chung, 2022). Creativity is regarded as the process of transforming one's ideas into anything practical. This however is the extremely initial step of development, where theories begin to acquire shape and a framework may be created. In economics, creativity binds things altogether. Innovation, as per the module's criteria, involves the effective application of creative ideas. It entails commercializing innovation and promoting its wider use. Discovering how to develop excellent ideas have considered a critical management responsibility in today's modern innovation-driven society. Creativity is currently at the core of the enterprise and is defined as the potential to produce things fresh and acceptable, is important for entrepreneurship which begins with new firms.
[bookmark: _Toc109637759]Enterprising Mindset
	A mentality is a psychological thinking structure made up of interconnected ideas, attitudes, and expertise that we employ to absorb data, make choices, and direct our actions. A unique combination of ideas, expertise and mental patterns which motivate entrepreneurial action is referred to as an entrepreneurial mindset. Contingency is a useful trait, however, it must be utilized using prudence and a positive mindset since it does not usually try to get a job, however, any strong entrepreneur would not be afraid of accepting a chance, and most people do not see dangers as a problem, although as a chance to achieve (Haven et al., 2022). I learned that for entrepreneurs, possessing a humanism approach, becoming other-focused, and realizing how someone produces value by attempting to address issues for someone is essential. 
	Entrepreneurial experiences could help to build and improve the entrepreneurial attitude. I learned that building entrepreneurial learning experiences throughout our courses, companies, and societies was necessary to promote an entrepreneurial attitude. An entrepreneurial mentality could, to a certain degree, relate to behavioral attributes which make people adept in dispute settlement and arbitration. In the domain of technology, possessing an entrepreneurial mentality is associated with receptivity to unique experiences, engagement, inclusivity, and a feeling of mission. Becoming receptive to anything novel, for instance, refers to traits like assertiveness, flexibility, and inventiveness, all of which aid in facilitating negotiating and reaching an agreement uncommonly. 
	Aside from this, the traits I learned were linked to an entrepreneurial orientation including ambition and a sense of thought. These may be useful when attempting to mediate a problem (Costa, 2022). Therefore, an individual who is motivated and knows the ultimate goal of the cooperation is abler to draw the focus of opposing participants towards the long-term implications of the group divides, helping individuals realize that arguments are frequently unproductive. Concerning the second crucial quality, innovation, it may also contribute positively to the processes of resolving conflict by assisting individuals in coming forward with unexpected ideas and inventing our unique dispute management strategies. 
	Entrepreneurs that contribute disruptive inventions and notions towards the forefront, especially throughout the technological sector, could assist the sector's recovery. Simultaneously, healthcare technology was swiftly and continually changing. I was able to study that entrepreneurs should devise methods that would enable them to introduce innovative and important ideas, services, and solutions to the healthcare profession in the long term (Knox et al., 2022). When I participated in this session, I realized how important motive is within entrepreneurship. I observed the effects how diseases made upon households and the numerous individuals whose livelihoods they touched, and I understood that sickness destroys people all across the globe. Resolving the issue seems to be one of the most important goals I could think of, and recognizing a certain goal motivated me to strive as vigorously as I can. 
[bookmark: _Toc109637760]Values & Creative Solutions 
	The capacity to examine things in a novel manner is referred to as creative reasoning. Companies in many sectors are looking for people who could think imaginatively and offer fresh views into the workforce. I learned that thinking creatively entails looking beyond boundaries. Creativity frequently requires logical thinking, or the capacity to see connections that were not evident. Creative problem-solving is imaginative problem-solving, instead, of merely recognizing and applying the standard, innovative issue solvers will seek out innovative ideas. One may come up with innovative methods to save resources, identify innovative methods to decrease expenses throughout a fiscal crisis, or devise a novel lawsuit approach to protect a customer. Until I could think creatively regarding anything, I must first comprehend it. 
	I studied that there is an enormous opportunity for development, emerging businesses, and innovative business models in an increasingly digitally oriented world. This has resulted in rising harsh rivalry, making it more difficult for businesses to stay viable. Unless you're one of the businesses, you're seeking to stand apart by separating yourself from the competitors. Historically, this is accomplished by improving value or decreasing pricing (Acar, Tarakci, and van Knippenberg, 2018). Most businesses pick between value and affordability, which is when businesses go incorrect. To remain forward with the trend and prevent fierce competition, I must overcome the value-cost exchange. This is referred to as value innovation. 
	As previously stated, in a conventional system, development and performance are attained by outperforming the competitors. I learned that whenever I focus on defeating the opponent, my work on incremental gains that are nice but not sufficient to keep individuals in the front for prolonged. Furthermore, this method implies that we restrict the effort and budget we devote to exploring additional innovation prospects. When companies seek value innovation, they concentrate on offering more value at a reduced expense, rendering the competitors obsolete. Typically, greater value arrives at a greater expense to the organization. I learned that lowering the costs would not be regarded as innovative but it would only differentiate the type of business and also reduce the value, which is not an advantage to the business. 
[bookmark: _Toc109637761]Health & Social Care 
	I could see health care system reform via a different lens thanks to social care innovation. It begins with the concept that people from all areas of society could be effective translators of their respective situations and discover the proper ways to deal with challenges that arise. Social care innovations are just problem-solving strategies. They offer innovative and unusual solutions to complicated challenges that I had been unable to resolve regardless of my greatest efforts. People, companies, or entities with numerous experiences and industries may create and execute social ideas in almost any place. Such solutions frequently cut through typical barriers and exist beyond the customary boundaries. 
	According to my study, I learned that social ideas come from grassroots people, frontline healthcare staff, ministry of healthcare, NGOs, for-profit corporations, foundations, and faith-based groups. Initiatives involving social creativity may assume several shapes (Moser, Dawson, and West, 2018). Procedures (for example, rearranged care routes); goods (for example, mobile telephone apps); market methods (for example, social financing institutions); roles and behavioral practices (for example, peer-to-peer activities); or novel perspectives and regulations are examples of those. Social innovation is frequently a mix of such kinds. In contrast to creativity or conventional innovation, social innovation is conducted to increase the standard of living, attain peace and fairness, and good social transformation rather than pursuing 'reinvention' or large profit advantages.
	In today's environment of rapid transformation and increased unpredictability, it is greater critical for someone to proactively control arrays of innovation efforts, proactively deciding to engage in innovation throughout crises. I had learned that there has been so much confusion, it was like a never-ending passive heatsink, one healthcare executive remarked. I need much more restraint to avoid missing anything or being unduly fascinated with bright new goods (Lee et al., 2019). Organizations may recognize efforts that are less inclined to thrive according to the last facts and premises through examining existing innovation streams at a constant schedule, whereas reinforcing investments in infrastructure with strong potential. Prioritizing certain efforts would be especially important for businesses dealing with employee fatigue and budget restrictions, which is what I examined in this module. 
	Contemporary healthcare technologies and the transition to electronic evidence have fundamentally altered the practice of treatment (Snow, 2019). Considering that the transition to electronic documents was nearly finished, emerging developments will concentrate on connecting that information such that health organizations may leverage big information and analytics to improve patient outcomes. I was able to recognize that healthcare organizations should attempt to enhance care while lowering expenses to adapt to value-based treatment. This entails simplifying clinical as well as corporate operations. Rendering financial clearances has been more efficient to reduce inefficiencies, for instance, or assuring physicians had prompt access to a participant's latest recent information to make good decisions. 
[bookmark: _Toc109637762]Conclusion 
	Hence, from the above discussion, it can be stated that creativity and innovation are the aspects that drive the successful execution of solutions within healthcare. Moreover, social workers also require innovative solutions to avoid any risk in their services. I also learned that change can be incorporated within any sector once support is accumulated by all the members and candidates involved to bring innovative change (Zuber and Moody, 2018). It was observed from the above reflection and module that the ideas and values should be innovative so that creative solutions are incorporated within the service provided by users.
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