	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	2516432
	Student Name
	Samer ravayeh 

	

	Website Chosen 
	https://www.hollywoodbowl.co.uk

	Insert hyperlink to website
	

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: Automated status checks show the site responding very quickly with very low server response times (e.g., ~1.5 ms) — which suggests the server answers requests fast when it’s up


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes — the HollywoodBowl.co.uk site contains many sub-pages covering different sections of the business, and it’s structured so prospective customers can navigate through them fairly easily. Here’s a breakdown of how it’s organised and how a visitor can get around:


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes — a customer can make a booking directly via the Hollywood Bowl website.
How booking works on the webpage
· There is a clear “Book Now” button visible on the homepage and in the main navigation.
· Customers can:
· Select a location (centre)
· Choose the activity (e.g. bowling, mini golf where available)
· Pick a date and time
· Enter number of players
· Add food deals or extras
· Pay online to confirm the booking



	Question 1d - What improvements could be made to the usability of the website?


	Answer: The usability of the Hollywood Bowl website could be improved by simplifying navigation and making the “Find a centre” and “Book now” options more prominent. Showing prices earlier in the booking process and reducing the number of booking steps would make it quicker and easier for users. Mobile usability could be improved with larger buttons, faster loading pages, and a sticky booking button. Accessibility could also be enhanced through better colour contrast, clearer text, and improved screen-reader support


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The Hollywood Bowl webpage looks bright, modern, and visually appealing. It uses bold colours, large images, and clear branding that match a fun, entertainment-focused business. The layout feels lively and welcoming, which suits families, groups, and casual visitors.
There are differences between mobile and computer versions. On a computer, the site uses a wider layout with more content visible at once, including full menus and large images. On a mobile phone, the design becomes more compact: menus are collapsed into a hamburger icon, content is stacked vertically, and buttons are larger and easier to tap. While the mobile version remains attractive and functional, it can feel more crowded and require more scrolling than the desktop version.



	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website makes strong use of imagery, colour, and some video to create an exciting, fun atmosphere.
· Imagery: Large, high-quality photos show people bowling, socialising, and enjoying food and drinks. This helps users imagine the experience and appeals to families and groups.
· Video: Short background or promotional videos (where used) add energy and movement, making the site feel lively and modern.
· Colour: Bold, vibrant colours such as reds, blues, and dark backgrounds reflect Hollywood Bowl’s branding. Bright accent colours are used for buttons and offers, helping important actions like “Book now” stand out



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does not make clear use of an online live chat tool. Instead, it relies on contact forms, FAQs, and phone or email support. While this works for general enquiries, it is less effective for quick questions. A live chat feature could improve customer support by providing faster, more convenient help.



	Question 2d – How effective are the social media links on the website?


	Answer: The Hollywood Bowl website includes social media links (e.g., Facebook, Instagram, Twitter) usually in the header or footer. These links are functional and easy to find, allowing users to visit the company’s social pages.
Effectiveness:
· They are useful for brand engagement and staying updated on offers or events.
· However, they do not integrate directly with the website (no embedded feeds or interactive content), so users must leave the site to view posts.
· Overall, they support marketing and customer connection but could be more effective with live social feeds or shareable content.



	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Hollywood Bowl clearly presents its services through the main menu, homepage banners, and individual centre pages, showing activities like bowling, mini golf, food, and parties. Visuals, headings, and step-by-step booking pages make it easy for customers to understand what’s offered.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The Hollywood Bowl website does not prominently display customer reviews on its main pages. Most feedback and ratings are found on external platforms like Google Reviews, Facebook, or TripAdvisor.
Because reviews are external, the website itself doesn’t show whether they are up to date, so customers must visit these platforms to see recent experiences. Displaying reviews directly on the site could improve trust and help visitors make decisions more quickly.



	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented as high quality through professional visuals, clear information, and well-organised booking. The website highlights clean venues, happy customers, multiple activities, and food options, giving the impression of a reliable and enjoyable experience.
You might use or recommend the service because it offers fun, family-friendly activities, easy online booking, convenient locations, and options for parties or group events, making it suitable for friends, families, or social outings.



	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are partially clear on the website.
· Some activities and offers show pricing (e.g., party packages or special deals), but standard bowling session costs often require selecting a centre, date, and time before the exact price is displayed.
· When shown, the prices appear to reflect the quality of the service—well-maintained venues, multiple activities, and included extras like shoe hire or food make the cost seem reasonable.
· The likely reason prices aren’t always displayed upfront is to account for variations by location, day, or time, and to encourage users to go through the booking process where customised pricing can be applied.



	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. bowling family UK

	
	2. tenpin bowling near me or family entertainment centre

	
	3. 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes. Searching terms like “bowling family UK” will likely show Hollywood Bowl’s website in the top ten results, as it is a major UK bowling operator, though review sites and competitors may also appear.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites remain highly relevant for modern UK businesses. They act as a central hub where customers can find information, browse products or services, make bookings or purchases, and contact the company. Even with social media and apps, a website provides credibility, control over branding, and detailed content that other platforms can’t fully replace. For example, for leisure businesses like Hollywood Bowl, the website allows customers to check locations, view offers, and book sessions—all essential for driving sales and engagement.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend adding a live online chat feature to the website.
Reason: This would allow customers to get instant answers to questions about bookings, prices, or activities, improving the overall user experience. Quick support can increase customer confidence, reduce abandoned bookings, and make the service feel more responsive and high-quality.
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