[bookmark: _Int_5NEEfMFr]Garbology – What social patterns might be inferred form the assemblage given?
[bookmark: _Int_s8ybQK5a][bookmark: _Int_MRvEi60T][bookmark: _Int_d2CgtCjz][bookmark: _Int_sw0PX4pQ][bookmark: _Int_E1dziL0T]Garbology is of interest to archaeologists because humans have “remarkably intimate ties to waste and trash” (Spelman, 2016). This connection between what has been discarded and the people who relinquished it allows for the garbage to be studied for information on social patterns. Garbage can also shed light on the situation of the individual and the community. In the early 1970’s A.J. Webberman began practicing what he termed Garbology in an attempt to prove that Bob Dylan had betrayed his fans and abandoned his radical roots (Spelman, 2016). Entering the academic sphere at the University of Arizona with William Rathje’s Tucson Garbage Project beginning in 1973 is the first time garbology approached using archaeological methods. Still, the ethics of garbology were a thoroughly debated topic in politics in the years since Rathje’s seminal study, in 1988 the US Supreme Court settled the court case California vs Greenwood in which Greenwood argued that his trash was protected under the fourth amendment (Spelman, 2016).
The right of the people to be secure in their persons, houses, papers, and effects, against unreasonable searches and seizures, shall not be violated, and no Warrants shall issue, but upon probable cause, supported by Oath or affirmation, and particularly describing the place to be searched, and the persons or things to be seized.(US Constitution Amendment IV, 1791)
[bookmark: _Int_nbcHfV2V]The Supreme Court ruled that those undertaking searches must be able to justify their actions as reasonable rather than baseless and vaguely defined. The Fourth Amendment only protects those whose expectation of privacy is accepted as objectively reasonable by society. This is important because garbology makes people anxious as they are uncertain of what information their garbage can tell those investigating it and by extension encroachment on their privacy (Spelman, 2016).
[bookmark: _Int_2hvf1Eiu] The assemblage of recycling from Carmarthenshire that being investigated gives insight into the individuals, the family, and the wider community as well as the society in which the garbage has been accumulated.

[bookmark: _Int_xP4PG3SF][bookmark: _Int_ID78MsBo][bookmark: _Int_omkyZMHy][bookmark: _Int_4khg3HRG][bookmark: _Int_vWGT1xyh]One area of interest within the given assemblage was what could be inferred about the individual or individuals from the material they discarded. In this case it was clear that there was either two or three people in the household. This was because there was evidence of a child and an adult or possibly two adults. The evidence of the child is most undoubtable with the Wellkid multi-vitamins which also provide an age range for the child on the packaging stating 4 -12 years. There are further objects in the assemblage that support this age range, including Bubbles for 3+, the Organix Mini Cheese Crackers which claim to be perfect for lunchboxes along with other children’s snacks catered towards younger audiences. Out of the forty-one individual items, ten were explicitly targeted at children, eight which have children’s characters from popular culture or a brand specific character design on the front of the packaging. This could suggest that the child is present whilst the adult does the shopping, equally it could show that the parent believes that these character designs have a positive impact on the child’s reception of these products. The inclusion of assorted plasters with images from the Gruffalo – a British children’s book written by Donaldson and Scheffler – illustrates that even something which is primarily functional is aesthetically modified in order to please or bring joy to young children in times of distress. This also sheds light on the relationship between the child and the adult who it can assumed is the parent or caregiver, perhaps the parent has bought these plasters because the Gruffalo is something the child enjoys. 
[bookmark: _Int_KVb4GwFC][bookmark: _Int_mCv7DctY][bookmark: _Int_eMaNg90t][bookmark: _Int_9IIMWNH7]Another area where popular culture has impacted the products that the child interacts with is with the Peppa Pig Bubbles. The container that the bubble solution was in, has on the label the Peppa Pig logo and both Peppa and George playing with bubbles – which is the only indication of what was inside. This use of visual imagery rather than using written communication suggests that the product is aiming to communicate with a younger age range who are not yet able to read rather than parent, further indicating that the child may be present during shopping. However, what is not made clear in the assemblage is the gender of the child. There is a distinct lack of gendered products for both the adult and children’s products, this may be result of a conscious decision to avoid, but it could also signal a move away from gendered products in wider society. 
[bookmark: _Int_X8fKWTKH][bookmark: _Int_5ChBoAmL][bookmark: _Int_OieqIOpY][bookmark: _Int_mSIYlok5][bookmark: _Int_tDqDHiYL][bookmark: _Int_I5muOImV]There is also a lack of products which could be used to identify hobbies of the adult or their profession. What can be inferred about the adult is that buying organic or healthier food options is important as this is the majority of the food consumption, at least from what can be seen in the assemblage of recycling. The only unhealthy food product (red for high levels of salt on the front of pack nutrition label) is Vegetable Antipasti Pizza suggesting that this may have been an unusual for the adult to eat, or it is a treat. However, the interpretation that mainly healthy food is being consumed is limited as the owner of the recycling was aware that it would be being studied.
Another way to explore the recycling given is to look wider than the individuals and look at the household then the wider society. Within the assemblage there is no evidence to suggest the consumption of meat within the household and all the foods are vegetarian. Whilst some products could imply a vegan lifestyle such as almond milk (which is used as a substitute for cows milk), the presence of Dairylea Triangles, Yeo yogurts and Vegetable Antipasti Pizza contradict this as they contain milk, leading to the assumption that this is a vegetarian household. 
The way in which the recycling has been discarded can give insight into the household. Even without sorting the recycling into which products are aimed at adult or children, the condition of the recycling suggests the number of people in the household. The number of people in the household is narrowed down because none of the recycling had been folded or flattened, implying that space in their recycling bin is not an issue, placing the number of people in the household between one and three. However not flattening of folding the recycling may also be the result of regular collection of recycling by the council. The recycling is for the most part disposed of appropriately however there were some products that were not recycled properly. One of these incorrectly recycled products was the Peppa Pig Bubbles as the recycling instructions state, ‘CAP ON Recycle’ and the cap is missing, this maybe be because the instructions have not been read or during it’s use as the child’s toy the lid has been lost. Another item of interest in regard to the families recycling habits is the Victoria Blackberries as the plastic film is still attached to the plastic tray which held the blackberries. This is interesting because in most areas of the UK, plastic film is not able to be recycled at home, however in Carmarthenshire where the assemblage is from this film can be recycled at home(Carmarthenshire County Council, 2024). This implies that the adult may have researched what can be recycled in their area on the county council and Wales recycles websites, this is backed up with the inclusion of the Plenish Almond Milk carton which is a Tetra Pak carton and so the recycling advice is to check home collections(Carmarthenshire County Council, 2024, Wales recycles, 2024). On the other hand the adult might not have known and just forgot to remove the film.
 Whilst most of the material had recycling guidance on the packaging some had no information and so there was a decision to recycle these products based on the persons embodied knowledge. The material that did not have guidance ranged from children’s snacks (Sunny raisins) to the cardboard from a Gift Wrap Set but they were all made from cardboard, so the adult independently placed these products into the recycling based on their own understanding of what is recyclable.
The final way to consider this assemblage is in its representation of wider society. The assemblage only focuses on one household over a short period of time within a specific socio-economic group. These limitations do not prevent discussion about the wider society outside of the individual and family. One way to explore the wider society is to look at the packaging and what information or material is being consumed. The information on the front of the packaging is decided by the company based on their understanding of what consumers want combined with the government regulations. One intriguing piece of packaging was the children’s cereal – Bear Multigrain Alpha Bites – as there was a significant difference in material on the packaging than the adults muesli – Dorset Cereals. Both cereals had their respective logo’s on the front of the boxes however the Dorset Cereals logo is incorporated into the packaging design in a way that allows the consumer to view the product. Unlike Dorset Cereals, Bear’s logo does not interact with the product yet it occupies a large percentage of the front of the box suggesting that it is a brand that is easily recognisable to the public. This recognisability is created through the simplicity of the logo – a bear with a leaf. The information that is given on the front of the Dorset Cereals’s includes a bullet point list in the top right corner, no added sugar, high in fibre, vegan. These selling points are separated from the rest of the information because the company believes that is what society wants from their product. Contrasting Dorset Cereal’s approach to communicating selling points Bear’s approach is to target a specific section of society – children – by having lots of entertaining images and text on the box. There is a bowl of the product which is letter shaped on the left-hand side of the box and in the middle the letters spell GRRR. The use of GRRR is repeated in the top banner where it says, real grrreat taste, this relates to the brand being Bear. Despite the differing approaches to the presentation of information, nutritional information is presented in accordance with government regulations on front of pack nutritional labels. Government regulation requires front of pack nutrition labels to follow either “Energy value (kJ and kcal) alone; or Energy value (kJ and kcal) plus amounts (in grams) of fat, saturates, sugars and salt (energy +4)” (Department of Health, 2016). The government believes that the public should be aware of what they are consuming and the energy value. It also appears that a visual representation of the product or the ability to see the product may be valuable as the majority of the food packaging uses this tactic. The packaging from the assemblage, even though it is from only one household, gives insight into how companies target the public and societies expectations for packaging.
In this investigation, the aim was to explore the assemblage of recycling in terms of the individuals, family or household and the wider community. There are some limitations to the assemblage studied as the owner was aware and so the recycling is highly selective. Another limitation appears when exploring the assemblage in relation to the wider community, as the assemblage only represents one household, in one economic group. Exploring packaging is one way to look at the wider community as it gives insight into what the majority of people are expecting from packaging. From the assemblage a child and adult were identified and an age rage for the child, yet there was uncertainty surrounding gender. The household was identified as being vegetarian, and recycling for the most part according to regulations. Garbology is crucial as there is a lot of information that can be inferred from this assemblage yet there is just as many unanswered questions.
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