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Canada’s Rosewood Hotel Georgia staff cannot make foreign guests feel welcome without possessing cultural awareness and sensitivity. Their employees may better accommodate guests from different cultural backgrounds by using concepts from cross-cultural models. Guests of Saudi Arabia will be the focus of this research as we critically assess the significance of cultural intelligence and sensitivity for hotel employees and provide advice for how to best serve them. Lastly, the hotel employees will be provided with a table of Dos and Don'ts to help them better accommodate customers from different cultural backgrounds.
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[bookmark: _heading=h.30j0zll]Introduction
Being a service industry, Rosewood Hotel Georgia constantly interacts with customers from a wide range of cultural backgrounds, making cultural awareness and understanding among employees essential. Misunderstandings, miscommunications, and even offences may occur from a lack of cultural knowledge and sensitivity, leaving guests unhappy and even hurting the hotel's image. The ability of hotel staff to understand and accommodate customers from different cultural backgrounds is, thus, crucial (Kandampully et al., 2018).
[bookmark: _heading=h.1fob9te]

Cultural Dimensions Model
Hofstede's cultural dimensions model
Rosewood Hotel Georgia could follow this model as it will be the most effective. The six facets of national culture identified by this theory are as follows: distance to power, individuality vs. collectivism, uncertainty avoidance vs. long-term orientation, masculinity vs. femininity, and indulgence vs. restraint (Poe et al., 2014). Hotel staff that have a firm grasp of these factors are better able to predict client behaviour and preferences, tailor their services to match those demands, and head off any misunderstandings that could arise (Minkov and Kaasa, 2021).
Saudi Arabia guests
Rosewood Hotel Georgia expects to host visitors from Saudi Arabia and should train their staff to be familiar with Saudi culture. A large chasm separates those in power in Saudi Arabia from everyone else. Guests from Saudi Arabia who hold positions of authority, such as elders or business leaders, should be treated with the utmost respect. The people of Saudi Arabia are collectivists, putting the needs of the community ahead of their own (Jahandideh et al., 2014). As a result, hotel staff should put the demands of the group, such as accommodating big families or groups, ahead of the preferences of individual guests. In Saudi Arabia, people have a strong preference for certainty, meaning they value rules, structure, and predictability (Alsaad, 2021). As a result, hotel staff should avoid making last-minute adjustments to customers' bookings or plans and instead offer clear instructions and rules. Saudi Arabia is a conservative nation, therefore hotel employees should respect local customs about modesty in clothing and behaviour, as well as traditional gender roles (Jayawardena et al., 2017). For instance, female Saudi tourists may prefer gender-segregated bathrooms and spa treatments, and hotel employees should minimise physical contact with clients of the opposite sex (ALHussan et al., 2017).
[bookmark: _heading=h.3znysh7]Hotel functions
There may be a number of ways in which the hotel's service offering must change in order to satisfy Saudi Arabian customers (Hassan et al., 2020). Adaptations may be necessary for areas such as lodging, dining, cleaning, and guest services in hotels.
1. Accommodations: It is possible that Saudi tourists might feel more comfortable staying at Rosewood Hotel Georgia if it was decorated in a more traditional Saudi style. To pray five times a day, for instance, kids could need a prayer rug, a Koran, and a Qibla compass in their bedrooms. Having separate men's and women's locker rooms, showers, and pools is also a must (Al-Ismail et al., 2019)
2. Food and Beverage: There is a distinct flavour to Saudi food that is a big part of the country's character. As a result, the hotel's food and beverage service may need to expand its menu to include Halal and Saudi dishes (Stephenson, 2014). The hotel should also have specific kitchen and dining spaces that are certified Halal in order to verify that Halal food is cooked and served in compliance with Islamic dietary regulations.
3. Housekeeping: When it comes to housekeeping, Saudi visitors may have unique requests, such as preferred cleaning times and materials. As a result, hotel cleaning services must take care to learn about and respect guests' individual preferences (Al-Hazmia, 2020).
4. Guest Services: Visitors from Saudi Arabia may need some guidance getting about town or finding the best places of worship and entertainment. The hotel's front desk staff should be familiar with nearby mosques and prayer hours, and they should provide transportation to these venues (Al-Hazmia, 2020). Also, they should suggest nearby eateries and stores that adhere to Halal standards.
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A table summarising the do's and don'ts for hotel staff when accommodating guests from Saudi Arabia:
	Do's
	Don'ts

	Provide prayer mats, Qurans, and Qibla guide
	Assume all Saudi guests are Muslims

	Offer Halal food options and Saudi cuisine
	Serve alcohol in their presence

	Provide separate male and female facilities
	Assume all Saudi women are veiled or need to be

	Understand their housekeeping preferences
	Clean the room when they are praying

	Provide female-only housekeeping upon request
	Touch or shake hands with Saudi women or men

	Be knowledgeable about local mosques
	Recommend non-Halal-certified restaurants or shopping areas


[bookmark: _heading=h.tyjcwt]Recommendations
1. The cultural beliefs and individual inclinations of Saudi visitors may need special accommodations. The hotel personnel need to be accommodating and ready to work with guests to meet their needs (Idrees et al., 2018). Cleaning schedules may need to be adjusted to meet prayer times, and big families may need more towels and bedding.
2. Staff at the hotel should be well-versed in the area's sights, eats, and activities since some Saudi visitors may be strangers to the area. Restaurants, mosques, and other tourist destinations should be recommended that adhere to Halal standards (Lashley, 2015). It is also the responsibility of the Saudi visitors who may be strangers to the areas and information about available transportation choices such as public transit and taxi services.

[bookmark: _heading=h.k6mogy5et2r3]Conclusion
To summarise, employees at the Rosewood Hotel Georgia must be well-versed in a variety of cultures since they deal with guests from all over the world. Cross-cultural models may help their staff better serve visitors of various ethnic backgrounds (Lashley, 2015). This study will analyse and evaluate the value of cultural intelligence and sensitivity for staff at the Rosewood Hotel Georgia in order to better serve Saudi guests. Finally, a table of Dos and Don'ts will be offered to hotel staff to assist them in better welcoming guests from a wide variety of cultural backgrounds.
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