Task 3 – Source Evaluation Template 
Student Details
Name and student ID: Heremon Aberham 2546038
Topic chosen: The use of social media to promote business.
Title of source: Social media marketing and business performance in Brunei Darussalam
Author(s): Safi Ullah Khan and Haja Norain binti Hj Matali similarly Jiby et al., ( 2025).

Year published: (Khan & Matali, 2024; Jiby et al., 2025).

How did you find this source? 
(e.g. Google Scholar, library database, google)
I found this source from Google scholar by searching for recent academic articles about social media marketing and business. I found it in an academic journal, which made it suitable for my research.

Why did you choose this source?
 I Chose this source because they are recent and reliable. They proved useful information about how social media helps businesses reach customers, promote products and grow. 
(Think about relevance, credibility, usefulness)
Is it relevant to the topic? 
Yes, it is relevant to the topic because it explains how social media can help businesses promote products, reach customers, increase awareness and grow.
Is this a useful article?
Yes, it is useful article because it gives evidence about how social media can help businesses and improve business performance.

Is this an academic source?
Yes, it is an academic source because it is a research article published in an academic journal. And it was written by researcher and uses research data and statistical analysis.


When was it published? Is it recent enough? Why?
The article was published in 2024, so it is recent enough.  It is useful because it gives recent information about how social media helps businesses promote their products, attract customers and increase brand awareness. Moreover, the journal lists 2024as the publication year, and the article became available online on 29 may 2024


Author Credibility
Who is the author? What are their qualifications or expertise?
Khan and Matali are credible because they are researchers at a university and have studied social media marketing and business. Their research is based on real information and evidence, which makes the source trustworthy.

Reliability
Is the source reliable? Why?
(Consider journal, publisher, peer review, citations)
The source is reliable because it is an academic study based on real research and information from businesses. Additionally, it is also statistics to support its findings. 


5-Minute Presentation Structure
1. Introduce topic and source 
2. Explain how you found the source
3. Evaluate credibility (author, date, reliability) - To do so, you will need to respond to the above questions. 
4. Short reflection – What did you find difficult about this task? 
5. What did you learn from this task?

