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[bookmark: _Toc100610865]Introduction 
The term community engagement defines a combined way of working ambience within a created group or in the chain of individuals. Irrespective of the number of people present in the chain service, the common perspective of everyone should be to contribute to social development or socio-economic welfare. The voluntary service of keeping the society under the good wrap can be referred to as Community Engagement (Gilmore et al., 2020). The motive of community engagement can be only social such as arranging blood donation camps, or socio-economic such as fundraising for the treatment of the cancer patients. Social contribution to women empowerment or child malnutrition can also be considered as community engagement. In the context of comparing two community engagements, one is found from assessment 1. It depicts that Plan International, a British charitable organisation works on children's rights and equality for girls. For the same, they arrange different fundraising events such as Virtual Walk Challenge and others. on the other hand, another organisation works pon giving shelter to the raped women or shelterless females who were bound to leave the home after being victimised by domestic violence. This organisation also involves different fundraising events such as selling hand-made products made by those women. In this report, a clear differentiation between the two projects will be submitted under the below segments. 
[bookmark: _Toc100610866]Discussion 
[bookmark: _Toc100610867]The dissimilarity between the projects
The data found from assessment 1 explains the techniques used by Plan International to establish their project. Plan international is an organisation that works only on the child and women. It secures their health, stay, lack of food and clothes as well as looks forward to the education of the children. The enormous fight has been given by Plan International during the covid19 pandemics by supplying essential amenities and education kits to underprivileged children across the world. 
On the other side, the second organisation works on a charitable basis to provide shelter and societal placement to the raped women for the last six years which is comparatively extreme new. They also extend their services to those women who were bound to leave their homes because of domestic abuse (De Weger et al., 2018). The organisation works effectively to create awareness among the society to keep these women established in the mainstream rather than keeping them aloof. As an independent organisation, they also focus on the economic independence of women. 
[bookmark: _Toc100610868]Effectual Consultation 
Effectual consultation mainly guides those principles which are set to control the project so that any non-essential incorporation of wealth or brainstorming takes place. In simple words, it focuses on the statutory disciplines of the project. In the activity of Plan International, it has been found that the organisation goes through different international services by sending their team to the underprivileged countries or with the support of technological enhancement, they retrieve the data for creating the project to keep maximum children under the safeguard. 
Similarly, the second organisation works at the regional territory level to find out helpless women who need any sort of assistance for leading a good life (Burgess et al., 2021). To execute the same, they contact local police stations to understand the recording of the cases related to rape or domestic violence. Also, they take a survey on a door to door basis to figure out the rate of financial independence among women. 
[bookmark: _Toc100610869]Significant Communication 
To place any project successfully is needed to enhance significant communication in the internal and external parts. It is believed that communication has a power-packed appearance to promote any product or service. The Plan International exercises its communication strategies daily to gain maximum success (Perrotta, 20210. They post advertisements on social media, their website and electronic media to receive a maximum response from the clients. Here the response means loading the section on participation, fundraising, donations and sponsorships. 
At the same time, the second organisation has chosen social media pages and local print media as their advertisement tools. Their projects based on providing shelters to victimised women need a lot of funds. Therefore, they often arrange campaigns with the purpose of women empowerment and equal legal rights for everyone. As a whole, they receive less response merely due to their newest appearance but few of the eminent personalities have joined their hands with the organisation to promote their project under the valued banner. 
[bookmark: _Toc100610870]Engagement of Stakeholders 
The stakeholders are considered the backbone of any organisation. Especially in such noble works, the presence of good stakeholders is very important to create the brand face of the p\rojecrt. In the case of Plan International, they have divided their stakeholders into participants, donors, sponsorships and employees (Barker et al., 2020). For the better growth of the charitable organisation, they focus on massive fundraisers so that their investment in noble causes never gets stopped. They also maintain a diplomatic and esthetic role play with the local community to keep them involved with their project which enhances the brand value. 
While coming to the second organisation, they have associated themselves not only with local political parties, police headquarters but also proudly added a few names of renowned social activists lists, feminist authors and female industrialists to empower their project which can be easily granted by the local community and homeless women will get a better stand in the society. 
[bookmark: _Toc100610871]Incorporation of Future Approaches 
The Plan International is presently working with 75 countries across the world with a dream of expanding their projects and organisation to every corner of the globe. To satisfy the needs of all the children and women, they are eager to plan more and more virtual and physical events which will better the scope for fundraising (Galiatsatos et al., 2020). In the year 2022, they have planned for multiple events which need to be successful in terms of funds and entertainment as well as fundraising, donations and sponsorships. 
Similarly, the new age organisation has several programmes in their pipeline. They are looking forward to the legislation for bringing such strict and punishable acts which will be given exemplary punishments to the rapists or domestic abusers. They are already in a plan to establish a stronghold in the court by signing petitions for the punishment act. At the same time, they are thinking of making contracts with several companies that will either sponsor their projects or provide employment to the endangered women based on their eligibility. 
[bookmark: _Toc100610872]Analysis 
[bookmark: _Toc100610873]Graphing of the community 
It is very important to figure out the status of the community where the project is getting launched. Therefore, a survey on the same is needed at the local community level. Plan International has worked on graphing the community to understand the mentality of the territory and the mental health of the people to understand the cause of community engagement. 
At the same time, the second organisation has followed a deeply rooted door to door survey which has helped them to understand the pulse of the community from the ground level (Tambo et al., 2021). As they are working with sensitive issues, they felt a necessity of extra consciousness while handling the project. 
[bookmark: _Toc100610874]Social Involvement 
Digitalisation has brought societies close to each other and found an easy way to communicate or instruct a larger group of people. Social involvement not only refers to staying in society or using social media. Rather, to a greater extent, it can be said as participation and activeness to form a community engagement programme. Plan International has primarily focused on the social media campaigns with their projects to attract customers and invest in the noble cause (Magaço et al., 2021). Along with this, they kept the scope of entertainment for the people to maximise the fundraising. 
On the other hand, the new organisation has figured out the force of the campaign to be distributed in both the digital and print media. Digital media may pull the youngsters to get associated with the project. At the same time, if the print media is also kept as an option of social involvement, many elderly people will also get the chance to change their stereotype mentality by knowing about those campaigns. 
[bookmark: _Toc100610875]Interpretive Analysis of Projects 
Intrusive analysis of the projects is essential to find out the best contribution to society. This analysis also makes sure about the essentiality of the project in future. The important factor of this analysis is that it is done by the local community members (Ohmer et al., 2022). In the case of the Plan International, their project was exclusively accepted by the local, national and international communities as they extended their hands across the world to sustain childrens’ life which was absolutely at stake due to the huge growth rate of the pandemics. 
On the other ground, rehabilitation of victimised women still needs to be promoted more for creating social awareness and helping people to change their mentality and change their focus. Few of the community members have supported this project while the maximum was non-responsive and a certain percentage denied continuing this project because of the old haggard mentality. 
[bookmark: _Toc100610876]Estimation Judgment of the Projects 
While judging a project, it is very important to go through the steps followed while creating the project. It is also important to judge the requirement of local community participation. Many territories do not take the external appearance of the companies in a good way. As a consequence, graphing of the community needs to be specially planned and executed. While the project is already creating an impact on the community and engagement is in a greater way, the organisation needs to be more specific in monitoring the project (Magaço et al., 2021). They should also look after the sensuousness and different reactions of individual community members. At the same time, workers of the organisation also need to be especially skilled to understand the direction of the leaders or managers. The sensitivity of the local community needs to be kept in the foremost area to create a balance between the imposed decision and the fears of the community members.  
[bookmark: _Toc100610877]Finest Executions 
Any organisation irrespective of its size should look forward to the finest techniques to execute its projects and achieve maximum success. Following are the studied tools found:
Communication skills: The face of the project needs to be handled by persons who are efficient in placing the propaganda of the project. Creating the right track during the continuation of extempo helps to gain the confidence of the listeners or the audience. 
Honesty and transparency: Organisations must create an honest and transparent image in front of the community members so that they can gain maximum brand value from there. Nowadays, both honesty and transparency in the work format elope (Burgess et al., 2021). Keeping the faith in self-knowledge, the projects can be submitted with the presence of honesty and transparency. 
Creating Brand Value: It is very important to create brand value for the organisation before launching any project. The new or unknown organisation needs to face the challenge of retrieving clients' data because they are not familiar with society. Therefore, the organisation needs to work on establishing its brand value. 
[bookmark: _Toc100610878]Conclusion 
Therefore, to conclude from the aforesaid report, it has been understood that community engagement has a strong requirement in the society for the development of the socio-economic configuration. There are many community engagements established in the society and everyone has specified objectives. Throughout this report, a comparison has been drawn between the Plan International and the newly formed organisation. Plan International is a well-recognised British charitable organisation that is working at present with 75 countries. Their trend of work is to celebrate humanitarian rights in the form of giving a healthy lifestyle to the children and the women. For the execution of the project, Plan International forms different events for fundraising purpose\s. It is reported that Plan International formed two events known as Virtual Walk Challenge and Just Give a Page Challenge in which registration was free but a donation needs to be submitted before entering the community engagement ground. They have also opted for donors and sponsorships to run their project in a better way. For fundraising events, they have taken the option of using social media for promotional purposes. On the other hand, the new organisation has established their project on the raped and victimised women to give them shelter and establishment in the society. For the sake of successful projects, they have done door to door surveys and kept eminent background people as the stakeholders. Lastly, it can be said that this report has justified the comparison and comparative discussion among the two community engagements with distinctive visions and missions. 
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