	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	2513389
	Student Name
	Andreea-Renata Gheorghe

	

	Website Chosen 
	Yoga Reading

	Insert hyperlink to website
	Yoga Reading

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website loads quick; however, there is a slight delay when loading. This might also be because of how many customers may be on this link right now or the perspective of the Wi-Fi source. 

	Question 1b - Does the website hold many sub-pages? How does a prospective customer navigate these? 


	Answer: 
Yoga reading has a timetable, events, courses, an about section, which this is mostly for new customers who would want to know what this website is for and how good it will be for them. Then there is osteopathy that is for muscular pain. Finally, there is a shop, where the customers can buy merch or other essentials they need.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, the customers can indeed make a booking via the website, and this is because they promote the ability to allow you to choose what you are interested to do, for example Pilates, for pregnant women, beginners, ashtanga, and mum and baby, this class is for everyone. 

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
One improvement I could think of for this website would be for them to include a chat bot for new customers that are really interested in the look and what they want to experience and ask questions that they may need answered. 

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look? Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The website itself looks amazing, it has nice features to it, nice, toned greens and greys, then they have pictures highlighting what you can expect from classes. There isn’t much of a difference between computers and phones, just the size of the website difference, you get more details on the computer and can see more than looking on a mobile phone.

	Question 2b - How does the website use imagery, video and colour? 


	Answer:
As I have mentioned above, they use nice tones of colours and it varies between greens and greys. They have a lot of imagery throughout most of the website because it shows what most of the classes are doing, videos may show throughout the links they also provide.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
No, they haven’t. However, if they did have one included this would’ve made it so more efficient for the customers to understand the products and services yoga reading provides and will provide for their customers.

	Question 2d – How effective are the social media links on the website?


	Answer: 
The links are good, and it shows everything they are doing daily. They post daily to keep the activity up of the account and to get their customers up to date with what they are doing and what exactly they are posting. On Facebook they post daily including same as Instagram and posting stories also. Using Kolter et al (2018) advantage would be the user data, where they use their ads to target their specific customers, and they can also check in real time about the unique user views. Along with the flexibility where they can update and change their ads constantly, while they can also link the website in the ads and can be accessed with one click.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer:
The services provided by them have been explained in a simple manner to make sure the customers do understand what they are providing for their customers and what they should expect. In the jongmans et al (2022) evaluation the company would’ve used the key aspects for the services they provide, like visual design, on how the website looks, the usability of the website, and how easy it is to work around it, then we have the last one which would be pleasure, the feedback you as a customer gets from everything you need to know, everything in general you’ll get from the website at the end.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer:
Customer reviews aren’t so easy to find and place a review, however if looking up best yoga places in reading, it will come up and show that the rating of yoga reading is a score of 4.9 stars. The reviews seem to be up to date as more complimentary reviews have been left by delighted customers. 

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer:
The service has seemed to be presented in a high quality by showing details to everything they offer, all the timetables, the events, the different courses for different customers in which apply to. For one reason I would suggest this would be because they seem to work well with what they offer alongside the fact that I would suggest it to my grandad. I would get him to start getting in the osteopathy classes because of his bad muscles. He would manage to get help and pushing himself for the better.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Pricings for the services they provide are very clear and very cheap in my opinion, this is what I think is because for the intro pass it would be 6 classes over 30 days minimum of £5 per class. The showing of prices shows that they want to offer food service and want people to enjoy their stay.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.UK

	
	2. Reading

	
	3. Yoga

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
Yes, it does appear in the top 10, however it is the first link when you search in UK reading yoga.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes, I feel like yoga reading will forever have a relevance within the modern UK business, and that is because of how well they have presented the look of the website along with how they have managed to display and explain and also show what they provide for their customers, that is because they care about their customers an want the best for them and also for the well held income they get.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
One improvement I would suggest to yoga reading would be for them to provide an ai bot chat for the customers to use and talk to, instead of waiting for an email response. This is because of how fast the customers can get the details they want within minutes instead of waiting. However, this can also be an issue of the website itself is down for malfunction issues, however if you are a loyal customer they would 100% send an email suggesting waiting until they fix it. Another suggestion would be for them to have a review section under the website because they do not have that at all and I had to use a different link to find the goods about this yoga reading.



Reference List 
	
Question 2a: COURSES | Yoga Reading

Question 3b: 3 Best Yoga Classes in Reading, UK - Expert Recommendations

Jongmans et al (2022)
Kolter et al (2018)





