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Marriot International
Financial ratios are a key tool that analysts use to evaluate companies. Ratios can be used to assess a range of factors, including a company's financial health, profitability, and risk profile (Kadim et al.). They can also be used to compare companies within an industry or market sector.
There are many different types of financial ratios, but some of the most important include (Setiawan and Amboningtyas):
-Liquidity ratios: These ratios measure a company's ability to meet its short-term obligations.
-Profitability ratios: These ratios measure a company's ability to generate profits.
-Efficiency ratios: These ratios measure a company's use of its assets and resources.
-Gearing ratios: These ratios measure a company's debt levels relative to its equity.
-Valuation ratios: These ratios measure a company's share price relative to its earnings, cash flow, or book value.
Ratios can be useful in identifying trends over time, and in comparing companies within an industry or sector (Kadim et al.). However, it is important to remember that they should only be used as one part of the investment decision-making process. Other factors, such as a company's competitive position and management team, are also important considerations.
The role of financial ratios is to help identify trends, both good and bad, and to provide a basis for comparison (Purnomo). The paper by E.G. Naumik-Gladkaya, V.V. Devon looks at luxury hotels and uses various financial ratios to analyze the company's performance(Naumik-Gladkaya and Devon, WORLD LUXURY HOTELS AND KEY FINANCIAL RATIOS/PRICES/TRENDS ANALYZE) . The most important ratio for Marriott International is the price/earnings ratio, which measures the company's share price in relation to its earnings per share (Shamsi et al.). This ratio is a good indicator of how well the company is performing and can be used to compare it to other companies in the same industry. Another important ratio for Marriott International is the debt/equity ratio, which measures the amount of debt the company has in relation to its equity (How and Lee). This ratio is a good indicator of financial health and can be used to assess whether the company is taking on too much debt. Overall, the paper provides a detailed analysis of Marriott International's financial performance using various financial ratios (Wei).
The table shows Marriott International's financial ratios for 2020. The first column shows the company's total assets, while the second column lists its total liabilities (Naumik-Gladkaya and Devon, Simon Kuznets Kharkiv National University of Economics, Ukraine). The third column indicates Marriott International's net worth, which is the difference between its total assets and total liabilities. The fourth column lists the company's total revenue, while the fifth column provides its net income (Macrotrends, Marriott Financial Ratios for Analysis 2009-2022 | MAR). Finally, the sixth column shows Marriott International's return on equity (ROE), which measures how well the company is using its assets to generate profits (Macrotrends, Marriott Financial Ratios for Analysis 2009-2022 | MAR).
Marriott International's current ratio is an impressive 0.78, indicating that the company has a healthy balance sheet. Over the past two years, the company has been gradually reducing its long-term debt, bringing it down 22% over that period (Izzalqurny et al.). Marriott International's current debt to equity ratio stands at 1.45, which is quite respectable considering the size of their operations. Moreover, Marriott International's gross and operating margins also remain strong with 50.47% and 9.51% respectively as of May 2020; both represent significant increases from figures reported just two months prior (Marriott). Further, Marriott International’s EBIT margin ranks among one of the highest in its industry at 17% for Q2 of 2020, signifying efficient operations considering ongoing challenges due to the pandemic (Yahoo.Financials). All this evidence demonstrates that Marriott International is well-positioned to continue performing well despite these trying times (Catana and Toma). Marriot International has shown a consistent trend of having an improving Current Ratio, Long-Term Debt to Equity Ratio, and a decrease in its Cross Margin, Operating Margin, and EBIT Margin between the years 2009 and 2022. Analyzing the data shows that Marriot's current ratio was at its peak in 2014 with a value of 1.04 and lowest in 2011 with a value of 0.76. Furthermore, its Long-Term Debt to Equity ratio had been decreasing over the years since reaching a high of 2.02 in 2010, down to 1.02 in 2019 (Simões). The Cross Margin recovered from an all-time low of 15% in 2014 up to 28% in 2021 while Operating Margin decreased from 12% in 2010 to 8 % finally stabilizing around 8 % since 2020 even though it slightly increased back up to 9 % in 2021 (Correia). Lastly, the EBIT Margin significantly increased over time transiting from -3% in 2009 up to 14% 2021 with slight fluctuations year by year such as 15% 2018 and 6% 2020 due to the pandemic effects on Marriot's business operations (Neves).
Marriott International is a leading hospitality enterprise that has experienced considerable growth over the past several years (Nicely). A look at their financial ratios as provided by Macrotrends reveals a strong financial position. Notably, the company’s liquidity ratio has remained above 1.3 since 2010, indicating they have sufficient working capital to meet current obligations. Moreover, they have obtained higher-than-expected returns on assets and equity year-over-year. This indicates there is a solid return on investment being generated by the company, as well as steady asset turnover, which indicates better utilization of their resources. In addition to this, Marriot's debt to equity ratio has also declined significantly since 2011-- from 1.76 to just 0.42 in 2019 --which suggests that long-term liabilities have been managed efficiently and aligned with their focus on profitability for shareholders. All in all, Marriott International’s financial health paints an encouraging picture for further sustainable development of the business in the future.
Marriott International's total assets increased from $49.8 billion in 2019 to $51.4 billion in 2020 (Marriott, MARRIOTT INTERNATIONAL REPORTS OUTSTANDING THIRD QUARTER 2022 RESULTS | Marriott International). Meanwhile, its total liabilities rose from $43.1 billion to $44.7 billion over the same period. As a result, Marriott International's net worth increased from $6.7 billion to $6.7 billion over the last year. The company's total revenue rose from $25.5 billion in 2019 to $28.2 billion in 2020, while its net income increased from $2.4 billion to $3.0 billion over the same period. Marriott International's ROE improved from 9.5% in 2019 to 10.7% in 2020, indicating that the company is becoming more efficient at generating profits from its assets.
Marriott International's financials demonstrate positive performance which can be seen from their core financial ratios (Marriott.media). The current ratio indicates that the company is able to fund its short-term obligations as seen from the value of 1.59. This may indicate liquidity and stability in their operations, although further analysis of factors such as working capital dynamics should be studied further. In addition, their debt to equity ratio stands at about 0.19 when compared to their industry median of approximately 0.30, which indicates that Marriott International has little reliance on debts for financing their operations; this is a positive indicative since loans tend to bring liabilities which should be managed efficiently. On the other hand, the profit margin looks satisfactory with 8.21% against industry median of 5.48%. This could mean that Marriott International has either been streamlining its costs through various initiatives or taking advantage of economies of scale due to increased efficiency in production; both cases are beneficial for the company and investors alike (SEC).
Ratio analysis has been traditionally used by businesses in the hospitality industry, such as hotels and restaurants, to assess their financial performance (Welc). As seen on macrotrends.net, Marriott International Inc.’s financial ratios show that there is a declining trend in almost all their financial ratios. This comparison can help managers identify areas of the business which may be underperforming and determine appropriate strategies to improve them (Palepu et al.). For instance, over time ratios such as current asset turnover ratio and inventory turnover ratio can be observed, and strategies adopted on how to alter them if they are unsatisfactory (Husna and Satria). Other discrepancies between different years of comparative financial statements can also yield information concerning asset utilization or operating efficiency (Robinson). Despite the success of traditional methods such as ratio analysis, when utilized with data from modern technologies such as predictive analytics, it can become an even more powerful tool for hotel management to not just optimize operations but also increase profits (Husain et al.). Ratio analysis is an important and useful tool for analyzing the financial health of a business, and it can provide insight into areas such as performance, liquidity, and efficiency. However, there are certain limitations to consider when using ratio analysis. One limitation is that ratio analysis is based on historical financial information and does not account for future events or changes in the industry or economy (BBC). Another limitation to consider is that it does not take into consideration qualitative measures such as customer service and corporate culture; this information may be very important in determining the overall success of a business. Additionally, different industries have different set standards for ratios which makes comparing one company to another of a different industry difficult (CFI). As with any other type of financial analysis, ratio analysis should be used with caution and should be viewed as only part of total complete picture when assessing the financial health of a business. Ratio analysis is an invaluable tool for managers of companies such as Marriot, allowing them to quickly understand the performance of their business. However, it also has its limitations. The main limitation of ratio analysis is that it does not consider qualitative factors - it can only measure performance quantitatively and therefore cannot capture a company's competitive position in the market (Bragg). Additionally, ratio analysis does not consider certain external factors that have a significant impact on overall financial well-being and profitability, such as changing revenue from guests or seasonal dips in occupancy rates (Toppr). As such, Hotel management must be aware that to fully assess their current financial situation they need to not only look at the ratios but also understand why they're fluctuating. Without this critical understanding they would be unable to accurately measure how successful their strategies were and how profitable their business was over time.
Ratio analysis and comparative financials can be incredibly helpful tools for hotel management in making informed decisions (Jeffrey et al.). Through applying ratio analysis, such as calculating liquidity, debt-to-equity, or return on assets ratios for various periods prior to the current one being evaluated (year over year), hotel managers are able to assess how well their business is operating relative to both past performance and industry standards (Berné Manero et al.). Similarly, comparison of financial information between different years enables hotel managers to compare their current operation's stance against past annual performance. Such insight into constructive changes that have or have not been implemented in comparison to past years can help managers determine which strategies worked most efficiently, enabling them to reproduce those successes while also making intelligent improvements based upon failed investments. Ultimately, ratio analysis and comparative financials comprise fundamental components of successful decision-making within the hospitality sector.
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