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The hotel industry has undergone a significant re-evaluation of its economic practices as the world awareness shifts towards sustainability. The luxurious and lavish traditions of the hotel business have left a permanent mark on the planet.
CSR stands for corporate social responsibility, it an approach that businesses take to make sure that they contribute to sustainable development by delivering economic, social, and environmental benefits. (Harvard Business School). This includes how it effects people, the planet, and ethics. It also involves environmental matters respect of local communities, technology use and energy usage. Environmental policies are on the agenda for the hospitality industry, the hospitality sector is known for its huge environmental effect (Hospitality Insights). Environmental sustainability, hotels should minimize their negative impact they have on the environment by reducing carbon footprints, conserving resources, and promoting renewal energy and reducing waste management. Ethical sourcing, hotels need to make sure that their products and services are sourced ethically. This could include things like using local farmers. Social responsibility, hotels are encouraged to address social issues and are encouraged to partner with non-profit organisations The benefits of CSR are that it will enhance brand recognition/ reputation, improve employee morale, and increase customer loyalty. Commitment in CSR should be influenced not only by focusing on making a profit but also needs to have a real desire to establish constructive change in society otherwise it can have in negative outcomes (Boston Hospitality Review). The hotel industry creates substantial amounts of waste and carbon dioxide which impact climate change and uses a lot of water, also energy. Hotel should think of implementing long term sustainable methods that decreases the effects of waste production and environmental pollution (Hospitality.net). The CSR policy is a key focus for the hospitality industry for many reasons. Reputation and brand image, the hospitality industry relies on its image as customers are more likely to choose hotels that are socially responsible and environmentally conscious. Implementing CSR policies helps build a positive brand image which is very important for attracting customers. Customers’ expectations play a significant role in driving the focus on CSR. Customers are more conscious about social and environmental impact, and they expect the hospitality industry to operate in a sustainable and responsible approach. CSR policies contribute to employee engagement and retention. Employees tend to be motivated to work for an establishment that commits to make an encouraging effect on the environment. This can lead to higher customer satisfaction and loyalty. CSR policies in the hospitality industry can lead to cost savings. The policies focus on resource efficiency, waste reduction and energy conservation and this results in reduced operational costs. Implementing the CSR policies helps companies to support local businesses, provide employment opportunities and take part in community development projects.
CSR has been recognised as a foundation in today's ever-changing business environment, crucial to the success of companies like Accor UK. It's not just about the money; it's about making a difference in people's lives and in the world around us. Corporate social responsibility (CSR) efforts are crucial to achieving environmental sustainability in the workplace. Like other hospitality businesses, Accor UK uses a lot of resources and produces a lot of waste via its operations. Corporate social responsibility (CSR) is now more than ever an essential part of running a successful company in the 21st century (Korstanje, George, and Nedelea, 2020). Governmental pressures and the activities of competitors have become important factors in the decision of hotel chains to prioritise sustainability. CSR refers to an organization's efforts to reduce negative effects on society, the economy, and the environment (Richard, 2021). An economic structure that discourages waste and encourages the re-use of resources is called a circular economy. The Triple Bottom Line idea looks at a company's performance across three things: financial, social, and ecological. Finally, sustainability's three pillars - financial health, social conscience, and environmental consciousness are all reliant on one another. These concepts provide the framework for an in-depth check of Accor Hotel's sustainability efforts. Corporate social responsibility (CSR) acts as a motivation for the performance of sustainable practises, including recycling, composting, and the use of low-energy light bulbs and appliances. Accor UK's CSR efforts also prioritise the well-being of society. CSR initiatives should prioritise employee satisfaction and community involvement. Accor UK views its employees as an important part of their business therefore the business invests in their growth and development via training and education opportunities, fair employment policies, and initiatives that promote diversity and inclusion (Annabeth Aagaard, 2019). This dedication makes it a pleasant work environment and raises morale which is crucial to its continued growth. Accor UK's commitment to social responsibility and the development of trusting connections within the communities it serves is shown by the company's involvement in initiatives including youth employment training and educational programmes (Richard, 2021). Ethical and responsible purchasing practises are another sign of Accor UK's commitment to corporate social responsibility. Today's conscientious buyer wants to support companies that share their commitment to social responsibility (Henriques, 2020). Eco-conscious guests appreciate Accor UK's efforts to source responsibly, which include buying locally and cutting out on single-use plastics. Corporate social responsibility and the circular economy have common goals. CSR emphasises a company's moral duty, which includes its influence on society and the environment (Edgell, 2020). Accor UK's CSR includes eco-friendly waste reduction, energy and water conservation, and the use of environmentally friendly items in hotel operations. These 4 actions are consistent with the circular economy's core values of conserving resources and minimising waste. Accor UK would demonstrate principles of the circular economy by encouraging its properties to recycle and cut down on trash. CSR programmes that benefit local communities find common ground with the circular economy's focus on local sourcing, which boosts local economies and reduces the environmental effect of transportation (Lee, 2019). Korstanje, George, and Nedelea 2020 state that "sustainable practises, waste reduction, community engagement, and an environmentally friendly supply chain" (ECR) become "integral components" of this approach. This will help the environment and also boosts the company's image, which can attract environmentally and politically aware clients. Investment in energy-efficient goods and practises, such as smart thermostats, LED lighting, and renewable energy sources, will help Accor UK achieve the aim of decreasing resource consumption and waste that underpins the circular economy (Richard, 2021). Innovation and the creation of sustainable, circular technology would be sped up by working together with like-minded companies and suppliers. Accor UK can demonstrate its commitment to environmental and social responsibility by incorporating the circular economy into its business practises with the help of corporate social responsibility (CSR). The Triple Bottom Line (TBL) is a model for assessing a company's success not only financial but also social and environmental factors (Cooper, 2021). These factors, which also include corporate social responsibility and environmental protection, prove the larger effects of businesses' actions beyond their bottom line. A comprehensive dedication to economic, social, and environmental concerns is shown by Accor Hotel's CSR strategy. Accor Hotels promotes economic development and prosperity (Walker, 2021). The corporation supports programmes that improve the lives of its workers and the communities in which they live and work (Cooper, 2021). Among Accor Hotel Group's many CSR activities is a focus on employee development, fair labour practises, and diversity and inclusion (Choi, 2022). The organisation is aware of the environmental effects of its business activities, especially in the hotel industry, which is known for its high energy and resource demands. Accor Hotels has adopted eco-friendly practises such low-energy light bulbs, water-saving fixtures, and waste-management strategies which will help the environment (Choi, 2022). These actions are in line with the TBL's environmental pillar and demonstrate the company's dedication to environmental responsibility (Comfort and Hillier, 2023). The sustainable business practises of Accor Hotels are an example of how to put economic growth, social progress, and environmental protection hand in hand.
Government pressures on sustainability in the hospitality industry are significant and can be seen through policies and regulations. Governments around the world have introduced laws and regulations to control and reduce the environmental impact of hospitality operations. Compliance with these regulations is essential for hospitality companies to avoid penalties and maintain their operations (Font, 2017) Government pressures on sustainability are driven by the recognition of the significant environmental impact and they play a crucial role in setting regulatory framework and providing support to drive sustainable practices in the industry. Using levers such as taxation or legislation, government are also increasing the pressure, a recent example is Europeans ban on single use plastic like cutlery.
In conclusion, Accor Hotel's CSR policy demonstrates the company's dedication to sustainable practises. The CSR policy is a key focus for the hospitality industry as it helps in building a positive brand image, meeting customers’ expectations, and engaging employees and contributing to community development. The company's strategy considers factors other than financial gain, demonstrating a responsible and sustainable business model that meets the needs of today's socially and environmentally aware customers and investors. Accor's sustainability and capacity to take on further CSR commitments are dependent on the company's economic growth (Haski-Leventhal, 2019). This demonstrates the company's dedication to ethical business practises, which include labour standards, safety processes, and environmental regulations (Wood, 2021). The incorporation of environmental initiatives into Accor's business practises demonstrates a significant commitment to ethical duties, focusing on such as ethical sourcing, energy efficiency, and waste reduction. Accor regularly participates in local and charity projects which emphasises education and economic development, demonstrates the company's dedication to giving back to the communities it serves. This strategy not only demonstrates Accor's dedication to ethical business practises, but it also promotes stakeholder trust, increasing the company's image as a socially and ecologically responsible brand in the highly competitive hospitality market. Accor Hotel's economic initiatives are a strength since they consider not just the hotel's bottom line but also the larger economic effects on the areas where their properties are located (Haski-Leventhal, 2019). The corporation makes significant contributions to society through its emphasis on employee satisfaction and community involvement. In addition, Accor Hotels' eco-friendly initiatives demonstrate the company's commitment to reducing its environmental impact in a variety of ways (Inkson and Minnaert, 2018). There might be errors in the way these programmes are carried out and tracked, however. It might be difficult to ensure that hotels with widely varying locations and supply networks all stick to the same standards of sustainability (Solway, 2022). While it's encouraging that Accor Hotels has made sustainability a priority, the success of their CSR strategy must be monitored regularly (Smith and Amos, 2020). While the company's strengths are clear, Accor Hotel can strengthen its position as a sustainability leader in the hotel sector by committing to continual development. By emphasising ethical sourcing, decrease in waste, and outreach to the community, Accor Hotels' CSR strategy demonstrates its attention to economic, social, and environmental responsibility.
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