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Introduction
The use of marketing and promotion in this modern era has been advanced which has been conducting in the virtual media platform. The delegation of the social and digital media promotion are mostly followed by blog posts. Through blog post the specific product and its features, advantages, and disadvantages are highlighted to attract the customers towards the products (Kotler et al. 2017). This report is a collection of blog post from the company Nissan which is a Japanese automobile company. The motive of this blog post is to communicate with the audience to increase the brand awareness among them.
Blog posts for creating awareness of automobile by the company Nissan. 
Blog post 1: Time to go electric is now
Electricity has captured the whole world. We cannot think of our days without it. This post is not about the necessity of electricity which cannot be expanded within shorter content. The most remarkable growth of human kind with the invention of wheel that boosted the emergence of motor wheel and vehicles. With the development of modern era, the growth and development of the motor vehicles have been more passionate (Benoliel, 2015). The electric life in these modern situation are requiring more update in vehicles and other electric parts. The experience and observation of electric life makes it more compatible for the users.  
The automobile processed by Nissan here for the regular life assistance for travelling and tours from one place to other makes it more comfortable. Nissan presents the featured automobiles with different levels of satisfaction to the customers to utilize the power of electricity in tours and travelling (NISSAN MOTOR Co., 2017). The utilization of electricity in the automobiles by the company Nissan. The experience from the with its central locking, mileage, and airbags. The music system can be mentioned as specific feature for cars which makes the user feel more passionate with the use of their vehicles.
Blog post 2: Customized design for you
The customization of cars and automobiles have taken the cars to a new level where the company Nissan has utilized the most of its innovative and attractive designs for the customers. The attraction in the design can relate with the process of making the growth and development of the attractive model offer. 
It is considered to be the most attractive feature of the company to design customization for the customers. The automobiles are customized for the customers as they like it. There are thousands of models of customized automobiles by the company Nissan. All of the models have been introduced with some specific targets (Ruddick, 2017). The customizations are more possible where the customer levels are different. In UK the customization have been initiated with different level of target. 
Blog post 3: The impact of music on driving
Music is really awesome while anyone is driving in long road or trip. It makes it feel the weather, situation, romanticism of the climate. The enjoyment and pleasure is much higher with music. Feeling the music in driving makes it more exciting for the users. 
The music system in the automobiles provided by Nissan has extra value for its unique sound system (Gourvennec, 2012). There are many features that have been included in the music system in the automobile company by Nissan. As an user of automotive, the users of Nissan can experience the following: 
Bluetooth access: Bluetooth access of the music system makes it easy for the customers to access unlimited music experience from any smart devices. This features have been initiated so that the mobile devices can be used to connect to the music system. 
Auto-connect base technology: Inside the automotive, the bit and base of music are felt so quite. While the perfect beat is felt, the music is felt heavenly that is why the base system is auto connect with the music that is played from external devices. 
Altima connected technology: The altima connected technology makes it more accessible from any devices like Android Auto, Apple CarPlay, remote start, and Nissan app to control the system of the automotive.  
SIRIUSXM RADIO: the SIRIUSXM radio is a SALL SiriusXM-equipped new and certified pre-owned features in Nissan that make it attractive for the automotive to make it compatible with 3 months all access trial subscription. The radio access can provide entertainment anywhere anytime to the vehicle owner with variety of music, add-free access to games, sports and more. 
Set up guide: Setting up the music system can also be customized as the owner like. The setting up of the music system can relate with owners own choice of music system like more beat for hip hop music, more tribble for dance music and so on.  

Blog post 4: NISSAN DRIVES FORWARD: EVENT SPONSORSHIPS
The event sponsorship is a process of promoting events with products and services. This is a form of advertisements to the viewers of the events. It facilitates the common people to know about the products and services offered by the company. A company with more sponsorship enhances its brand values in the market (Khurana, 2013). The market value of brand are introduced and maintained with such promotion. The promotion helps to get the viewers and customers notice the products and services. 
The company Nissan have been contributing with its sponsorship to the events like ICC Cricket World Cup, ICC Champions Trophy and ICC World Twenty20, as well as Under 19 and Women's Cricket and qualifying events. All these events are held worldwide which are viewed by millions of people where the promotion of the automotive are held. So the promotion can maintain a better brand value through sponsorship of the models of cars.  
Blog post 5: Promoting responsible outdoor recreation
Nowadays, people are not concentrated to their home or office anymore, Any tasks and activities can be done from outside the office. The people have become fond of travelling outside world, exploring new places. The form of entertainment has become travelling. Automotive can be used as the assistance to the tours and travels. This is the most basic features of automotive to be used for tours and travels. 
Apart from the tour assistance, the automotive can be used to demonstrate new experience of recreational activities like using the automotive as tent for the users. Some automotive are made with features that it can carry a whole Christmas tree and have entertained. The use of such automotive can be used as means of creating value to the customers and users based on their ideas. 
Blog post 6: Performance review
The performance of the products in any organization is based on the quality of products that can satisfy the users of products and services. The performance of the automotive presented by Nissan is well maintained by the company. The review from the customers are mostly positive. 
The most effective thing that attracted the customers with its performance is its mileage and look. Some reviewed about its internal features that make it better experience for the users of Nissan (Madhavan, 2012). The use of the mileage gives the users a perfect balance on its engine and usage of fuel. The attractive look and design makes it so effective for the users to generate such positive review about the company.  
Blog post 7: Intelligent mobility
The intelligent mobility is included in transportation vehicles with smart features that makes it intelligent to run automatically and make it comfortable for the users. The cars that can guide the better drive, communicate with the owner in urgent time, predict the roads traffic, alarm on its fuel and support the driver as a partner is so much friendly to use. 
Nissan Intelligent Mobility is a suite of integrated technology that is designed to increase safety, comfort, and control while driving, connecting you with your vehicle and the world around you. The future of driving has arrived.
Blog post 8: Zero gravity seats
The science can explain it in more fruitfully about the zero gravity seats. The inspiration of such seats came from weightlessness of space. This would make the body a neutral weight on the spinal posture making it a natural position while users seat on it. The joints and bones with these feel a less amount of stress making it more effective. The application of such features took the engineers of the company work for decades (Mustafi, 2013). The benefits of this system is directly felt while the driver does not feel tired while driving so long. In the long run the impact is good on the body while driving there are some side effects that does not feel so acute for the users. 
The reduction of the muscle fatigue in human body, the natural slumps in human body increases the spinal bending which keeps pressuring the lower back and other parts of body. The features keep the users feel pressure on 14 different types that make it in neutral position. The unique shape of the cars and automobiles are so effective that supports the hips, all way up to the shoulders of the users.  This natural, ergonomic design helps to maximize blood flow and keep your energy levels up.
Conclusion
Blog post is an efficient way of boosting the promotion of products and services in the digital marketing. For the organizations present in the digital market place, the use of blog post has been common. But for the physical products, the blog post can also be used as a means to promote the products and enhance the brand value of the organization. This report has been conducted to show how blog post are promoted digital marketing activities. Some blog posts from the company Nissan has been shown in this report to clarify about the blog posts marketing. 
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