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· How did you find this source ?
I discovered this source after conducting a Google search for the most recent information on using social media to market businesses. I looked at keywords like "social media marketing businesses 2025" and "social media for business 2025." Before deciding on this source, I looked at many outcomes.
I did not select the very first result. I was looking for a source that was immediately relevant to my thesis, fresh enough to reflect the current social media climate, and written in a style that I could comprehend. That was significant because social media changes so quickly. New platforms, technologies, and customer behaviours may change the way firms communicate with their target audiences.
The EMARKETER source attracted my attention because it was published in July 2025 and focused specifically on how businesses use social media to create business impact. I therefore decided to read and evaluate it in more detail.
 
· Why did you chose this source? 
I chose this site because it is topical, current, and beneficial for understanding how social media may benefit businesses. "Social media is not simply about raising awareness anymore," according to the research. Businesses are increasingly adopting it to establish trust, influence prospects, and boost profits.
The source also offers statistics, which make the material more relevant. According to Voss (2025), 60% of B2B marketers aim to increase their investment in social media marketing and AI solutions. This suggests that social media remains an important area for company marketing expenditure.
Another reason I chose the source was that the information was straightforward to understand. However, some of the academic journal articles I discovered throughout my investigation used sophisticated vocabulary and provided thorough statistical analysis. While these may be reputable sources, I believed that selecting a source that I could adequately grasp would allow me to analyse it more effectively.
But I also understand that the source has limits. It is mostly focused on B2B marketing, hence its findings may not be applicable to all sorts of businesses.

· Is it relevant to the topic?
Yes . I think the source is highly pertinent to the subject I have selected. "The use of social media for business promotion" is the topic of my writing. The source discusses how businesses use social media for marketing purposes. The study looks at how social media can improve customer trust, brand awareness, and business outcomes. This has a direct bearing on business promotion since social media gives businesses the chance to interact with prospective clients and sway their choices. The source focuses on business-to-business enterprises in particular. It becomes significant as a result, but it also limits it. For instance, a B2B corporation that uses LinkedIn may handle social media differently from a small clothes retailer that interacts directly with customers on Instagram or TikTok.Therefore , I would be careful about applying every finding from this source to all businesses.

· Is this a useful article?
Yes , I believe this a good source because it provides current information and figures , rather than simply broad ideas regarding social media .
It demonstrated to me that businesses can do more with social media than merely post advertisements. Relationships, trust, and purchasing decisions can all be influenced by social media.
The material is provided in a way that is somewhat accessible, which is another reason why I thot the source was helpful. Instead of merely selecting a source because it appeared intellectual, this enabled me to see the arguments being made and assess them.
However, I wouldn't rely solely on this source if I were writing a comprehensive academic article. To obtain a more impartial perspective, I would compare its results with those of other sources, including scholarly studies.

· Is this an academic source?
This is not an article from a scholarly journal.
EMARKETER is not an academic journal; rather, it is a corporate research and market intelligence organization. As such, it is not appropriate to treat this source in the same manner as a peer-reviewed journal article.
Non-academic sources are not inherently untrustworthy, tho. The source offers market research, names the author and the date of publishing, and includes data and proof to back up its claims.
I now have a better understanding of the distinction between a reliable professional source and an academic source thanks to this assignment. While professional research organisations can offer useful and up-to-date market information, academic sources typically undergo peer review and academic research.

· When was it published ? Is it recent enough ? why ?
I believe the content is relevant to my thesis because it was released on July 23, 2025.
Because social media is always changing, the publication date was quite important when selecting the source. New features are added to social media platforms, customer preferences change, and new technology influence how businesses create and share information.
Artificial intelligence, for example, has increased its importance in content creation and digital marketing. Even if a source from many years ago still provides valuable views, it may not fully represent the current social media ecosystem.
One of the source's main advantages is that it was released in 2025. It provides information that is more relevant to the present business operations.
At the same time, even current information on social media can quickly become outdated. whether I used this source again, I'd look to see whether more recent research was available.

· Author Credibility
Kelsey Voss wrote the source, and EMARKETER published the report.
When assessing the author, I considered not only their name but also where the material was released. EMARKETER focused in research and insights on marketing, advertising, digital media, and business. This makes the organization relevant to the topic being discussed.
The source also clearly identifies the author and publication information. This increases its credibility when compared to an anonymous website or social media post, where it may be difficult to verify who created the content.
But the author's credibility shouldn't mean that every comment is taken at face value. Reviewing the evidence and analysing the purpose and limitations of the publication are still essential.

· Reliability
In summary, the source is considered reasonably reliable due to its credibility and expertise in digital marketing, providing precise data rather than subjective opinions. It offers transparency by disclosing authorship and publication details, aiding in further credibility assessment. However, it has limitations as EMARKETER is a commercial firm and its data lacks the scientific rigor of peer-reviewed research. Additionally, its focus on B2B marketing affects the generalizability of the findings to all businesses and customers, though it remains relevant and understandable for the intended task.

· Short Reflection – What did you find difficult about this task ?
The most challenging part of this endeavour was deciding which source to use. When I went online, I discovered a plethora of information about social media marketing. At first, it was tempting to choose one of the first results because it appeared relevant. However, I discovered that relevancy does not make a source reliable.
I had to look into a variety of factors, including who wrote the source, when it was published, where it was published, and whether evidence was supplied. I also had to consider whether I should select an academic journal article. Some scholarly publications appeared authentic, but I struggled to grasp them due to complex vocabulary and study procedures.
Another challenge was to properly evaluate a seemingly dependable source. I realised that evaluating a source involves more than just identifying its qualities. I also had to identify restrictions, such as the fact that this source is not peer-reviewed and mostly focuses on B2B businesses.
· What did you learn from this task ? 
This assignment showed me that gathering and evaluating information are two different skills. Previously, I might have focused only on whether a website contained content relevant to my topic. I now realise that I need to look into who created the material, how recent it is, and whether there is evidence to back up the claims.
I also learnt that an academic source isn't always the ideal for every situation. Choose reliable, useful, and task-relevant information. At the same time, I recognise that non-academic materials require careful assessment because they may not have gone thru a peer-review procedure.
The work has also helped me gain confidence in conducting research. In future tasks, I will not always use the first source I find. I will examine several sources, look up their authors and publication dates, assess their strengths and limitations, and decide whether they are appropriate for my position.
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