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Introduction 
Recently business organisations have focused on environmental and societal wellbeing to ensure sustainable business practice. This concern is mostly seen in hospitality firms. Due to the different operational activities of hospitality firms, the environment is facing certain negative impacts. In this case, the hospitality firms are considering this factor and ensuring sustainable business practices. Here, focusing on the circular economy by these firms can ensure the wellbeing of the environment and communities (Ghosh & Eduljee, 2023). This paper will work on the implementation of a circular economy within the CSR policy of Marriott. Here, Marriott is one of the largest hotel chains having a presence in more than 135 nations and this organisation has a direct presence in CSR activities around the world.   
Explaining circular economy
The circular economy is a concept that tries to ensure the reuse of materials and products. In this case, the organisations that practice circular economy, ensure that a particular product is used in different forms and different areas so that the best benefit can be achieved from that particular product or material. This concept aims at minimising product waste and ensuring the maximum benefit from a particular product. The circular economy also works to stop the easy disposal of a particular product and maintain long usability (Danish & Senjyu, 2023). This concept is like a circle that uses a particular material to make a usable good and then dispose of that good in a form similar to the primary material so that reuse can be ensured. Certain factors are connected and related to the concept of circular economy. One of the major factors is product design. In this case, the circular economy focuses on product design so that the final product can be used for an extended period. Moreover, it also avoids designs that are quickly discarded. Further, the circular economy also focuses on the leasing model (Karjanen, 2022). According to this concept, an organisation does not have to own a particular asset to use it. Here, that organisation can take that asset as a lease and use it for product delivery. Reuse is a major concept of circular economy. Here, going for refurbishment can extend the lifespan of a particular product which ensures sustainability. Recycling is also considered in the circular economy concept. After reaching the end of the product life cycle, this concept tries to recover the leftover value and make it usable. 
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Figure 1: Concept of circular economy
Source: (Boas, 2021)
An organisation can obtain certain benefits by using the circular economy concept. In this case, reducing environmental impact is one of the major ones. In the hospitality business, hotels are impacting the environment negatively and the use of a circular economy can support the hotels to protect the environment. Further, economic growth is also possible due to a circular economy. Reuse and refurbishment of products can support a business to reduce costs and improve profitability. Furthermore, resource security is also achieved due to the circular economy. Here, the use of a circular economy reduces the dependency on virgin resources (Karjanen, 2022). The use of new resources will be lowered after using the circular economy. Business organisations can use different methods to make a particular product reusable to ensure resource security. 
The ways circular economy fits into CSR
The circular economy is directly connected with CSR. The steps of circular economy can support an organisation in making it fit with CSR initiatives. In certain ways, the circular economy can be fit with CSR initiatives. Here, a circular economy ensures environmental responsibility. The use of a circular economy within the organisation can directly impact the reduction of environmental pollution (Blowfield & Murray, 2023). This concept works on the reduction of waste generation and resource wastage. Moreover, it also works on mitigating climate change through environmental initiatives. The resource conservation concept of the circular economy also protects the environment which directly showcases the environmental responsibility. A circular economy can also create a social impact. The circular economy can create new jobs for individuals. Here, reuse or recycling requires manpower from organisations that can directly impact social wellbeing (Modak, 2021). Moreover, the circular economy directly contributes to the economic welfare of organisations and also ensures social wellbeing. 
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Figure 2: Circular economy fitting to CSR by ensuring sustainability
Source: (Filho & Frankenberger, 2022)
The use of circular economy concepts in business organisations can also ensure stakeholder engagement. Here, a circular economy can ensure collaboration among different parties within the organisation. It can engage suppliers, communities, consumers and other individuals to ensure sustainable sourcing and sustainable distribution for the organisations. Engagement with different parties of an organisation can contribute to the CSR initiatives for that organisation. Stakeholder engagement can also ensure transparency and encourage trust among different individuals within the organisation that can contribute to CSR initiatives. With the help of a circular economy, an organisation can also ensure sustainable value creation. Here, circular economy focuses on the long-term use of a particular resource. For generating extra profit at a time, this concept does not encourage the damage of a particular resource. In this case, sustainable use of products is possible with the help of sustainable value creation (Ketenci, 2023). Further, this can also ensure proper resource management that can reduce wastage and ensure the sustainability of a particular product. Here, the use of a circular economy can support sustainable value creation which can impact the CSR initiatives for a particular organisation. Therefore, the use of a circular economy can ensure the CSR of an organisation. 
Reviewing and evaluating the CSR policy of Marriott
Marriott is one of the largest hotel chains that are directly contributing to different CSR initiatives and therefore, this organisation has been focusing on CSR policies and making necessary developments regularly. The CSR policy of this firm is “Serve360: Doing Good in Every Direction.” This policy has been working to improve the environmental and societal development within the hospitality industry. One of the major areas of this policy is empowering people. In this area, Marriott works on human resource development within the organisation. It ensures diversity and practice inclusion in major decisions (Filho & Frankenberger, 2022). Further, it also focuses on community engagement which is a major initiative taken by this firm. A huge amount is also invested by Marriott in preventing human trafficking. Supporting the planet is another major aim of the policy of Marriott. Here, this organisation has been working to improve the environment by reducing waste and ensuring energy conservation within the hotel. Moreover, it is also focusing on sustainable sourcing which is a major initiative taken by this firm. 
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Figure 3: Serve 360 policy by Marriott
Source: (Nourick, 2021)
Strengthening the community is one of the major goals of this CSR policy of Marriott. This organisation has been contributing to education development by ensuring a major investment. Further, it is also focusing on disaster relief so that people can get a quick recovery after natural climatises. Focusing on responsible tourism efforts is also considered under community strengthening of the CSR policy of Marriott. Encouraging responsible tourism is also practised through the CSR initiative of Marriot (Danish & Senjyu, 2023). This organisation focuses on building a culture that encourages responsible travelling for an individual and improves understanding among guests. Here, this CSR policy of Marriott focuses on community development and environmental protection. In this case, some measurable outcomes have been set by this organisation which is directly contributing to the wellbeing of the people and the environment of the firm. Therefore, the CSR initiatives of Marriot are properly justified. 
The alignment of CSR policy of Marriott with the circular economy
The CSR initiatives of Marriot properly align with the circular economy. One of the major examples in this case is reducing the waste by 50%. Marriott has been considering that the hotel will reduce the waste generated by this hotel within 2025. In this case, the firm has been working to reduce the waste and proper training opportunities have been provided to the employees so that they can support in waste reduction of the firm (Blowfield & Murray, 2023). This waste reduction policy of Marriot properly aligns with the circular economy as this concept also focuses on waste reduction. Again, the commitment of Marriot to increasing the product life cycle is another major example that ensures the alignment of the CSR initiatives of Marriott with the circular economy. Here, this organisation is committed to ensuring sustainable sourcing and product design that supports the longevity of the products. This makes sure that the organisation is focusing on a circular economy. 
Encouraging the reuse of products and materials within Marriott is another major CSR initiative that ensures the alignment of the circular economy. Here, Marriot took the initiative that donate the food items that remain leftover to the local communities so that those food items are consumed by others and are not wasted. Further, this hotel also focuses on repurposing different amenities like furniture so that economic wellbeing can be ensured (Villiers, 2023). These initiatives taken by Marriott ensure a proper alignment of the CSR initiatives taken by this firm with the circular economy. Fostering collaboration can also ensure the alignment of the circular economy with the CSR initiatives of Marriott. In this case, the hotel aligns with different local communities so that sustainable sourcing can be ensured and the benefits for local communities can be achieved. These activities of Marriott properly align with the circular economy and ensure effective corporate social responsibility. 
Industry examples of firms embodying the circular economy
Different organisations within the hospitality sector are directly connecting with the circular economy with their CSR initiatives. In this case, the activities of AccorHotels are very common. This hotel chain has initiated the Planet 21 program which is dedicated to reducing the environmental impact of hospitality operations. Further, this initiative is also focused on reducing water and energy consumption (Boas, 2021). Again, Scandic Hotels is another example of embodying the circular economy. This organisation has introduced an AI-generated food management system that is very useful in reducing food waste. This hotel also focuses on circular amenities. In this case, different products are sourced from the local community so that sustainability is ensured within the hotel. 
Minor Hotels is also focusing on the circular economy through its different CSR activities. Here, this organisation is using waste to convert it into wealth. With the use of leftover food items, this organisation is generating organic compost that is used for farming activities. Again, plastic reduction is also ensured by this hotel to improve environmental sustainability (Tuladhar & Iatridis, 2022). Yotel is also focusing on the circular economy through its different initiatives. Here, this hotel is focusing on preparing compact rooms so that a large number of hotel rooms can be prepared in small areas in busy cities. This can ensure the best use of resources. 
[bookmark: _Toc101999047]Conclusion 
Business organisations are accepting the concept of circular economy to ensure their CSR initiatives. Since a circular economy comes with different ideas that directly align with CSR activities, considering the factors of a circular economy also ensures the implementation of corporate social responsibility by the firms. In this case, hospitality firms need to focus on certain factors. Here, the firms should consider product design that can ensure the longevity of the products. Further, the products should also consider sustainable sourcing so that reuse can be ensured and the use of virgin resources can be reduced (Stahel & MacArthur, 2022). The implementation of the circular economy should be from the core so that the circular economy can become the system of that hotel. In this case, the CSR practices of Marriott are properly aligned with the circular economy. 
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