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Introduction
This report discusses the Glastonbury festival of contemporary performing arts held in Somerset, it discusses why the event is important and the impact it has on the tourism industry. Glastonbury is the biggest performing arts festival in the world and is an inspiration for many festivals that came after. This report talks about the cultural history of the event, the economic and social impacts that the event brings to the industry and also the transport needed to attend. 




About Glastonbury
Glastonbury is one of the largest festivals in the world taking place in Somerset across nine hundred acres. Somerset is a historical, rural destination mainly visited by outdoor/adventurous tourists. There are multiple stages within the festival as well as family areas such as the Green Kids Field. It is a diverse and inclusive festival. There are 210,000 people who attend Glastonbury each year. (Eco Experts 2025)

The Aim of the Festival
“The Glastonbury Festival aims to encourage and stimulate youth culture from around the world in all its forms” Eavis (2025) and celebrate it together whilst also supporting environmental issues including a ‘green area’ for exhibits of environmentally friendly practices. The festival also focuses on offering top of the range food and merchandise to customers. The theme of the festival brings in thousands of people and their marketing on all social media platforms to assist this. 

The Destination
Many visitors travel to Somerset for the festival and then enjoy exploring the destination. Glastonbury is one of the main events that draw people into Somerset as it is such a well know festival. “Individuals often seek out their authentic selves in tourism destinations which are distinct from their everyday existence” (Skandalis, Banister, and Byrom, 2024). Glastonbury had been taking place for years and by being well known, inclusive and diverse attendees return year after year. Relating to Cohen’s tourist typology the type of visitors Glastonbury has are explorers seeking experience. 
There are a lot of festivals taking place every summertime “Glastonbury festival is the largest Greenfield music and performing arts festival in the world” (Gelder and Robinson, 2009, p.183) so people either chose this festival over others or attend both. Influencers are one of the main marketing factors for Glastonbury, through their social media.

Health and Safety
Borehamwood (2011) says “The year-round Glastonbury health and safety manager's job includes crowd movement, structural integrity and fire safety” including earplugs, traffic management, services for anti-social behaviour, power and water management, recycling, and security. IOSH (2015) states “The festival organisers engage in extensive planning to ensure the safety of all attendees”.


 Sustainability
In 1994 Glastonbury invented wind turbines in order to keep the festival sustainable as it is located on Worthy Farm. Every five years the festival has a fallow year as it produces more than 2,000 tonnes of waste (Eco Experts 2025). Due to its sustainability practice, it is also saving 600 tonnes of greenhouse gas emissions. 
The practices put into place are food compost systems, solar panels, and biofuel recycling. Glastonbury also have a tree planting programme and a measure system in place for less water waste. Glastonbury reduces their use of plastic consumption in 2019 is by banning plastic bottles. Which “has reduced the number of disposable plastics on site by millions” Birch (2025), they also only sell crisp packets in compostable packets since 2022, and disposable vapes now banned from the festival. There is an onsite recycling plant which avoids the use of landfill. 
To make the most of renewable energy sources and limit the use of fossil fuels it is run on solar, wind and pedal power. The farm has 1,316 solar panels on the roof of cattle shed generating 205,7000kwh each year. The farm also has a 150kw wind turbine providing wind power to the festival. 

Transport
The Glastonbury festival is very accessible. The sustainability practice that is put into place encourages people to try to travel as eco-friendly as possible.
If travelling by train, there is a free shuttle bus service between the site and the closest train station, Castle Cary. During the festival period “37,000 seats will be available to meet the high demand, with an additional 16,000 seats for the return journey” Harcombe (2024).National Express run direct services from over ninety locations in the UK arriving at the gate of the festival. There are fifteen seats available on the coaches and also buses are available for those who live local. Glastonbury provides coach and festival ticket packages.
To keep the sustainability practice in order Glastonbury encourages attendees to travel by bike if possible and has a secure bike lock-up service in place free of charge. There are also transfers available for luggage and a courier service which can be used to deliver bags. If driving, the festival suggests to car share "This will go a long way to help look after our environment, reduce carbon emissions and lessen the cost of travel” (organisers of the festival). 
The closest international airport to Glastonbury is Bristol airport however there are coaches that run from Heathrow airport directly to the festival. There is a regular bus from Bristol airport also. 


Economic Impact
Glastonbury has positive economic impacts as it brings in £1million per year to the local villages and also to the charities linked to the festival. However there are also negative impacts such as the price inflation of tickets and on-site stands, since opening the tickets have increased by 22,7000% (Jacobsen 2018) however majority of festivals do this, and due to Glastonbury becoming so well known and people adhering to paying, this means the price may not drop 
“While there are many factors that motivate people to travel abroad, a major one is likely to be relative cost compared with their income”  (Holloway and Humphreys,2016, p.109) , transport, accommodation and spending money are taken into accountability when booking a festival, adding competitions in prices to get higher numbers. 2000,000 to 210,000 people attend Glastonbury each year, although the tickets prices are high, meaning that the festival does not really have a need to decrease the prices. 
Price may increase in accommodation and travel due to demand although a lot of attendees are teens which may cause problems for them. 

Environmental impact
Although Glastonbury has a sustainability programme in place the festival has still harmed the environment, the main contributor would be the number of tents, gazebos, sleeping bags and airbeds left at the site, although some are recycled majority go to landfill. “The biggest pollutant within the festival is the river, in 2014 Glastonbury was fined £31,000 for allowing sewage to spill” Jacobson(2018). Weather conditions will also impact the festival and the experience of the festival. “Glastonbury is known for unpredictable weather” Swallow(2025) which may affect the temporary stages.

Social Impact
In relation to McClelland’s human motivation theory Glastonbury’s motivator is affiliation but also to influence. Food and drink are something people need when attending a festival therefore those stands are relied on for profits. The festival has been linked to positive wellbeing for young attendees as teens use music as a release, “Music can also contribute to the development of a sense of place and belonging” (Packer and Ballantyne, 2011, p.165).
Festivals can have negative impacts, Jacobson (2018) states “the impact of the festival depends on its size” due to Glastonbury being a large festival it causes impacts like traffic congestion which contributes to overtourism, noise pollution, road closures, difficulty parking and large crowds which becomes an inconvenience for the local residents of the festival. The time of the festival may also have an impact depending on the season and time. The biggest negative impact Glastonbury has is the anti-social behaviour committed at the festival, people abusing drugs, theft and also disorder which requires heavy policing and medical support. This means there is an increase of demand on local services such as police, NHS, and waste services. “A team of volunteer clinicians and support staff deliver high-quality on-site care” Glastofeed

Visitor Experience
“Music festivals are events designed to facilitate unique, liminal and transformative visitor experiences “(Mihaela, 2023,p.3), in order for Glastonbury to provide a good visitor experience and continue to have customer loyalty they focus on “behaviour patterns and activities before and during the visit, tourist experiences, opinions, and reactions” (Honggen, 2003, p.651), the visitor typology is important for destination marketing, meeting diverse interests and providing a meaningful experience. The type of visitors that go to Glastonbury are allocentric(adventurous) relating to plog’s tourism theory. Glastonbury can understand the target market which music fans, thrill seekers, and families to develop its products and experiences to suit. Glastonbury does this by using multiple stages with diverse types of music to cater to all music tastes. There are also themed areas in the festival such as Shangri-la, Arcadia, parades etc for the thrill seeker attendees. As families also attend the festival there are ‘Kidz’ fields, children’s shows, crafts, workshops, and family camping. 




Conclusion
Glastonbury has a beneficial impact to the area bringing in a wide range of tourists, providing more job opportunities, supporting charities, focusing on sustainability, and allowing attendees to make friends with people all over the world. There are also negative impacts, mentioned in the report was overcrowding and the anti-social behaviour from attendees. There are also environmental impacts however the sustainability programme is in place to support this. Organisers are employing safeguarding and security so with this continued the festival can maintain its cultural importance.

Recommendations
1. Continuing to expand the sustainability programme to strengthen the environmental management, with stronger implications for attendees. 
2. Consult with the local residents before the festival to talk about road closures, noise issues and try to give support to help with this. 
3. Improve the overcrowding and congestion using road signage, workers etc.



Appendices
Butler’s lifecycle model
Bitesize(2025)

[image: Butler's resort life cycle model: exploration, involvement, development, consolidation, stagnation. From there, the resort either goes into decline or rejuvenation.]
Somerset would be in the exploration section as the main event there is Glastonbury and this is mainly what people travel to the destination for. 

Maslow Human Needs and Development
Nursing assistant(2023)

[image: 1.4 Human Needs and Developmental Stages – Nursing Assistant]
Self-actualisation
1. Inspiring performances
2. Creative workshops
3. Experiences
4. Healing fields
5. A sense of freedom
Esteem needs
1. Accomplishment through tickets
2. Expression through outfits
3. Artists seeking applause.
Love and belonging.
1. Friends
2. Family
3. Relationships
4. Communities
5. Strangers becoming friends.
Safety needs
1. Security
2. Staff
3. Rules and guidelines
Psychological needs
1. Tents
2. Beverages
3. food
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