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[bookmark: _Toc2102001834]Introduction 
This report will be focusing on the World travel market London, it will consider several impacts the destination has on visitor numbers and the understanding of how trends can change by the time the event takes place again. It will include various aspects of changes in visitor typology, visitor experiences and expectations. 
The use of different theories that focus on relevant aspects throughout the report. A clear conclusion of short- and long-term impacts on the world travel market and recommendations that will improve the sustainability of future events. 
[bookmark: _Toc1771173585]Impacts on visitor numbers
The world travel market London is known for the world's travel trade event, it provides several spaces for businesses to present their products and services. In 2022 this business event has greeted over 35,000 professionals from 184 countries. World Travel market Events, (2023)
The world travel market has a number of impacts on visitor numbers, this can be both positive and negative. This business event brings in a great percentage of inbound visitors, this suggests that the social impacts include bringing communities together because of the number of residents from all over the world that attend the event.  Networking is key as business professionals can create deals and gain contact information for future ideas. 
However, there are negative social impacts caused by this event, this consists of disrupting the residents by causing traffic and overcrowding for long periods of time due to this event being held for three days.  
According to Tourism Teacher, (2022) the Doxey’s irritation index, which was established in 1975, is based on different sections of irritation. It is based on the growth of reaction from the residents towards tourists, this suggests that the attitudes will eventually change over time from positive to negative.  
See Appendices A.1 for Doxey’s irritation index. 
The world travel market holds educational information to help sustain the sectors continuous improvement towards sustainability, over the last 29 years there has been a responsible tourism and environmental awareness program which is held at this event to increase awareness of the effect that the tourism industry has on the environment. World travel market events, (n.d) 
Sustainable tourism can develop based on the participation of the stakeholders, to ensure the sustainable practice is being monitored and preserve tourists' satisfaction through encouraging and educating tourists to take more sustainable actions in their daily lives. Edgell, (2020)
As stated in WTM global hub, (2015) There was a significant increase in the economy because of the world travel market this was increased by £244,340,223, due to visitors spending on accommodation facilities, food and beverage outlets, transportation and flights. 
[bookmark: _Toc139959773]Future Planning
As explained by Butler, (2006) the tourism area life cycle contributes to the development of how destinations and their markets change. An event such as the world travel market would continuously change because of new emerging trends, this suggests that this event would need to develop new ways of changing to accommodate new demands. 
See appendices A.2 for tourism area life cycle.
The world travel market must adapt to new trends and impacts every year to ensure their event is appealing to tourists and the new ways of living, this consists of keeping up with the current trends, in particular technology has become more efficient in the industry, causing the event to include virtual options, different experiences, to become more involved and people are more aware of the sustainability of businesses. 
Impacts of changing the event to keep up with new trends can increase the number of visitors that year for example the world travel market was 20 percent larger than the following year, this included a rise in participants signing up for a space to present their business, approximately 4,000 businesses were presenting at the event. Business Travel, (2023)

[bookmark: _Toc1423527773]Events and leisure concepts 

As stated, Torkildsen, (2005) the pleasure principle conducts a way of connecting the relationship between leisure, needs and management.  Tourists are attending this event as a leisure concept, meaning that they are using their leisure time to participate in services that they enjoy such as the world travel market. 
[bookmark: _Int_C3hHuuOY]This event provides a wide range of opportunities for individuals to gain knowledge and understanding of different businesses and what they have to offer. This can increase networking opportunities to enhance the customers business or work life. 
The world travel market is a leisure activity that people from all around the world attend, this can be for an activity that they want to improve in by enhancing their knowledge or just attending for enjoyment purposes. 
[bookmark: _Toc778841602]Visitor Typology 

The world travel market London is a business event held for different typology tourists in the business event sector. This can include business executives, consumers, journalists, ministers of tourism from several countries and students. WTM, world travel market, (2023)
[bookmark: _Int_If2ZOqMv]Virtual events are more commonly used for events and were used to present the world travel market during the covid-19 pandemic, this was the first virtual event since the first event held in London in 1980. Colston, (2020) Causing a change in visitor typology, more people were able to attend virtually which increased all different types of audiences. 
[bookmark: _Toc1580119377]Expectations and experiences 
Cohen, (1979) cited that there are five major modes of tourist experiences, and two groups of tourists. This event consists of Institutionalised tourists as they expect a smooth and organised event to take place. 
Refer to appendices A.3 for tourist typology.
The visitor's expectations of this event would be to gain more knowledge of the business sector and to possibly get in contact with the exhibitors, another expectation would be to have excellent service from start to finish. 
The visitors experience of the event include a vast amount of people participating which exceeded the attendance from previous years and statistics show that people's expectations were met as buyer numbers went up 25% this shows that there was an effort to ensure the event was carried out to a certain expectation. WTM global hub, (2022)
[bookmark: _Toc92363760]Motivation, demand and leisure needs

As cited by Bladen, (2017) the Maslow's hierarchy of needs shows that people go through stages of different needs that must be met before they can finally satisfy their needs for love and belonging. 
The world travel market can focus on the future needs that people want in order to improve the event annually, this can include focusing on what people’s demands are and how they can ensure all factors are being covered correctly.
However, there can be factors that affect the demand and needs, price being one factor that can impact on the event due to people travelling to this event. 
 Factors affecting the event include:
· Flight costs- this can impact the number of customers that attend due to prices of flights during the time of the event, prices are often to change on certain dates. 
· The time of year the event is being held as weather conditions can create disruptions for the event or even lead to cancellation.
· The location of the event, meaning whether it is easily accessible or the image of the area that it is taking place.
· Understaffing can lead to people getting irritated if they have any issues or questions, or waiting in long queues, meaning no time to see other available products and services.

Maslow’s hierarchy of individual needs includes the different levels that an individual aspires to, it is believed that if the lower levels are not satisfied then it will influence a behavior. Page, (2015)
Refer to appendices A.4 for Maslow’s hierarchy of needs. 
[bookmark: _Toc368206440]Conclusion 

In conclusion the world travel market is held annually in London for three days, this event does have a particular audience and typology being business professionals and other target markets. This event is a great opportunity for any business individual. 
[bookmark: _Int_NIHK5gps]The short term effects of the world travel market include a large amount of people in one area causing early stages of friendship and networking, it also increases the amount of money being spent in the community.  Boda et al, (2020) 
[bookmark: _Int_wd7xavoC]The long term effects of the world travel market consist of an annual presence at the Excel London, meaning that it is a well-known event that takes place in November yearly. 
[bookmark: _Toc438854793]Recommendations 

[bookmark: _Int_MyUVoUy7]To help stakeholders for the future of the world travel market London would be to suggest providing ways of transportation to the event, to ensure that there are options however, encouraging the visitors to make use of public transport instead of driving. 
To encourage people to bring reusable cups for their beverages, which can reduce the amount of rubbish left over and motivates the attendees to become more aware of their own sustainable choices. 
Another way of promoting sustainability would be to urge the exhibitors to present their infomration via a QR code instead of producing multiple paper booklets to show how sustainable their business is.
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Doxey's irritation index 

(Doxey, 1975)
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Cohen 1972 tourist typology 

	[image: ]

	A.4 

Maslow's hierarchy of needs 
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