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I would like to start writing about the visual impact of the infographic, to have a good visual impact you have to choose carefully and gain the perfect balance between spacing the words, lines of the infographic, colors of every particular data or information representative and sizing the charts and lines to fit each other. Our infographic does not have a good balance between colors, most of them are very similar tones with the one color chose for the item right next to it. For example you can barely distinguish which line represents Algeria. Another mistake of this infographic is that one of the line is getting out of the graphic, is going up above under the title, through the ,,cases’’ button.
An infographic should be created to astonish the audience. The first step to do that is to make your homework and know what the audience want. The goal is to create an infographic for your audience, not necessarily for the whole world, it needs to be kept specific, relevant, and targeted. (Mackinlay, Kosara, Wallace,2013)
The other step to make a great infographic that I want to write about is to keep it simple. Make the theme, story or message clear. Infographics needs to have a clear theme, story and message. It is important to make a presentation intuitive, easy to read by everyone and well explained. For example our infographic does not explain very well what it is referring to, ,,average%change in weekly’’ and the a button that is not working is shown, we cannot tell what will the graphic will show us by that. Thinking about what the intention of your infographic is and what you want to tell the people before starting creating it is very important, as making sure your message will be clear and not ambiguously.
Our infographic is not simple, it has a lot of lines put on small area, it is hard to read and understand what every line represents and to distinguish between them. 
Our infographic it is focused on a single topic, another important step is to keep it focused, by keeping it streamlined and concentrated on a single topic.
The theme, story and the message should be clear, infographics needs to have a clear theme, story or messages. It is important to think about what the purpose of your infographic is and what you want to showcase before getting started. (Toseland and Toseland, 2012)
Our infographic has a clear theme, but it does not have a clear message, it does not explain what every line represents, what to determine and where a line starts and where it ends.
It is a good idea to story board your idea before you start creating anything
digitally. This helps draw out your ideas and begin to think about how they
might fit together to an infographic. Sometimes an idea that might seem
clear in a written paper or report might take a lot of work to display visually,
and it is much easier to just sketch out rough ideas on paper than in a
digital format.
An infographic should be easy to view. Sometimes, an infographic gets lost in its resizing. The designer makes it huge, then the developer has to downsize it. In the process, the readability gets lost. Many infographics have a variety of font sizes. It is important to sure that the smallest font on the infographic can be seen without too much difficulty. The words in the infographic below are covered with too much small lines and some words are mostly hard to read. (Krum, 2018)
The headline of the infographic is extremely important. This principle is the same as with a great blog article. The infographic doesn’t get any attention if it doesn’t have a great headline. Good headlines will be able to describe the infographic, grab the user’s attention and are short enough to understand, our infographic has a very short headline and ambiguous, you cannot tell exactly what are the limits of this infographic from it’s headline, it is intuitive, but you cannot tell for sure.

An infographic must be easy to view and readable. whether the user zooms in and out or not, 800x600 pixels wide is a good size to start with. (Beegle, 2014)
Another important thing is to add some white space, there’s not enough white space in this infographic, all it has it’s a big black background, a lot of lines, circles and words without enough space between them. Good infographic design includes a balance of visual elements with the necessary negative space to help guide the viewers as they look at the infographic.
  	An infographic should have a breathtaking title, a simple one won’t get your audience attention and will not be viewed. This infographic, for example, has a simply written title with some capital letters and two colored words. A good title should have a more artistic font and more style, also a good color balance chose for the words, I am afraid our title will not get the attention needed. Some struggling is needed on the front end to make sure that the title will be powerful. Smiciklas, M. (2012)
One of the last, but not less important thing I want to write about is about the citation of the sources. You have to let the people know where did you get your information or data from. Try using updated sources as much as possible. For a good looking of the infographic the reference list should be at the end of the infographic. Our infographic has no source mentioned or a reference list. Sources can also be mentioned within the content of the graphic, but you have to make sure it doesn’t distract the reader.
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