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Brand Extension of Apple: The Apple Health +

Introduction to Apple

Apple Inc is an American multinational
consumer electronics and technology company.
It embraces innovation and technology to build
a strong ecosystem of premium products
including iPhone, Mac, iCloud, Apple Watch and

others (Apple, 2026).

Brand Extension Strategy

The brand extension strategy is Apple Health+
which is an Al-powered healthcare platform
which integrates all existing devices of Apple
with advanced and premium health services.

Features

Real-time advanced health monitoring
through Apple Watch

Al-powered personalised health insights
Preventive healthcare analytics

Virtual consultations and telemedicine
Secure and private healthcare data
management

Reasons to Appeal the Brand Extension to the Current Market

*  Thedigital health market in the U.S is expected to grow at a 20.1% CAGR
between 2023 to 2030 (Fortune, 2026).

. Driven by technological advancement and mobile health, 54% of
Americans use telehealth services (POS, 2024).

. Rising trend of preventive healthcare, 42% of Gen Zs and Millennials highly
prioritise wellness (McKinsey & Company, 2025).

The brand extension strategy will appeal to tech-savvy, health-conscious and
young individuals, as per the emerging trends of digital and personalised
healthcare management

Aligning Brand Extension with Sustainability Goals

. Environmental: Lower carbon emission through
reduced physical visits (van der Zee et al., 2024).

. Social: Improved healthcare access to remote areas,
enabling early disease prevention and data security.

. Economic: Generating Apple’s new revenue streams
and increasing profitability.

References
Apple (2026) Home. Available at: https://www.apple.com/ (Accessed: 04 April 2026).

Fortune (2026) U.S. Digital Health Market Size, Share & COVID-19 Impact Analysis, By Product Type (mHealth [Apps {Disease
and Treatment Management Apps, Wellness Management, and Others}, and Wearables {Body & Temperature Monitors, Sleep
Trackers, Fitness Trackers, Glucose Monitors, BP Monitors, Cardiac Monitors, and Others})], Healthcare Analytics, Digital Health
Systems, and Telehealthcare), By Component (Services, Software, and Hardware), By End-user (Business to Business and
Business to Consumer), and Country Forecast, 2023-2030. Available at: https://www.fortunebusinessinsights.com/us-digital-
health-market-108744 (Accessed: 04 April 2026).

McKinsey & Company (2025) The $2 trillion global wellness market gets a millennial and Gen Z glow-up. Available at: hitps:
Iwww.mekinsey.com/industries/consumer-packaged-goods/our-nsights/future-ofwellness-rends (Accessed: 04 April 2026).

POS (2024) 2024 National Telehealth Survey. Available at: https://pos.org/2024-national-telehealth-survey/ (Accessed: 04
April 2026).

van der Zee, C., Chang-Wolf, J., Koopmanschap, M.A, van Leeuwen, R. and Wisse, RP. (2024) ‘Assessing the carbon footprint of
telemedicine: a systematic review’, Health services insights, 17, p.11786329241271562. Available at: https:
I/journals.sagepub.com/doi/pdf/10.1177/11786329241271562 (Accessed: 04 April 2026).




