Boots No7 (In Class Handout)
The advert from Boots uses a firm but gentle tone of voice with its use of the words “don’t regret just reverse.” This slogan shows the firm but gentle tone of voice though it’s commanding but gentle wording. This tone of voice could also be described as friendly because it takes the form of the a friend telling the audience that the advertised will help them. This friendly tone of voice is further reinforced by the fact that the main body of the advert is taken up by an image of a smiling individual. This choice of image helps the advertisement portray a friendly and personable atmosphere as the smiling woman helps put the audience at ease and help almost disguise the fact that they’re being advertised to. The choice of the model for the advertisement could also be seen as deliberate as the model in question is a person of colour. This helps the advertiser show that they are a progressive and open-minded company. Furthermore, the fact that the model is a person of colour would help people of colour in the audience feel represented and drive them towards purchasing the product. The clear image of the model’s face is also important to the overall advertisement because the product being advertised is an antiaging cream and the close up of the model’s face is a key selling point for the advert due to the fact that it is showing the product in use. This is important because it makes the audience believe that the product works so that they are more inclined to purchase and use the product. In the top right corner of the advert is a small amount of text that reads “A World First Peptide Technology.” This shows a use of scientific language in advertisement. The fact that the advert uses scientific language adds a level of trustworthiness and legitimacy to the advert that is often important to consumers in the modern age. To add to this the fact that the scientific language in the advert is scientific without being too intrusive and overwhelming for the audience. To add to the success of the advertisement, the name of the product and the brand name are clearly placed in prominent locations on the advert without making it advertisement look cluttered and distracting the eye of the audience. Besides the models face and the above-mentioned text, the advertisement also features a bottle of the product itself. This is important because the advert is a poster for an anti-aging crème and not a person. 
Christopher Ward (In class Handout)
The Christopher Ward watch advert paint a picture of a luxury brand with a luxury product at a discounted price. The advert achieves this stylish appearance by having a plain white backdrop with an image of the product with a descriptive paragraph in black text below the object and a simple statement, also in black text, above the image. The advertisement in question uses a sophisticated tone of voice and an indirect mode of address. This indirect mode of address comes across though the fact that the paragraph of text below the image of the watch goes into detail about the history of the watch and its construction. This helps add to the image of class and sophistication that the advert creates because the paragraph of text beath the image of the watch details how the features of the watch including the fact that the watch is versatile enough to fit in “dressed up for dinner. Or down at the pool.” The versatile nature of the watch as described in the advert is a part of the sophisticated and high-status view that the watch is trying to paint with the advert and is successful in this manner. Furthermore, the advert has an almost cheeky tone of voice which can be seen though the two puns in the text of the advert. This first of these puns can be seen in the simple black text above the image which states “Stainless steal.” This pun is useful for the advert as it makes comment on not only the material that the watch is made out of, stainless steel, while also commenting on the fact that the price of the watch is very reasonable and a “steel”. These puns in the text of the advert helps put the reader of the advertisement at ease and make them more inclined to purchase the product. This cheap cost is also reflected in the penultimate sentence of the paragraph below the image of the watch which states “A polished, brushed and sandblasted case of daylight (and night time) robbery?” This sentence also helps add to the view that the watch is reasonably priced and can be used for every occasion. The advertisement also seems to seemingly change its mode of address in the last line of the paragraph below the image as it states in all bold lettering “Do your research.” This supposed change of mode of address helps to drive home the point that the product being advertised is a necessity and not a luxury as it appears. 
Instagram family tools (In Class Handout)
The advert from Instagram uses an indirect mode of address that is trying to show that they are a family brand and that they have your children’s safety in mind. This can be seen though the line “our family tools help keep your family safer on Instagram.” This line is placed on top of an image of a family sitting around the table while the daughter is on her phone. This choice of image reinforces the idea that Instagram is a family brand with safety in mind the advertisement is trying to portray. Below the image there is a more detailed list of the features that the poster is advertising. These features are all described by a small blurb in black text on a white background to make the text clear and pop against the rest of the advertisement. The safety features that the poster is advertising are also represented by the background image by the fact that it shows a happy, safe family all smiling and getting along. This would help put the audience of the advertisement at ease and make them more likely to use the features being advertised. The indirect mode of address helps the advert paint a picture of how the advertised product works for to keep the audience’s family safer as it provides an example of how the advertised product works to keep people safe. The tone of voice used by the advert is firm and professional as would be the case for any advert concerning the safety of the audience’s children and family. The advert also features a link to a website that contains more information about the product that’s being advertised by the poster, however, this website is written out with no way to search for the website and the further details besides typing the website out by hand. This could potentially dissuade members of the audience from using the advertised services because most people in the modern world who would come into contact with the poster would be too busy to search for the website by typing it in. 
Direct mode of address for Brita Water Filter Jug 
(link to product: https://www.brita.co.uk/water-filter-system/water-filter-jugs/aluna) 
Are you concerned about what’s in your water? Keep your family healthier with Brita water filter jug. Conveniently fits in your fridge door. 
Enhances the taste of your water.
Dishwasher safe for ease and convenience. 
Your phone reminds you when to change the filter for your piece of mind. 
Reduces limescale build up for a cleaner kitchen. 
Indirect mode of address for Brita Water Filter Jug
A Brita water filter will make your life easier. It purifies the water and enhances its taste. The app connectivity sends you a notification to remind you to change the filter, so it makes your life easier. The jug itself is dishwasher safe to help keep your kitchen clean and tidy.
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