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	Student Number
	2514295
	Student Name
	Mohamed Diakite 

	

	Website Chosen 
	Hollywood bowl

	Insert hyperlink to website
	Hollywood Bowl | The UK's best ten pin bowling alley

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 

	Answer: The website loads quickly with no issues. 

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate them?


	Answer:  There are many subsection and all you have to do is click on them.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: yes


	Question 1d - What improvements could be made to the usability of the website?


	Answer: the one thing missing from this website is reviews from a customer.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: the website looks very pleasant with bright colours and different images. And the only difference between mobile and computer is that all the options are under one button whereas on computer its spread out across the main page.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: the website uses imagery by having the background of the front page pictures of people having fun and they use video as it’s a slideshow of pictures instead of 1. They use colour by having bright vibrant colours surrounding these images and everything else.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: they haven’t made effective use of the online chat tool as the only options on the website to get through to someone is via them calling you once you request so or you send them ana email.


	Question 2d – How effective are the social media links on the website?


	Answer: the social media links are very effective as they redirect you straight to the social media website of your choice.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: the services are all at the top when you first load up the website and everything is put under a specific subheading to make it easier to navigate.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: there are not any reviews on the page but that’s because you cant leave any and if you can it isn’t easily accessible as the other services are.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: it is presented as high quality as their images show people having a fun time they made it look very welcoming. The reason id recommend this place to a friend or family member is because it looks very child friendly and its easy to navigate 2 key things to look out for when looking for places to book.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: the prices are made clear once you’ve selected the service you would like and they also match the quality of the services 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling places near me

	
	2. Fun actives in my area

	
	3. Family activities 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: yes for the first and no for the second 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: yes websites are even more relevant than they have ever been as everything is done online people mainly shop online which is big for business as you need to be wherever the market is to keep afloat this is also because everyone is on social media now adays which is a perfect place to plant and promote your business and its website. Without a website in modern day business you will miss out on a fat portion of your target audience due to all the reasons above.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: if I was to improve the website id add a place to leave reviews and if there already is one make it easier to get too as I could not find it. I suggest this because if a possible customer can see good reviews, they are more likely to book with you as now as well as a good website you also have vouches from a non-bias perspective.
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