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1 [bookmark: _Toc516013070][bookmark: _Toc18616374]INTRODUCTION
Nowadays entrepreneurs play an important role on economy and society. Researchers conducted by different scholars on the field  of management and economics have concluded that entrepreneurship is one of the main drivers of economic growth. This research paper analyzes the factors that determine the growth of entrepreneurial. 

[bookmark: _Hlk18531919][bookmark: _Toc516013071][bookmark: _Toc18616375]   BACKGROUND OF THE STUDY 
 Human capital and entrepreneurial behavior  are classified as two of the most important growth indicators in economy International Atlantic Economic Society (2007). Drucker, (1985) in his research paper  on innovation and entrepreneurship considers entrepreneurs as motorcycles that  push the economy growth, contributing  on the creation of new enterprises, new jobs  and increasing country’s wealth. Schumpeter (1934), defines the phenomenon of entrepreneurship as a new product  and process that will revolutionize existing business approaches. Competition and at the same time the globalization  has changed market in all its respects. Entrepreneurship is viewed as one an increasingly important  approach to cope with new market challenges. In this  context, it is becoming increasingly important that new business models, new technologies as well as new products or services to be introduced in order to fulfill increasing market demand. 
According to statistics  the number of people they are in the preparation phase for start-up ventures, including those individuals who are already running a new venture is increasing. In the  (2014)  GEM report, it is observed that USA (8.0%) and China (18.8%) are the two main entrepreneurial powers, though they do not have the highest rates in the TEA classification. Surprisingly, Uganda (33.6%), Colombia (22.4%) and United Arab Emirates (13.3%) show the highest TEA rates, while the lowest rate was measured in Saudi Arabia (4.7%), Russia (3.9%), and Japan (3.3%). These data further emphasize the growing contribution of entrepreneurship worldwide, in the development of economic well-being, as well as in the creation of new jobs and innovation. Most countries analyzed  by GEM have entrepreneurial populations between 5% and 20%. These figures highlight the fact that entrepreneurship makes a significant contribution to economy. Entrepreneurial is defined as the willingness to start a new business Kruege & Brazeal (2005), the commitment to perform the behavior necessary for it physically starting a business venture and aiming to be unified . Gupta & Bhawe (2007) conclude that entrepreneurial intention is a condition mental which guides and guides the actions of the entrepreneur towards the development and implementation of one new business concept. Entrepreneurial purpose precedes engagement in entrepreneurial activities, such as identifying and exploiting opportunities in business Rueger & Carsrud (1993).This study uses the definition of purpose entrepreneurs like the goal of an individual to start a business of his own.
	
[bookmark: _Hlk18533005][bookmark: _Toc18616376]STUDY DESIGN 
This research study will be separated in two main part: In the first part this research paper aims to focus on existing literature  that analyze the critical factors of entrepreneurial growth, the context of other  empirical studies and their findings. This includes a field study to identify the critical factors and their relationship to business goals. The second part of the this research paper with cover the methodology and results of the empirical study.

[bookmark: _Toc18616377]   OBJECTIVES
The purpose  is to find out the  possible links between barriers, growth goals, and behaviors based on the literature review and information gathered from the entrepreneurs interviewed on this research study.
· To find out the  determinants of entrepreneurship growth in Albania in the last  10 years. From the literature review we have identified these factors as drivers of growth : capital, market, labor, infrastructure, macroeconomic factors social factors and institutional context. 
· The second objective of this research is to examine how perceived barriers can influence the growth of entrepreneurship. It will  examine in depth the entrepreneurship literature, general firm growth literature, and transition literature in order to gain insight into the critical factors of business growth. In particular, it focuses on how studies on the factors that influence small business growth have evolved, what are the barriers (how are they defined by conceptual and empirical literature), what types of these barriers are affecting growth . The  study focus also even on the literature review  that helps to  understand the barriers that prevent enterprises to growth. 
· This research study goal is to conduct empirical test in order to test the data collected from the interviews. I will use statistical programmes  to  analyze and test the data gathered. 

[bookmark: _Hlk18532367][bookmark: _Toc18616378]   AIM OF THE STUDY 
[bookmark: _Hlk18612893]Entrepreneurship, the success or failure of businesses have been analyzed by many scholars. It is important to know the internal and external factors as well as the motivating factors that determine enterprise’s  growth.  In this study we aim to identify the most important factors affecting Albanian enterprises  on their path to growth and success. For this purpose this research paper intend to analyze 69 Albanian enterprises. This research paper analyzes some important factors that drive the growth of enterprises in Albania. Previous empirical research on the topic suggests that, although entrepreneurs are operating in the same environment, they face problems with different issues. As a result some businesses fail and others are successful and have only known growth. For the purposes of this research, the businesses that have experienced steady growth in the last 10 years are planned to be analyzed. The study aim is to answer the question : What are the factors that drive the businesses to grow and success. The main goal of this study is to provide a complete picture of the entrepreneurial growth and the critical factors that influence its success or failure of entrepreneurs. This will be done by analyzing a large number of factors, focusing further on the obstacles to small business growth, and extending this understanding beyond the context of previously planned mature market economies. The benefits of entrepreneurial are huge. At the economic level the benefits include wealth creation, jobs and innovation At the firm level, the benefits, which are realized either by increasing the number of employees or sales, serve to expand the resource base and improve the competitive position  At the individual level, owners / managers can benefit from the 'skills', 'opportunities' and 'image' that business growth brings Cardozo et al., (1996).
[bookmark: _Toc18616379]   METHODOLOGY
To achieve its scope this study will use both primary data and secondary data. I plan to collect the primary data from the surveys, and secondary data from contemporary literature, reports or observations . In the classification of small businesses, the criterion of the number of employees will be used. Based on the regulations approved by the government  small businesses are those with less than 50 employees. The interviewed businesses are planned to be selected randomly  from a list of businesses that operate in Albania. In order to obtain accurate information and cover a wide range of problems, the questionaries’ will be  designed carefully .The questions will be clearly worded, and some questions are repeated twice in different ways in order to ensure correct answers. Secondary data will be gathered by studying various documents on firm finance, business ventures, magazines, business books, business associations, government institutions, online libraries and Internet research, annual reports and conferences, etc.

[bookmark: _Hlk18569694][bookmark: _Toc18616380]   RESEARCH LIMITATION
 Despite the achievements the study brings, we are aware that it does contain some limitations. The study is based on the answers provided by business owners / managers. The value of the study is consistent with the seriousness and honesty of their answers. In addition, the success of a firm may be influenced by other factors, subjective or objective, which require great attention in interpreting the results. On the other hand, the empirical study will analyze the data from only 69 enterprises, so the sample size is not very big . However, despite the limitations mentioned, the results of the study show that recognizing the factors that contribute to growth is very important for recognizing business activity in Albania. We expect that this study will help for further intensive studies in this field. Finally, we believe that the results of this research paper can help to improve the management of these businesses


 
[bookmark: _Hlk18612216][bookmark: _Toc18616381]   DATA COLLECTION
The data will be collected mainly through  interviews. The interviews are expected to provide information that will help to answer questions in this research paper. As mentioned above, quantitative methods, mainly structured interviews, will be  used  to identify and examine the drivers of entrepreneurial growth. Qualitative methods are used when the researcher's goal is to understand the interviewee's perspective and experience. Each method and its adaptation to the aims of the study are briefly explained below. Diaries are considered suitable for the study of investigating subjective phenomena, including historical behaviors or events . These journal features meet two important requirements of our study: subjectivism and process. When it comes to the process, diaries help to limit the documentation of changes in phenomena over a relatively short period of time - e.g. hiring employees can take longer periods of time. Moreover, diaries require a great deal of participant engagement. In fact we found it unreasonable to claim that the owners / managers kept their own diaries. This would complicate the process and make participants skeptical of the study. Keeping diaries would also be considered as a waste of time by the participants, which would make the method used unattractive. For the above reasons, we did not find it appropriate to use the diaries in our study.

Interviews can provide important information on how people describe problems or situations Qualitative interviews are especially useful because they reveal the interviewee's understanding of the phenomenon as well as his or her perception of the process . King ( 2004). Interviews, however, have two major disadvantages: less reliable answers and time spent with each participant Robson, (2002). For our study, interviews are considered the main source of gathering data. Since the focus of the study is to know the perceptions of owners / managers, 'one-on-one' or 'face-to-face' interviews were preferred. Group interviews are considered inappropriate because they could compromise the confidentiality of the research. It was necessary to make the decision whether to use structured or unstructured interviews. Both types of interviews have been used in other empirical studies Deakins &  Freel (1998).Structured interviews were considered  by many scholars as a technique that limited participants to discussing problems that they considered important. One the other side unstructured interviews are difficult to interpret For the above reasons, in order to have some flexibility in interpreting the facts, semi-structured interviews are planned to be used. The analysis of the data obtained from the interviews in this study is planned to follow three stages:
The first stage :The first stage of analysis involves data collection and activities such as conducting preliminary interviews, gathering information, analysis and reflection . At this stage the goal is  to identify possible  key factors  relevant to the purpose of the study. In some empirical , it was found that some barriers seemed to create delays for owners / managers in achieving their goals. Some barriers were also mentioned more often than others. Here we can mention that not all interviewees could explain how or in what way barriers influenced their goals and behaviors.
Second stage: The second stage will focus on coding. Coding intend is  to focus the study on the main purpose of the study, to enable the recognition of barriers to small business growth, with a focus on the second sub-purpose, exploration and examination as, or ways how perceived barriers can influence behaviors and goals. The process of creating a template is a long process that takes time .That's because when coding notes, new codes had to be included, which made you go back and do the coding. After this stage, we will undertake a review of the coding process The aim is to determine what can and what can  not work in the template created, as well as to see the accuracy of the code placement from a statistical point of view. 

[bookmark: _Toc18616382]COUNTRY BACKGROUND 
A successful venture depends not only on the economic conditions in transition economies, but also on the speed and consistency with which the reform process has been implemented.
In the early 1990 Albania ended a  46 years period of  communist regime and. Since the end of the communist regime , Albania has gone through a number of problems related to the country's development. In this economic and social context, Albania has begun implementing drastic reforms towards establishing a market economy. he first results of the strategy used were reflected in the increase in output, showing a continuous improvement, compared to other countries under the same conditions; the budget deficit and inflation decreased. As a result of market liberalization, there was a boom in new firms in the early years of transition, although these inflows were not uniform across different sectors and regions of the country. Although still high, unemployment was slowly declining along with rapid private sector development. Small and medium-sized enterprises are the engine  economy in developing countries. They are seen as an important source of employment, creating the entrepreneurial spirit and innovation as well as they are crucial to fostering competition. The private sector plays an important role in the Albanian economy. The research and development infrastructure in Albania is not satisfactory. Technology and technical research equipment has improved in recent years, but this improvement is still insufficient. The business climate in Albania should not be overlooked, as starting a business requires an favorable environment  to support and promote entrepreneurial initiative. The SME in Albania face with ,any barriers. One explanation for why the small business sector in Albania has had problems and a relatively slow development is that historically the country has had a weak entrepreneurial tradition and a long period of communist rule.

[bookmark: _Hlk18613520][bookmark: _Toc18616383]LITERATURE REVIEW 
[bookmark: _Hlk18616824] The venture has attracted  the researchers interest,  managers, shareholders, consultants, politicians, and other stakeholders. The research in the field of entrepreneurship has advanced in the recent years.  Entrepreneurship as an economic activity and social phenomenon is a debatable topic among  many academics around the world. 
Continuous changes of the external environment and market  have often produced unpredictable outcomes  on economy as a whole. Researchers, academics and managers have recently given the field of entrepreneurship a significant priority in the research, which affects both society and individual behavior Fayolle, (2007).It is no longer necessary to prove the positive contribution of entrepreneurship to society and to the economy. This contribution is evident through enterprise creation, job creation, innovation,  supporting organizational development.  It is important to give a theoretical definition of entrepreneurship based on the theoretical evolution of the discipline. The phenomenon of entrepreneurship is complex, entrepreneurial behavior combines different theoretical approaches to entrepreneurship. The core business of entrepreneurship is the creation of a new business and the key step in any the process of entrepreneurial activity is to identify the intention to do so. Entrepreneurial purpose is the most efficient predictor of entrepreneurial behavior. Gupta & Bhawe (2007) conclude that entrepreneurial intention is a  mental mental condition which guides the actions of the entrepreneur towards the development and implementation of the new business concept. Entrepreneurial purpose precedes engagement in entrepreneurial activities, such as identifying and exploiting opportunities in business  Rueger & Carsrud (1993). ”It turns out evident that much of what we consider entrepreneurial activity is planning intentional behavior "(Krueger et al., 2000,). This study uses the definition of entrepreneurship as a  goal of an individual to start a business his own business.

Entrepreneurship creates and transforms opportunities without taking into account the ownership of the resources. The main sources of opportunities are: entrepreneur experience, circumstances and systematic search for opportunity. Innovation opens  new opportunities for creating resources and wealth. Resources may be existing as innovation aims to create new opportunities. The definition Schumpeter's (1935) on innovation marks an important evolution over the meaning of the function of the entrepreneur. The entrepreneur is a special economic agent, the engine of progress. According to Verstraete (1999) the entrepreneur is creative and impulsive organizers. He proposes three other dimensions of entrepreneurship: cognitive (thought), praxeological (action) and structural (structure).Entrepreneurship as a value creation process and as a source of enrichment has been analyzed by Fayolle (2004). Creating a new venture covers different areas from the perspective of the outcome, as well as of the process . The author focuses on the relationship individual / value creation and studies the evolution and transformation of time and space entrepreneurship. In defining the scientific nature of entrepreneurship Bruyat (1993) argues that entrepreneurship cannot be identified only with the entrepreneur; ”the entrepreneur organizes something of cloud, creates value (enterprise and innovation ...) ”. Bryuat's intention was to show that entrepreneurship as well the phenomenon is something new for the entrepreneur. Ronstant (1984) describes entrepreneurship as a dynamic process of creating an additional wealth for the entrepreneur who undertakes the financial, time and professional risk involved in way to give a certain value of goods and services. Many studies tend to include both the entrepreneur and the same definition entrepreneurship. Regardless of the type of definition, there is some kind of confusion about the definition of entrepreneurship in all entrepreneurial research approaches. Doern  (2011) divides the barriers  into four groups: financial, capability, institutional, and market.

[bookmark: _GoBack]
· Financial Barriers
In transition economies, the financial barriers to the growth and development of small businesses are sourced in an underdeveloped institutional environment in these economies (Chilosi, 2001; Pissarides, 1999). It has been argued that the fact that small businesses in transition economies tend to rely on domestic or private sources of funds is a sign of the seriousness of the financial constraints these businesses face Chilosi, (2001). 
· Skill Barriers
Barriers related to skills include, but are not limited to, lack of education, experience, or skills of the owner-manager or employees. They can adversely affect decision-making processes and consequently business growth. Casson, (1982). The biggest challenge that entrepreneurs face is finding and retaining talented people. For years, firms with high growth rates have focused on finding money. Today, capital is a somewhat tame barrier. Now firms are struggling to find qualified people, to foster and sustain economic growth.
· Institutional Barriers
Entrepreneurial development in transition economies is highly sensitive to the institutional environment .Institutions provide 'rules of the game' by shaping economic activities. They include legal and regulatory institutions, customs and norms.
· Market Barriers
While institutional barriers are related to laws and regulations, customs and norms market barriers include those related to the structure of markets and the behavior of competitors. A large number of studies have identified competition as an important barrier to business growth.


EMPIRICAL  EVIDENCE
In their research on entrepreneurial growth, Davidsson et, al..  (2004) argue that the reasons why some enterprises do not grow are different . They emphasize the fact that many firms operate in mature industries where growth potential is almost zero. On the other hand, failure to realize growth is due to the fact that business founders lack the expertise or ability to encourage growth, or because some environmental factors slow down growth. The researchers conclude that growth comes from both internal and external factors, and these factors are sometimes difficult to separate. In this respect, those factors that act as "barriers" to growth may be considered critical growth factors .
For the first time Shapero & Sokol (1982) developed the first model of entrepreneurial intention. This model assumes that the entrepreneurial intention is effected by three main factors: perceived desire, perceived feasibility, and propensity to act to opportunities. The purpose of the model is to provide an explanation of the processes that lead to entrepreneurial events, which lead to the beginning of a new business. The EEM model has been tested through many empirical studies in entrepreneurial practices. Walstad & Kourilsky (1998) investigated EEM attitudes to more effectively understand ethnic entrepreneurship. Their results showed that young African Americans were more likely to perform entrepreneurial activities. 
In some studies the relationship between firm’s characteristics and firm growth is weak. In his study Storey's (1994)  examined 18 previous empirical studies  to analyze the link between firm characteristics in  growth in the UK and US. Storey  (1994)  argued that the industry experience was not a key factor in business growth, furthermore he concluded  that it was unclear whether it was better for managers to follow industry rules, or to come up with new products and strategies. Other studies have found that previous industry experience has a positive effect on entrepreneurship growth (Baum, Locke, & Smith, 2001). These studies have been criticized for the fact that they do not identify the types of characteristics that affect entrepreneurship growth Aidis (2003, 2005), in her study  concluded that 'management problems' were one of the most important barriers that effected  the growth of Lithuanian business. However, it was unclear what management problems meant. In her study Doern  (2011) analyzes and describes small business growth barriers, emphasizing the meaning of barriers and the context in which they are perceived.  The studies conducted in transition economies have attempted to highlight the impact of institutional reforms on the economy in general and on small businesses in particular.




[bookmark: _Toc18616384]CONCLUSION
The venture has attracted  the researchers interest,  managers, shareholders, consultants, politicians, and other stakeholders. The research in the field of entrepreneurship has advanced in the recent years.  Entrepreneurship as an economic activity and social phenomenon is a debatable topic among  many academics around the world. This research paper analyzes some important factors that drive the growth of enterprises in Albania. Previous empirical research on the topic suggests that, although entrepreneurs are operating in the same environment, they face problems with different issues. As a result some businesses fail and others are successful and have only known growth. For the purposes of this research, the businesses that have experienced steady growth in the last 10 years are planned to be analyzed. This paper aim  is to identify the factors that effect entrepreneurial  growth goals and behaviors. Furthermore this research study aims to bring practical value for individuals who own or manage a small business in Albania, even further, in transition economies. To achieve its scope this study will use both primary data and secondary data. I plan to collect the primary data from the surveys, and secondary data from contemporary literature, reports or observations . In the classification of small businesses, the criterion of the number of employees will be used. This research paper will gather and analyze data from 69 enterprise  that operate in Albania. The research intend to use both primary and secondary data. To collect the data we will use semi structured questionaries’. For the primary data questionaries will be used while the secondary data will be gathered from books, journals, reports etc. This empirical study will be an qualitative research. We think that this study will be a contribution for researchers in the field.
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