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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)


	Question 1a - How quickly and easily does the website load? 


	The Website loads quite instantly. This can be due to the lack of sub-pages and information on wellness and hospitality. However, the maps extend longer to load on the desktop compared to the mobile, this is because maps were overlapping with the headings.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	The website includes a lack of subpages, only four. Eden spa Harborne uses a visual drop-down menu to browse listing information, the info tabs are sorted according to navigation groups, home, the spa, treatments and contact. Through the mobile, it's disappointing to navigate, website layouts are not properly adjusted, as the subpages are cut off.
It highlights information by changing the colours so that it is eye-catching.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Throughout the Eden spa website, customers are not able to make online bookings, only by phone call. Another way to contact Eden Spa is by email. However, they could offer all options for human interaction, online bookings for convenience speedy service.

“Online booking systems can streamline your operations, improve profitability and aid cash flow”(Square, 2022).

	
Question 1d - What improvements could be made to the usability of the website?


	Alternative ways to improve the website's usability could be the use of clear fonts and colours for a modern layout to simplify navigation. Adding clear, search tabs for more pieces of information would make it easier to use. Also, layout images and maps proper adjustments. Provide social media. Add online booking and review tabs.







	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look? Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website design appears too simple, outdated and less modern; not catch customers eyes, making it less pleasant. Between the two devices, each looks different, on the desktop, the experience is better, my the images and the maps are not properly adjusted, overlapping with the  heading. On the mobile, the experience is frustrating; we can't see or access any sub-page.



	Question 2b - How does the website use imagery, video, and colour? 


	  The use of pallet colours on Eden Spa website are between green and with texts. It uses pastel green and white fonts, which give a very relaxed and peaceful vibe. The use of the white flower image brings a purity and a tropical environment. The Overall atmosphere creates exactly the mood for a Spa, relaxing and peaceful. However, its needs improvements.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this in enquiring about the product or service? 
 

	Answer: This website has not made use of an online chat tool, only email contact. It is not a fast and effective service, it takes longer, customers may wait hours, even days for a reply, big potential of losing customers. For this kind of Spa service would be nicer to ensure different online chat tools. To bring professionalism.


	Question 2d – How effective are the social media links on the website?


	· Answer:  The website does not make use of social media. It is essential to build direct customer engagement and community, which is relevant to grow the complexity of the website, also offering brands the ability to update and change ad content anytime.
· 
· Using social media as a form of direct marketing offers businesses and brands a range of advantages. (Kotler et al, 2018).



	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The company ensure a pleasant first experience entry with the high-quality treatment you received. They offer high-quality service treatments with an unforgettable experience, a friendly environment, and a fair price. Ensure to create an incredible atmosphere, with natural scents, rooms that are impossible not to relax in and release stress.






	Question 3b - How are customer reviews made available? Are they up to date? 


	Answer: On this website, there is no customer reviews tab available. There is a lack of customer engagement. A review could bring more clients in through people's experiences and reviews, and credibility for the company. 



	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer:  It is presented as high quality with wonderful experience and survices. I would recommend for the friend or family by the description they ensure,also I think the price matches with the service supply.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If not, why do you think the company has chosen not to include prices? 


	Yes, on the treatment page, it is clearly shown the prices for each treatment and the cost for every service. According to the service description. The prices seem reasonable, it feels fair and matches the level of quality the spa claims.


	Section 4 – Searchability


	Question 4a - What three words would you 
type into Google to find this type of service? 
	1.Spa

	
	2. wellness

	
	3. Relaxation


	Question 4b - When you type these words into Google, does the company’s website appear in the top ten websites? 


	Answer: Unfortunately, it does not appear on the top 10.






	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 


	Answer: Yes, it has a range of relevance for modern UK business. It is where we can mostly engage with the audience and bring in new and existing customers from all around the world every day, at any time. Build a website company can highly increase profitability, it helps your career thrive. Also, website, can access new markets is vital for business growth. Additionally, modern companies can analyse and understand the audience better.
The website is often the first point of contact between you and clients, employers and partners.
“A website is an excellent platform to showcase expertise and achievements. By highlighting your work, sharing case studies and posting testimonials, you can build credibility and demonstrate the value you bring to the table.”(Nelson, 2024).






	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: Just one recommendation would be difficult, but the most significant one would be to supply of Digital and social media for the company website. That I think would make a huge difference to reach new clients, building trust, as these platforms bring more credibility, create a trust feeling between the customer for the company and so on..
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