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Increasing internationalisation, financial turmoil, as well as a continually dynamic business environment have made contemporary financial management issues more critical. Financial regulations are critical for IFM since it takes place in an age of global corporations, where financial choices are made (Arnold, G., 2007). Global trade output has grown tremendously as a result of the expansion of global business. In this study, the topic of international financial management is examined as well as the way it has aided Unilever in its long-term success in the overseas market. 
[bookmark: _30j0zll]Analyse the Significance of International Financial Management for Unilever Corporation 
International Financial Management is an administrative method designed to govern an organization's worldwide business environment by merchandising and generating revenue via the exchange of foreign currency (Duque-Grisales and Aguilera-Caracuel, 2021). Such acts assist businesses in establishing relationships with foreign vendors, financiers, collaborators, consumers, etc.
Unilever places a high value on international financial management, since it is important for the following reasons:
· It's useful for figuring out how different countries' economies are doing financially and for settling international trade disputes.
· Inflation as well as the choice to engage in international debt instruments might be linked together with the use of this indicator.
· An estimation of the currency exchange rate across international locations may be used to assess every country's currency in regard to its own worth.
· It aids in the resolution of international financial conflict through partnership with corporations like IFM, World Bank, and others (Duque-Grisales and Aguilera-Caracuel, 2021).
· It aids in the acceptance of the fundamentals of international bodies, and it also preserves a level of equilibrium.
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Unilever differentiates itself in the market by offering manufactured innovations and technology. It has a high brand loyalty that gives it a competitive edge in the worldwide market, allowing it to maintain its position. Since then, it has had to contend with a brand-new, highly competitive market. However, it faces some internal as well as external problems while operating in the international market. Some of the internal challenges are problems with liquidity management, the company is a national brand destroyer and has had several acquisitions that have fallen through, as well as low prices are causing fierce rivalry in the market (Cheng, 2021). In the international market, it faces much complex problems. Some of these problems are listed below:
· UK-EU free trade accords are under jeopardy due to the impending departure of the EU. it is a political issue (Cheng, 2021). 
· Many nations, such as the United States, have a more conservative approach to trade. 
· Global patent law is becoming better. 
· Downturn in the world economy as a result of Covid-19.
· The volatility of the pound's exchange rate against the euro is unpredictable. 
· The growth of small businesses in a certain area. 
A multinational corporation like Unilever must be prepared to respond quickly to the unforeseen conditions of Brexit as well as the accompanying US trade legislation, even when the global climate is calm. Since there are so many regulatory regimes around the world, Unilever has to deal with many different kinds of restrictions. Covid-19 has had a detrimental impact on the global economy in 2020, but Unilever responded to the epidemic promptly and availed advantage of the opportunity to do investigation on ways to prevent Covid-19.
The expected outbreak of Covid-19 in 2020, that renders consumer goods in great demand, had little effect on Unilever's first-half sales. Consumers might enjoy and be willing to pay extra for Unilever's products since they stay ahead of the competition. However, this does not preclude Unilever from taking into account the risks presented by the expansion of local businesses in its unique approach. For instance, as local tea has become more popular in China due to rationalisation of price and standardisation of the tea industry, revenue and profitability margins for Unilever's tea label Lipton have decreased dramatically (Cheng, 2021). Aside from Brexit's impact on foreign exchange rates, Unilever must also contend with the ever-changing US trade policy and fluctuating pound/euro conversion rates.
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The logic and grounds for dividend pay-outs by firms are explained by dividend policy concepts. It is the company's way of rewarding stockholders for their initial investment in the company's shares by paying out dividends to them at a later date. Dividends as well as capital gains paid by a firm to its stockholders are the primary factors used by investors when making investment decisions (Arnold, G., 2007). Unilever’s dividend policy will be discussed in the following with respect to some important theories regarding dividends:
The Modigliani and Miller Theorem: The M&M hypothesis states that an investor receives a return in terms of dividends and capital gains. Investors see a favourable correlation between a company's profits and its valuation (Booth, and Zhou, 2017). To make an investment choice, just this information is required if the company's investment policy is understood. 
Stock prices have little effect on an investor's decision to buy or sell, according to the MM hypothesis (Bekaert, G. and Hodrick, R., 2017). The present situation of Unilever PLC contradicts this claim of MM theory. Today's investors care a great deal about dividends per share as well as the value of the company's stock. Unilever pays its stockholders a quarterly dividend while taxing them (LIWANG et al, 2015-2019). Therefore, the MM theory is questioned in such a manner that taxes and transaction costs may be applied to capital gains along with dividends in Unilever.
The Residual Theory: Following the reserving of capital for investments with a positive net present value, dividends given by firms are said to be residual dividends. According to this hypothesis, dividend payments should not be used to estimate a firm's future market value.
The residual hypothesis is somewhat reflected in the present condition of Unilever. Unilever doesn't only invest in initiatives that are attractive to investors; it also provides a certain dividend distribution ratio (LIWANG et al, 2015-2019). 
The Walter Model: Walter proposed a model in which the dividend strategy of a firm is a factor in determining a firm's worth. This model makes the assumption that when stockholders receive their dividends, they will reinvest those dividends back into the company in order to increase their returns on their initial investment (ROI) (Booth, and Zhou, 2017). The expense of dividends is regarded an opportunity cost for the business since it might have been employed as investment if not given out as dividends (Bekaert, G. and Hodrick, R., 2017).
The administration of Unilever has used Walter's approach to some degree. Occasionally, Unilever invests in profitable ventures in order to generate positive cash flows in the future. Because of Unilever's strong return on capital, many of its owners choose to reinvest their dividends inside the firm itself.
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The term "market effectiveness" refers to the extent to which prices represent all available information (Arnold, G., 2007). Markets are productive, according to the effective markets hypothesis, hence making an investment won't result in any extra profits since everything is priced correctly. Therefore, even if passive index investing may influence market results, there is no incentive to thrash the market. All facts must be reflected in stock prices, and this cannot be achieved by any other means. There are no opportunities for traders to acquire low-priced stocks or sell them at inflated prices on the EMH board, according to the theory (Kumar, and Ruhi, 2019). As a result, outperforming the regular commercial centre via expert inventory selection or market timing is not feasible, and the only method for a financial specialist to get much higher returns is to purchase riskier assets. In its strong structure, it might remain difficult to accept since it states that all facts in a market, private or public, are considered for an inventory's value. Even yet, there are modifications that can be made to mimic the credential that may be used in markets:
Semi-strong Performance: It entails that the current percentage value of an inventory is computed based on information that was formerly only available to members of the general public. Essential and practical evaluation are not utilised to achieve advanced advances.
Weak Performance: Unilever's ultra-modern stock price is based on this kind of EMH, which states that all expenses of an inventory are accounted for in the price (Kumar, and Ruhi, 2019). As a result, it is impossible to predict and beat the market using technical assessment.
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Plant or machinery, automobiles as well as land and buildings, as well as furnishings and fittings must be authorised by Unilever before any project may proceed. There must be particular approval before any funds may be allocated, regardless of if the projects are already incorporated in the yearly budget. CP is the shorthand for "Capital Expenditure proposal" or "Capital Proposal," which is the document used to show project specifics and request funding (Geirinhas, 2014).
A project's appraisal at Unilever is governed by strict policies. A capital proposal document, which includes the following elements, is required for each new investment:
Factor for Marketing:
· Share of the market and development.
· Predictions of demand and pricing elasticity.
· Exceptional assistance and marketing.
Technical Factors:
· The present state of affairs necessitates spending.
· Security, restoration, environmental impact, etc. are examples of spending types.
· How much was spent and how it was financed.
· Without transforming it into a profit effect, the value of the spending, both qualitative and quantitative (Kazimierczuk, 2020).
· The alternative options exist to the expenditure and the reasons why they were not taken into consideration.
· The project's potential for failure.
Trading Factors:
· Prices and availability of raw materials, packaging materials, labour, and utilities throughout the manufacturing process.
· Indirect costs, such as those associated with marketing, transportation, and sales (Geirinhas, 2014).
· Requirements for working capital.
· Cost and phasing of fixed-asset investments.
· The effect of tax legislation.
· Inflation's effect (Kazimierczuk, 2020).
· Yield / payback /NPV of the projects.
· Risk and sensitivity evaluation.
· Cost of capital and financing arrangements.
· The need for and significance of back-up capital, and how it is handled.
The capital expenditure procedure at Unilever is very rigorous, ensuring that only necessary expenditures are authorised and that the project execution is done taking into account all conceivable alternatives and eventualities.
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Compared to domestic currency markets, the study's findings suggest that global financial marketplaces have distinct profiles and analyses. Organisations that manage their global finances properly are more likely to succeed in today's competitive marketplace. If a firm wants to expand globally, it must be familiar with the nuances of the global financial market. The lack of management expertise might bring the firm to its knees, according to the project evaluation technique.
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