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Corporate social responsibility (CSR) is the concept that companies have a responsibility to the environment and society from which they draw their resources and whom they serve is carried out increasingly in a way that supports business (Ali, Frynas and Mahmood, 2017). This essay examines how a hotel’s company such as Marriot, uses sustainable development ideas. The main objective will be to ascertain if the hotel has adopted sustainable practices and how those practices have impacted the social and economic aspects of the business (Andreeva, 2023). Inferences made from the examination of Marriott's social impact and sustainability report will demonstrate how the company has addressed—or not addressed—environmental issues. The essay also examines the challenges that the travel and hospitality industries have in trying to meet sustainable development goals.

[bookmark: _Toc165393437]Any company needs to consider three pillars of sustainability to become competitive in the industry such as socially responsible, economic and environmental. Considering these pillars hotels are implementing new approaches to reduce the greenhouse effect that causes emissions by reducing the use of energy, increasing the use of renewable energy and also reducing their carbon dioxide emission (de Grosbois, 2012).

Using renewable energy sources has allowed the corporation to reduce its carbon emissions, according to the report. The hotel's greenhouse gas emissions are reduced in part by its integrated carbon offset initiatives (Taylor et al., 2010). By employing these programmes, the company may regulate the quantity of electricity it distributes during peak and off-peak hours. Marriott intends to make investments in renewable energy systems to reduce its energy use, according to the report (Khuadthong et al., 2023). Renewable energy sources with minimal carbon emissions will be used to achieve this.
The hotel has determined two essential components to back up its investments in natural resources and participation in environmentally conscious activities. They have concluded that all interested parties should be included in the first phase of conservation projects (Xie, 2022). Hotels are another important aspect that has contributed to the rehabilitation and conservation of habitats. Marriott has considered reducing water consumption in some places inside its hotels. They have software that continually assesses the water's efficiency and have placed leak-detecting sensors.
The hotel's supply chain has always been centred on ethical sourcing (Kesen and Bilgili, 2020). The business has consistently worked with suppliers who respect environmental regulations and practise environmental consciousness. The organisation wants to virtually completely stop producing waste. By using recycling techniques together with other trash reduction strategies and running a waste classification plant, they have reduced their garbage. To cut down on food waste, the hotel has started giving away leftover meals to people in need (Gürlek and Kılıç, 2021). The remaining food has been composted and fed to animals.

The hotel promises to uphold human rights while employing a more diverse workforce in terms of diversity and equal opportunity. Supporting women and minorities is now a top priority for the Marriott Hotel (Marin, 2021). The second element is that the business has put procedures and policies in place to inform its stakeholders and protect human rights. The organisation has put a high importance on staff involvement and well-being since these are crucial elements of a sustainable environment. Enhancing the health, safety, and well-being of its staff is a top focus for the hotel. Marriott has included its staff in all of its environmental initiatives by offering training and educational opportunities (Ertuna, Gu and Yu, 2022). It has promoted work-life balance and made sure that workers are in a safe environment. Apart from administering surveys to evaluate the level of satisfaction of workers with sustainable practices, the organisation provides an opportunity for employees to provide suggestions that they believe could promote sustainability.
The hotels also have partnered with nonprofit groups to assess suppliers' compliance with labour laws and human rights in addition to working with suppliers that share similar values (Andreeva, 2023). It has never worked with a provider with a track record of subpar performance.
This refers to the community's programming and involvement in regional and international sustainability projects. One is to assist in educating kids about environmental practices and developing volunteer workers' skills. Furthermore, the hotel has collaborated with non-governmental organisations (NGOs) to create income and contribute to global campaigns aimed at aiding the underprivileged (Khuadthong et al., 2023). The corporation has put forth a lot of effort to raise the standard of living in the neighbourhood because it genuinely cares about society as a whole.
The business understands the need for long-term policies and practices that support the community's and its workers' financial security (Xie, 022). The firm contributes to the financial stability of its stakeholders by directly employing a significant number of people and indirectly employing others through suppliers and promoters, among other avenues. Internship and apprenticeship courses offer work opportunities to women who want to self-empowerment and to the less privileged. Through them, young people have the opportunity to apply for internships and apprenticeships from all around the world (Marin, 2021). The hotel says it supports women's empowerment programmes that enable them to become self-sufficient financially. Along with adhering to regulatory regulations and anti-corruption programmes, the corporation has made sure that all of the businesses it does business with have high standards of integrity and ethics.
The fact that the company's structures were built before the regulations were created helps to explain this. According to the research, Marriott has strict regulations for adhering to structural and architectural criteria, but this suggests that they could still be able to operate in the future (Sanvitale, 2020). Low-heat dry cleaning might be the result of Marriott's reluctance to assume the risk of providing staff or guests with apparel that has been contaminated with microorganisms in chilly environments. The business has to have plans in place for both attracting new employees and keeping its current workforce.  Even if retirement benefits are available, they must be taken into account to ensure that all workers are informed about their pension plans (Ge, 2020). Their economic policies need to be improved to benefit everyone who is involved. The hotel's ideas to lower poverty by expanding possibilities are commendable, but more has to be done to lower the community's poverty rates (Sanvitale, 2020).  The hotel must take greater action to address the actual issues affecting society because the current approaches are not sustainable.
Social responsibility is not only Marriott's internal operations concern but also a wider commitment to creating a diverse society, equal opportunities, employee welfare, and community health (Claus, 2020). The company understands the necessity of building a diversified and inclusive workforce which is not only a moral responsibility but also a key factor for innovation and business development. Through the application of diversity in hiring, promotion, and recruitment practices, Marriott establishes a workplace culture that embraces differences and refreshes individuals from diverse origins to grow (Chiang, 2019).
Furthermore, Marriott's commitment to minority groups is not limited to just words, instead, it is backed up by tangible measures that are aimed at helping the underrepresented communities to achieve their interests and needs. Marriott’s CSR program has been actively campaigning to break down barriers and create pathways of success for marginalized groups through targeted recruitment programs, mentorship opportunities, and collaboration with diversity-focused organisations. This approach of diversity and inclusion which is not only driven by the workforce but also gives Marriott an advantage as an employer of choice who believes in fairness and equality. One part of this circular approach includes programs that try to recruit people from communities that are usually not represented. Marriott looks for people from different backgrounds to work for them. This helps to make their workplace better and fairer for everyone. Additionally, the Marriott CSR program helps people learn from experienced mentors as part of their overall way of thinking (Rein, 2021).
Besides the internal diversity and inclusion projects, Marriott is also involved in several community improvement initiatives and educational programs that are intended to strengthen the social structure of society. Through financing education, healthcare, and social programs that foster economic empowerment, Marriott helps create a stronger, more sustainable society and tackles the root causes of social problems like poverty and inequality (Marriott, 2019). The Marriott Group has partnerships with NGOs and community organisations which it uses to leverage its resources and expertise to make a positive impact in areas where it operates and which is aligned with the goal of business and its broader goal of social progress and development (Ge, 2020).
Marriott's ethical supply chain management practice is evidence of the company's awareness of the connection between business practices and broader social and environmental issues. The organization recognizes that its supply chain extends beyond just production and has a profound impact on issues like human rights, labour conditions, and environmental sustainability, so it goes the extra mile to ensure that all its suppliers adhere to strict ethical standards (Rolls, 2020).
Having suppliers who conform to environmental and labour standards is a requirement for Marriott to reduce the social and environmental impacts that may arise from its procurement. The Marriott Group maintains its suppliers responsible for their actions using strict supplier screening, audits, and ongoing monitoring. The goal is to develop a culture of accountability and responsibility throughout the supply chain.
Furthermore, the company's focus on ethical sourcing bonds with the fact that there is an increasing demand for business ethics and sustainability by the consumers as well as the regulations. With a higher level of awareness among consumers about the social and environmental consequences of their shopping practices, businesses such as Marriott are under greater inspection to prove that they are upholding ethical business policies. Ethical supply chain management not only helps Marriott manage its reputation but also contributes to its image as a business entity which is responsible and trustworthy.
Marriott's realisation of the need for stakeholder engagement and transparency is based on understanding the role of collaboration and responsibility in the process of promoting sustainable business activities. The organisation acknowledges that the stakeholders, such as employees, customers, investors, and the local communities, are the ones who contribute to the development of the social responsibility strategy and will hold it responsible for its activities.
Marriott maintains the involvement of stakeholders through various means such as surveys, town hall meetings, and advisory committees. This is to ensure that they can gather feedback, address concerns and also foster discussions on sustainability issues (Claus, 2020). This communication opens a possibility for Marriott to get useful information about the expectations and priorities of stakeholders. This allows the company to make decisions more rationally and to correctly allocate its CSR resources. At the top of the list, the company's transparency is shown in the way it reports about its CSR activities and results. The Marriott group shows that it is transparent and accountable by making public its ESG (Environmental, Social and Governance) practices. This is one of the ways it can build trust and credibility with the stakeholders.
Ultimately, Marriott's dedication to stakeholder participation and transparency is a clear indicator of its acceptance of being a responsible corporate citizen and its acknowledgement of the fact that the foundation of long-term relationships is based on trust, integrity, and mutual respect (Deale, 2019). By taking on these initiatives, Marriott strives to reinforce its social license to operate, boost its brand reputation, and branch positive changes in the neighbourhoods it serves.


Marriott International’s involvement in social responsibility, ethical supply chain management, and stakeholder engagement is great evidence of its interest in sustainable business. Through the creation of an environment that supports diversity, equal opportunity, and community growth, the Marriott company contributes to the development of a culture of inclusivity and empowerment within its workforce, while simultaneously making a substantial contribution to the well-being of society (Rolls, 2020). Additionally, the company's focus on ethical sourcing and transparency in its supply chain operations is a sign of its acknowledgement of the fact that the maintenance of environmental and labour standards is of the highest importance. Active engagement of stakeholders and transparency of reporting about the CSR activities enable Marriott to show its accountability and commitment to building trust with the stakeholders. In a nutshell, Marriott’s integrated CSR practices not only improve the company’s reputation and competitive edge but also foster social and environmental good. The Marriott organisation is likely to successfully develop its CSR efforts further while simultaneously driving valuable change and creating shared value for all of its stakeholders and the communities it operates within.
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