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Please provide the link to your Video Presentation in the box below:
	
MBA Marketing Management VLOG – Thomas Shanks.
Link: https://youtu.be/8uYs1qjbTKk 

Hi Davina, Please find my VLOG for our Marketing Management MBA module Assignment 1 attached. 
I am featured in the bottom right hand corner of the presentation just so you are aware. 
Have a great week. 
Kindest Regards, 
Thomas Shanks
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