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[bookmark: _Toc106599486]Introduction
Community involvement is the collaborative effort of individuals to effect positive development. Community participation is now the most dynamic topic in society. The community must guarantee that issues that might have a negative impact on society as a whole are resolved. It is a purposeful process, and the relationship based on geography, interest, or membership has an impact on their well-being (Akland, 2018). It is a method of assuring people in the community that they are able to contribute to the community by helping them acquire skills that allow them to engage in the society. In the following report, the detail advantages of community participation, including how it supports social awareness, money raising, and non-profit initiative will be discussed.
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Fujitsu makes a significant contribution to the economy of the United Kingdom by providing assistance to thousands of small enterprises and mentoring hundreds of young people. Fujitsu is committed to addressing social challenges on a local as well as a global scale, using our core competencies to guarantee that people are prospering and benefitting through innovation (Head, 2017). To make choices that are wise, sustainable, and respectful of the community that an organisation serves, it is necessary to use a comprehensive and inclusive approach. Fujitsu makes an effort to coordinate and coordinate all of our operations so that we may achieve all of their objectives, not just the ones that appear to be the most instantly lucrative or commendable. 
Cooperation: The Fujitsu Group has worked together with the local communities that make up every zone in Japan and the rest of the globe to pursue activities that are distinctive to each area. These local communities are considered to be essential stakeholders for the company. Fujitsu intends to enhance their operations in Japan and abroad in a much more incorporated way and ensure the confidence those who have built-up in areas up until this point and uplift it to a global scale in order to fulfill the aims that was newly established in 2020 (Wada, 2017). This will allow Fujitsu to reach the aim that was newly established in 2020. Fujitsu strives to produce additional value by concentrating on areas in which they can optimise their existing business capabilities in order to address the issues that are currently being faced by society.
Transparency: When a social group is engaging toward a goal, such as finding a solution to the situation of employment, transparency is essential due of the nature of the work being done. If the actions of that group raise suspicion, the stakeholders won't take part, there won't be any support, and the situation will tantamount to deception if nothing is done. Because of this, the aim, the goal, the means, and the objectives all required to be distinct and specific (Hidaka, 2018). It is essential that there be transparency; else, the problems that have been raised won't be resolved, and the problems themselves will be seen as superfluous. Therefore, openness is an absolute must.
Charity Partnerships: Fujitsu workers cast their votes for their charity partner every two years, with a particular emphasis on organisations for whom our technological skills might prove to be a game-changer. We establish crystal-clear objectives for each of our partnerships as part of our coordinated plan for the next two years. This involves altering the user platform of the organization or the consumers of the charity via the use of a co - creating initiative and earning crucial revenue for the organization (Nakamura, 2017).
Shared purpose: It is a goal that is shared by everyone, and the government has also instituted certain regulations with relation to the use of plastic. There are numerous organisations and organizations working to find a solution to this problem; this is the reason why the goal is common, and why it will be successful since everybody wants it to be solved.
Quality: The activity is required to have a purpose, a goal, and appropriate preparation. Furthermore, the connection has to be appropriately displayed in order for citizens to be able to connect to it, and the item that is associated with it needs to be relevant in order for the issue to be handled (Dorgan, 2016).
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The term "stakeholder relationship management" (SRM) refers to a collection of procedures that are used in the business environment to establish and maintain a solid and functioning connection with a broad variety of stakeholders. These procedures are used to create and maintain these relationships. The easiest way to explain it is as an activity that results in relationships that are advantageous to both parties (Bosse, 2016). Internal stakeholders and external stakeholders are the two primary categories that may be distinguished when looking at an organisation from the point of view of its stakeholders.
Internal stakeholders are described as a group of persons who demonstrate a direct participation with the firm as well as impact and are influenced by the organisation as a whole. Examples of internal stakeholders include workers, executives, employers, and other similar individuals. On the other side, the external stakeholders are those who work outside the company and are influenced by the result of the company. Examples of external include customers, the government, supplier, shareholders, investors, and customers, amongst others. It is necessary to take into account the power, influence, and interests of each kind of stakeholder before deciding how to interact with them. The stakeholder electric grid is a very well methodology for stakeholder monitoring and control that may be used for the purpose of determining the most appropriate method to interact with the stakeholders (Bourne, 2016). The developer of community outreach may design a comprehensive strategy for communicating with its stakeholders in order to correctly establish a technique that will guarantee a stronger connection and interaction with those stakeholders who are most important to the organization.
[bookmark: _Toc106599489]Significance of stakeholder participation
Together, stakeholders such as parents, students, teachers, banks, businesses, and foundations that share a same goal may expand the community's capacity to support the issue. To seek support for the education of disabled persons, articles and papers or magazines will also be used to capture the attention of politicians. If the stakeholder does not engage in community engagement, the issue of funding, increasing the awareness, obtaining assistance, and reaching the intended audience, as well as the challenges, will not be handled. The customer, the public in broad sense, and the businesses themselves are all considered to be stakeholders. A variety of corporations and industries provide economic support for a variety of social causes and for the betterment of the public. These social causes may be for disabled people, people with special needs, economic hardship, and many other concerns that are present in today's society. In most instances, these businesses are responsible for addressing and solving these problems (Murphy, 2015). The administration is a stakeholder in almost all of the issues that influence the macroenvironment, and these concerns need the attention from the government so that laws may be formulated to remedy the issues and allow citizens to stand up for their rights. Because the government is the primary epicentre, many communities as well as businesses are obligated to carry out various levels of duty. The participation of the many stakeholders not only enhances the likelihood of social integration but also makes it possible for more voices to be heard. When the community grows larger, the odds of the argument becoming successful or of human opinions being acknowledged also rise. Influential individuals are also contributing to this issue, and then when the community grows, the odds of influential people getting recognized also rise. On the other hand, once the matter at hand is settled or the problem is handled, the community will be wiped out. The wider populace participates through participating in social media, holding rallies, publishing articles in newspapers and other publications, and so on. The general public also participates by earning and also contributing monetarily. The same is true for buyers; when a problem is solved and the solution is provided in an appropriate manner, investors are more likely to contribute for the benefit of society. In addition to this, it imparts an awareness of personal liberty to the person. A significant part of the solution to the social problem will include the allocation of funds and the provision of financial support. Foundations are provided with financial support from corporations, organizations, and the state in order to address the problems (Belyaeva, 2020). Therefore, having people participate is really crucial. In addition, the public becomes a stakeholder in the matter when it contributes to the problem in the form of donations or contributions. The involvement is an essential component of the interaction with the community. Through sustained involvement and active engagement, the vast majority of problems can be addressed.
[bookmark: _Toc106599490]Strategies for stakeholder engagement
The most effective method to communicate with stakeholders at this time is via social media. People are participating more actively on websites, YouTube, and social media platforms like Facebook and Twitter. Commercials on television and other forms of traditional advertising are currently the most efficient means of communicating with the stakeholders. The following is a list of the most successful ways to communicate with the stakeholders:
Social media: The use of social media platforms is an excellent method for interacting with the relevant stakeholders. Campaigns may be effectively run via social media with lower costs if they are organised properly. Because social networks is used by millions around the world, employing short videos and exceptional information may be an effective way to interact with the customers. The people will be able to understand the importance of preserving the natural world and the worth that they bring to the table in this manner (Newman, 2016). It is possible to provide value to the brand while simultaneously fulfilling its social responsibility obligations to the community.
YouTube: Because the majority of businesses are running marketing campaigns on YouTube, it is the ideal streaming video platform for the public at large. This is because YouTube is where the majority of businesses host their marketing campaigns. With the help of this platform, it will be possible to engage the greatest number of interested parties.
Digital advertisement: The use of digital advertising is another effective method for grabbing the attention of the target audience. The more people who make their views known, the more the society will develop. When there are sufficient numbers of members of the community, the issue will be rapidly handled. Because the public, investors, and politicians are often involved in digital media, digital advertisements are an effective approach to interact with them.
[bookmark: _Toc106599491]Approach moving forward
Community participation is significantly influenced not just by internal but also by external forces. It is crucial to educate the community since there are many significant internal elements that determine the possibilities of accomplishment of concerns being addressed. Some of these characteristics include age, gender, the involvement of youth, leadership, and affect. Knowing both the existence and the degree of the issue is crucial as it has an effect on how policymakers try to solve the issue. When there is influence, ownership, or youth involved, significance, severity, and financial support come quickly rather than when the typical ordinary people are involved. Community participation is strongly influenced by external elements such as societal values, such as family, international trend, closeness with government organization or commercial organisation, and so on (Butin, 2010). Because the well-being is the primary objective, support for just any idea or any group will not be gained. There is an effect caused by things like security, economics, the objectives, and the intended result. The community should adopt a forward-looking strategy by making strategies, establishing clear objectives, using social networks effectively, and preparing further for the welfare of the next generation so that it does not suffer. Every policy, guidelines, or declaration for obtaining that privilege is a forward-thinking, socially-beneficial strategy (Edmondson, 2017).
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Participation in one's local community is a subject that is very essential in our world. Businesses and organizations have duties and obligations that must be met toward the community in which they operate. However, the effort has to be made at the level of the person, the group, the organisation, and the organization since it is essential for achieving sustainable development and the functioning of the company as well as community as a whole might be impacted by it. Each community member is responsible for recognising not only their own rights and obligations, but also the external variables that affect the society, such as issues related to safety, logistics, good results, and the future that is wanted. Adoption is another issue, and there is a possibility that the issue, or the setting in which it exists, will not be tolerated if it is not adequately handled. Therefore, the participation of stakeholders, the exact and unambiguous presentation of the issue on which the community is founded, and the government as well as regulators have a significant role in the process of problem resolution. 
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