Lecture 1 –  Research Terminology
Slide
1 Recap on week1 (Revisit your week 1 ).  How did you do? and Introduce the Research Process
2 Learning outcomes  -  By the end of this Session, you will be able to: 
State what is meant by the term ‘research’.
Outline the key steps of the research process.
Discuss the relevance of ontology and epistemology to research design.
3 Frameworks for Research  -  This module takes the view of research as a process , so research is seen as a process of systematic inquiry to generate new knowledge.
The emphasis of this module is on understanding how to think about the research process, working from a well-specified question to choose the most appropriate ways of investigating it.  When you referred to Jane Agees paper in your activity last week you picked up on this point very well.
4 Look around you: what do you want to know?  -  
Day-to-day and our professional observations will frequently lead us to wonder about things and naturally you want to find out more.  Being curious (inquiring) is an important characteristic of a good researcher.
Big questions -  wide ranging issues to address such as,
Why do people behave the way that they do?  
How do their interactions change under different circumstances? 
Why do some people seem to fare better in life than others?
Narrow questions 
Do men and women notice different things in an outdoor adventure advertisement?
How many more Asian people are using the leisure center in my town now compared to five years ago?  
What prompted several of my co-workers to seek employment in this adventure organisation?  You tend to start with the big topic area Q and then narrow it down, rephase to smaller chunks to eventually finalise the question.
5 Chances are you can easily think of a great many social or outdoor pursuit topics that you would like to know more about.  
The rest of this Module will show you how to go from wondering about a topic to identifying specific questions related to that topic, and systematically investigating them in order to arrive at some conclusion.  E.g. Is there an area you have touched on / a technique you learned   during the course that you would like to know more about?  Is there an area you know well but want to know more, such as environmental practices etc and individuals changing behaviours about engaging with their environment as they become more aware of the climate crisis.?

6 Deriving a research question from a topic  -  
There is a starting point – using this table – read from the left – cleverly taking words of complex meaning and determining a particular issue and then focus concer for a particular place or a business sector such as hospitality or education.  That is a good way to develop a question into a meaningful question.
7 Philosophy  -  So what is it?
The term philosophy is taken from the Greek word, (phileo) meaning "to love" or "to befriend" and , (sophia) meaning "wisdom." Thus, "philosophy" means "the love of wisdom".  Socrates, used the term philosophy as an equivalent to the search for wisdom. As students you are of course searching for insight, all the time, as you are learning and structuring your thoughts and your learning.
Philosophy is the study of the fundamental nature of knowledge, reality, truth and existence, especially when considered as an academic discipline. On the Lampeter campus, there is whole degree dedicated to Philosophy disciple, and there are the most beautiful ancient manuscripts in the library archives that the students use, similar to students using the Bodleian library in Oxford, it’s a wealth of beautiful books, some are even first editions.  If your interested and you would like to visit those archives, let me know and we can arrange a visit in the near future, when things improve.
Philosophy in the West begins with the Greeks-the pre-Socratics- Thales (624 BC - 546 BC)
So as a researcher you are approaching questioning as a philosopher does – seeking answers.




8 Positionality  -  so what do we mean by this term?
Although research is systematic (by this we mean it is organised in some way), the presence of the researcher inevitably has an effect on the subject under study.
The researcher’s own position and world view will always have an effect on the way the research is carried out and how the findings are interpreted.  
It is crucial to reflect on your own roles (as researcher, as a professional, as a student, as a friend, etc.) and the influence that will have on the research you conduct.  
When you read about research that somebody else has done, ask yourself how that person’s roles and world views may have influenced the research that was conducted and its interpretation.  Think of a movie that you saw recently – how did the director’s position affect the way the story was told (portrayed) – how true to life was it – what is an accurate historical depiction, is that what they were trying to achieve?  As Hilary Mantel, a famous living British historical fiction novelist writes - "Good drama doesn't have to mean bad history". She explains, “We carry the genes and the culture of our ancestors, and what we think about them shapes what we think of ourselves, and how we make sense of our time and place”. We therefore should recognise that the researchers effect (i.e. being a student, being a movie director etc) – introduces subjectivity into the research process and that is because of positionality.


9 Ontology: in Greek onto (being) and logia (written or spoken discourse). So ontology is the study of existence, 
Study of reality or the essence of things.
Positionality issues are sometimes referred to as ‘ontology’ in research.
Ontology is, literally, the study of being.
Ontological considerations in research:
Who you are
Who your research subjects are
The relationship between you and the subject of your research
What aspects of ‘being’ will you investigate? (thoughts, actions, experiences, perceptions, organisation – of individuals or groups)
You always state your ontology in research studies.
Being – refers to perceptions, feelings, etc
Something that is externalised can be observed.
How someone feels can be explored through recording their experience and what they observed during the event.

10 Ontology: the study of existence, reality or the essence of things  -  
Philosophical ontology is concerned with the nature of being or the kinds of things that have existence – what entities exist there in the universe. 
Jacob Lorhard coined the term ‘ontology’ (ontologia) around 1613
Ontological questions may be -
"What can be said to exist?"
"What is a thing?"
"What are the meanings of being?“
What is existence, i.e. what does it mean for a being to be?
This is pure philosophy.
Prominent Ontologists --  Plato, Aristotle, Avicenna, Al-Ghazali, Bertrand Russell, Immanual Kant

In social science you state the area under study and justify the need for the study, and this sets the tone,the nature of what is to be addressed, the ontology for the study.


11 Epistemology derived from Greek epistēmē, meaning "knowledge, understanding", and 
logos, meaning "study of"
  --
Epistemology is theory of knowledge 
While this might initially seem like a needlessly abstract concept, it is in fact very important for designing a research project aimed at gaining new knowledge.  
What do you know or want to know?
How do you know this?   So what do we know and how do we know it?  This is where literature review is important.  You need to read papers to be able to explore previous work and theory. Be able to state what knowledge is known and available, that is epistemology

12  	Epistemology is the branch of philosophy concerned with the nature and scope of knowledge and justified beliefs.
The term "epistemology" was introduced by the Scottish philosopher James Frederick Ferrier .
As the study of knowledge, epistemology is concerned with the following questions: 
What counts as knowledge? 
What are its sources? 
What is the relationship between the knower  and what is known? 
How do we know what we know?
When studies have been completed, reports publish what has been found and what the findings means?
In that case published research count as knowledge.
As an example of questions always being asked as research is undertaken - In February 2002, Donald Rumsfeld, was the then US Secretary of State for Defence, stated at a Defence Department briefing: ‘There are known knowns, known unknowns and unknown unknowns. The statement gained a lot of attention and publicity at the time to the concept of known knowns, known unknowns and unknown unknowns.  It means, there are things we know that we know. Then there are known unknowns, there are things that we now know we don't know. But there are also unknown unknowns. There are things we do not know, we don't know!  Being able to state what is known helps the researcher determine the next question.

13  Paradigm- or worldview is an overarching  ‘conceptual framework’ through which scientists view the world  -  
a philosophical and theoretical framework of a scientific school or discipline within which theories, laws, and generalisations and the experiments performed in support of them are formulated” Merriam Webster Dictionary, 2007)
Kuhn (The Structure of Scientific Revolutions, 1962) says paradigm means a theoretical perspective:
That directs research through:
The specification and choice of what to study
The formulation of hypothesis to explain the phenomenon observed
The identification of the most suitable empirical research technique 
So Paradigm – the theoretical perspective of the topic viewed as a qualitative or quantitative.
When you want to initiate a new study, set out the question and what technique should be followed (qualitative or quantitative paradigm )

14   In social science we explain that there are Three basic questions  --  
The Ontological Question: This is the of ‘what’. What is the nature and form of social reality? Is the world of social phenomenon a real and objective world independent from the interpretations given to it?
The Epistemological Question: This is the question of relationship between ‘what’ and ‘who’. What is the relationship between the knower  and what is known? How do we know what we know?
Methodological question: This is the question of ‘how’. How can social reality be studied? How can the question be attempted with use of appropriate methods.
These questions are inter-related and inter-dependent.

15 Building on previous research  --  
Many topics have already been researched.  
However, just because somebody else has done research on a subject, there is no reason to assume that no more can be learned.  
Each individual researcher (including you) will look at a topic or question in a different way from another researcher. Each researcher in qualitative research takes an Interpretivist perspective



16 Observations and research  --  
Day-to-day observations are not quite the same thing as research.
What defines research and sets it apart is that it uses particular, pre-specified methods to systematically seek answers to a particular question. 
Research is best conceived of as a process of original investigation to learn something new. 
17 The research process  -- is as follows 
Identify a topic and a question to be answered
Determine what kind of information is needed to answer that question 
Determining what methods are best for generating that information
Capture the information using the chosen methods
Drawing conclusions from the information
Presenting conclusions to others
Often, in the process of drawing and presenting conclusions, a new topic for research presents itself, and the process begins again.
18    Self-check of learning outcomes  --  
By now, you should be able to: 
State what is meant by the term ‘research’.
Understand the relevance of ontology and epistemology to research design.
Outline the key steps of the research process.

Thank you, Roisin




Lecture 2 – Interview planning, sampling and approach.
Slide
1 We are going to address how to plan qualitative fieldwork:  Interviewing Steps
2 The interview is a method and needs a plan before the researcher embarks on the actual interviews.  This stage involved finding people to interview.
It is vital to think about who do you involve in the interviews?
This may be people you know, people you can be introduced to or cold call (this is a method used by busines marketing groups), search out names of individuals that you know have an interest or an understating of the topic as these may be very useful to engage in that interview process.
3 Qualitative sampling is an important consideration in planning.  In qualitative research, the goal of sampling is not representativeness, but you do want to choose participants who will cover the range of variation in the areas (parameters) that are likely to be important to your questions.  In qualitative sampling we refer to what is called non-probability sampling, which means the sample is selected based on the subjective judgment of the researcher rather than random selection.  So in that case, the participants are determined by the researcher so not every member of the population has a chance of being included.  Essentially, qualitative research is about the quality of the sample - As a researcher you choose the individuals (sample) you know have knowledge of the topic or they have experienced the phenomenon you are investigating.
In this case, this is called purposive sampling.
There is no real sampling error in qualitative research – that is to do with quantitative research where statistics are used to determine errors in the data collected.
“The purpose [of sampling in qualitative research] is not to establish a random or representative sample drawn from a population but rather to identify specific groups of people who either possess characteristics or live in circumstances relevant to the social phenomenon being studied. Informants are identified because they will enable exploration of a particular aspect of behaviour relevant to the research. This allows the researcher to include a wide range of types of informants and also to select key informants with access to important sources of knowledge.”  Extracted from Mays N, Pope C. Qualitative research in health care. London: BMJ Publishing Group, 1996:12-3. 
4 How many interviews – this question is not easy to answer.  A bit like how long is a piece of string?  Essentially, in qualitative research it is not a question of numbers.
The way it works is that you decide a minimum number of interview, say you deicide start with three interviews and you normally conduct the interview and analyse one interview after another.
Then decide the timeframe for the first set of interviews, say withing one week.  You need to judge if that timeframe is appropriate as you proceed through the interviews.
You seek to interview enough people until you have “exhausted the findings” when you are getting very little new insights.  At this point no new themes emerge from the interviews, a point called data saturation.  So now, you close the method for detailed analysis.
As the interviews have progressed as a seasoned researcher you will notice how the ideas start to repeat and at this point you can bring the interview process to a close.
A general guide is that in a short time frame normally 6-10 will do it.
5 Snowball sampling
If your research involves a highly specialised group of participants that are likely to be networked to one another, you can use snowball sampling.
Ask participants if they know others who could participate in your research.  Example: people who have accessed a support group for workplace injuries.  Cross country skiers etc – specific groups.
6 Approaching People to Interview  - 
Explain what you are doing and why you want to interview them.
Tell them what they will be expected to do.
Show them your participant agreement form if you want to take recordings and/or notes.
It is often helpful and required to provide written information about your study and why you are doing it. I have prepared a participant agreement form for you for your assignments, a template that you can modify to fit your study.
7 There are Three Interview structures (types) -  
Structured
Answers to questions with expected responses already identified. Conversation in between is not used as data. Code answers against expected responses. Explanatory response
Semi-structured
The same small number of questions for all participants in which in-between conversation is included. Seeks their thoughts, opinions and viewpoints on an issue or topic. Explanatory response 
Unstructured
Description of their re-lived (re-membered) experiences of a phenomena. You seek a description of the phenomena from experience.  Uses prompts not questions – What happened, How did that feel, What was your reaction, what did you do then.  Having prompts (words) to trigger responses is important.
8 Interview preparation  -  Develop a checklist of procedures to cover.
Beware of sensitive topics.
What sort of image do you want to portray of yourself?
Follow checklist
Be prepared in case they want to stop and be happy to let them
Treat them like you would want to.  Have your recorder ready!
9 Conducting your interviews  -  
seek the interview dates and times through a polite request for an interview.
explain why you are conducting the interview, what it will be used for and why you seek their help in particular. 
10 agree a location, date and time in which they will be free to talk to you without interruption. 
ensure you offer up the participant agreement form for them to complete.
a separate guide to the interview that they will be participating in.  This may/or may not include the questions you are going to ask. Give the participant the opportunity to "answer your questions" or “re-live their experiences of the phenomenon”. 
11 During the interview  -  
Make sure that they are comfortable (if you are the host) 
That they have planned for no interruptions.
that they have your attention for the next 30 minutes. You can then begin. 
12 Switch on your recorder !!!  You can use your phone etc –
13 Structured and semi-structured interviews  -- 
ask them clearly one at a time, giving them plenty of time to answer them. 
If your interview is semi-structured you may elaborate a question but watch the time you have.
14 Unstructured interviews --  ask the participant to think back (remembering) to the experiences, either what is clearly remembered or when it started. 
e.g. When do you think your first became an entrepreneur? Described what happened at the time?
You want their story not their viewpoints
15 Uncomfortable pauses  --  Give them time to think and answer. 
If they’ve ended and you need more, then use prompts:
So what happened next?
What were you thinking then?
What did that feel like?
How did you react to that?
What stood out for you at that moment?
When this happens: What thoughts did you have about it?
I think I have a clear sense of what you are saying. You are saying that …
So is this the most significant aspect of the experience for you?
What did the others do?
Let them fill the silence?  The difficult part is learning how to wait for them to answer, - don’t jump in with prompts too soon!
16 Digging the story out  --  make very few notes perhaps just noting down any metaphors or adjectives used for deeper exploration used as her for Kathy here:
Kathy mentioned pregnant pauses in her interview when she was talking about the delay in between different people talking when on Skype. I wrote it down and when the next gap in the interview came along I drew her back to it.
I though this metaphor 'pregnant pauses interesting' and paused the interview and asked her what she meant by it:
17 She said:
“In pregnancy you are incubating ideas, your taking them in, your probably feeding them, growing some sort of response”. “I mean pregnancy is pretty important. They are not pauses without something happening”, “but they are still contained”. “In conversation a pregnant pause to me would indicate thinking is happening”. “Re-tweaking their own thoughts. They’re not coming out immediately. Yes the response is not straight there off the top”.
18 You do need to keep an eye on the time  --  
Ending the interview  --  
Sometimes the best data comes at the near very end and you shouldn't miss it. You might say well we are nearly finished and I was wondering if you had anything else you wanted to say.
When you think they have exhausted what they want to say. Don’t ever push it. Show them you have switched off your recorder and begin your thank you's.  Once the recorder is off. It's over.
19 Transcribing  -- writing out the interview – 
This normally takes about one hour for every 20 minutes of recording. That is if you are quite good at it.
You must write down EVERYTHING they said just as they said it. Do not amend any jargon, slang or grammar.
20 You must also put in what you said to them, perhaps something like this.
Interviewer:
Researcher: So my first question is .....
or
Researcher: So can you go back to the beginning and describe to me what happened?
Interviewee: Well I needed this car right and it was way more than I had put away.
21 Dealing with anonymity --  Once you have transcribed you interview you need to ensure all references to that person, persons they talked about or any reference to a context that might reveal their or anyone they talked about’s identity.
So find and replace all real names or places or contextual information for pseudonyms (false names / assigned codes).
Or if in doubt, remove from the transcript.
22 The long term  -  
You have promised to use this data only for its intended purpose and to then destroy all the data. Once you have completed your assignment, you must adhere to your promise. We revisit this next week.  If someone were to steel your computer or take papers from your house, they should in no way be able to identify your participants from the file name or its contents. Once you have disposed of them properly, not just put in your computers bin but emptied your bin.
23 During the interview 
Don’t take notes

Thank you, Roisin

