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Introduction
The fashion industry is loved by many as a source of clothing, the design style creativity, its ability in cultural development that is a world-leading trend in the reflection of fashion to the current generation. However, the fashion industry is again appearing at the top of the least as the leading environmental polluting industry even compared to the significant oil industry. It is causing damage to the soil, water, and air. Soil, water, and air are critical components of their earth planet, where every living thing under the sun is habiting.
Over the past years, people used to put on a few clothes, not so much decorated, designed with a few textile chemicals that have less impact on the environment. In other countries where the fashion trend was not that established compared to the Middle East, they were hunting down animals to use the animal's skins to make clothes; they were being processed traditionally without harmful chemicals. Dried and cut to be worn. The process was still environmentally friendly despite poaching animals for their skins.
In the current generation, fashion is a significant trend in terms of clothing. More clothes are processed in the textile industry, leading to a very high consumption cycle where so many cheap clothes are processed with extensive energy and chemicals. The clothes are again disposed of at a very high rate to the environment, which pollutes the soil. The use of the chemical is also polluting the atmosphere and water. The demand is high by the consumers, pressurizing the supply-demand to be high at the same time.
Besides, when managing the fashion industry, the countries need to develop strict policies governing these industries. Fashion is good creativity and invention invented to the world, and safety measures are therefore required to control the clothing production cycle rate.
Abstract
The fashion industry is a more modern trend of clothing where the clothes are designed in a particular country and supplied Worldwide because consumers are all over in demand of latest clothing trends. They are kept on toss by the high demand of consumers wanting to have the latest trend of designer clothes leading to excessive clothing production that results in a large amount of waste produced in the cycle production of clothes. 
Companies are encouraging the mode of slow fashion production other than the fast production model to minimize wastage of energy, significant production of toxic substances, and waste materials into the environment. The fashion industry has been up to controlling the internal factors and macro factors that are influencing the industry environment to achieve the goal of success control of the fashion industry and profit to its consumers. Therefore, these factors that are affecting the fashion industry are to be analyzed under the PESTLE framework. Here, the political, environmental, social, technology, and legal factors that have always been used by the industry in the past years to address fashion industry pollution are to be discussed in detail. 
Changes the company has made in the last few years to self-regulate and adopt concerns raised on fashion industry pollution.
Political factors that have been put into place to intervene in this sector of the economy are majorly government policies implemented to control the number of tones imported into the third world countries. This has been allowing the control of disposal of waste textile materials into the environment. The requirements for a textile industry startup and trade restrictions that have been controlling the industry. The marketing is a bit easy on its policies, enabling the ease of trading with fewer restrictions in some countries, thus causing some of the social and health issues in the business environment.
Economic factors analyses how the industry runs its business to earn profit for the country's economic growth. The countries are therefore dealing with the management of the consumer demands of product into the country. The exchange rate and employment are also looked into in some countries to reduce labor exploitation to gain more profit from less benefited countries for their own economic growth. Disposal income increasing in some countries in the past years clearly indicates that there's more money to purchase these clothes, thus increasing the demand.
Social factors like population growth, culture, and health consciousness are also affecting the industrial sector. In health issues, consumers are much concerned with their health expenditure that leads to the development of original materials that would last longer and processing methods that are transparent to consumers. Population growth that has a wider range of age distribution has made many companies work according to the trend of teenager requirements as seen in the social media, celebrities influence them to have some of the trending fashion designers in the market. This can be a high cost of living and a deteriorating social culture. 
Technology factors also analyze how these products have always been produced and delivered to consumers in different countries. Through the internet and the source of modern means of communication such as telephone and social media, new trends and brands are available to everyone; thus, higher demand from the consumers as information of new styles is shared faster to the retailers and consumers. This somehow reduces the cost of advertising these clothes to retailers and consumers. However, increasing labor costs to produce these high number of clothes required to meet the consumer's higher demand.
The government controls the environmental factors that are caused by the industry in some countries by mitigating water pollution through waste disposals, scarcity of raw material has also become an issue where only very few clothes are produced to meet the consumer's demand but are sold at a higher price. This is also another challenge to the consumers. Some phenomenal events like drought and floods are also affecting the industry, thus reducing the production rate in these fashion industries.
Legal factors such as environmental laws enforced in different countries have been of much help in controlling waste materials disposal. In labor laws and trade restrictions implemented in this business have allowed consumer rights to be considered, worker's rights also investigated. Adjusting this legal law enforcement ensures that workers are treated equally with no exploitation of labor in some of the countries. 
How these changes have given the company some competitive advantage position
Political factors such as government policy are implemented to govern the trade sector. This has enabled the fashion industry to manage its production rate, waste disposal techniques, and trading restrictions. Some of these political factors give an advantage position to a few industries in that only those firms that have met the trade requirements like license can process a given product of clothing. Some are politically considered to be better in their countries, thus allowed to produce more products than others. Trade restrictions might also allow only a few categories of fashion industries in a given geographical area to manufacture the products since they are considered to be in a better place to manage their waste materials.
The economic factor that indicates the level of industry growth has ensured that developed industries with developed economic value to be in a better position of having a higher consumer demand than others. This is an added advantage to these industries to increase their economic growth. Most consumers would always prefer to purchase products from the well-known brand fashion industry as their products are somehow considered more genuine. The rest are always seen to be more counterfeit products, although very cheap but expensive as they get worn out faster than real brands.
Social factors have also given the company a competitive advantage. Population growth has increased the demand for clothing. This has created a competitive opportunity for the fashion industry in that the larger population compared to the past years dwell so much on fashion trend clothing and with higher demand from the consumers, the company has the challenge to produce a large amount of body wears with different trends and thus increasing their profit gain.
Technology appears to be the most trending factor due to the current modern communication system and social media platforms. Products are advertised through social media where the consumers follow every latest trend of cloth designs. The product demand is high since the consumers are frequently updated on the latest trends. This facilitates the marketing of these products at a higher rate. The efficient communication between wholesalers and retailers on product distribution through online shopping of products has made the goods delivery to be easier to customers. This will promote the fashion industry development to more advanced innovation.
Environmental factors are at the forefront due to the pollution of the environment. Most company owners are advised to reduce the supply chain and use environmentally friendly carbon printing methods and use cotton materials for less water and energy.

Recommendations on fashion industry management
The government should impose policies that restrict the trading of clothes in that just a few companies manufacture clothes at a given rate of production despite consumer's demand. By manufacturing these products at a specific rate, let's assume that 2% of the new products manufactured are to be supplied until there is no more items left in a given category to ensure that the number of products produced as a company in a given country is controlled. Thus, export of these products will be able to be managed.
Fashion industries use cotton products since they require less energy and water supply. This will be economical in manufacturing cost. In addition to that, reducing carbon printing should also be implemented in textile manufacturing. These processes can be managed through legal law enforcement to control the amount of carbon emitted into the atmosphere.
Companies to collect thrown away clothes and put them into recycling process. This will reduce the number of clothing materials disposed into the environment. And can be a policy of not throwing clothing materials anywhere in your surroundings. This will force consumers to consider disposing of the materials to the required destination for further processing. When implementing such a law, a source of employment is created for the people. 
Innovating more advanced processing technologies to control environmental pollution. This will facilitate environmental preservation in regard to soil components, water contamination, and air pollution. The burning mechanisms can be replaced to ensure that the carbon emission during manufacturing is reduced and, if possible, prevented completely. This would be a more significant achievement for the textile industry. Use of organic fabrics and cotton materials for manufacturing these products that can be environmentally friendly.
Educate consumers on the importance of keeping cloth material out of the environment. Once the clothes are worn out, donate them to the relevant firms for reuse. This calls for the government to create an organization that receives used clothes from consumers once they are out of use. They recycled them as second-hand clothes and returned them to the market. This is also a source of income to the companies that would recommend recycling the cloth products, refine them into clean and ready to use for the sake of health issues due to global warming.

Conclusion
In conclusion, the fashion industry is a very creative field for the source of income to the most people in the society, a fundamental need to every person in terms of clothing but its environmental business need attention. The PESTLE factors discussed above illustrate the dangers of ignoring the required measures to carry out the business in an environmentally friendly manner. Therefore, creating an environmentally friendly product will be saving the fashion industry; otherwise, it will be a threat to the health sector due to the emission of dangerous gases into the atmosphere that causes global warming, consumption of a large amount of energy and water. This is a major sector that should be looked into to mitigate unnecessary environmental pollution that would be harmful to human existence.
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