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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loading speed depends on the internet connection and which browser you use. I used Microsoft Edge to load the website on my laptop with WiFi connection and the loading time was good. Each page loads quickly when you click on the menu bar. The website map loads first before everything else on the website loads.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website has four sub pages which can be clicked on through the menu, however one of them is blocked with the map. The customer can navigate these by clicking through the menu bar to load up each of the pages. In general the website is not very detailed and does not have too many pages.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: The customer can contact the spa through their contact page where the customer needs to leave a message and their email and other contact details. They can also call the spa to make a booking by calling 01214281163 to see if there is availability to book. The customer can not directly choose a date and time and make a spa booking through the webpage itself.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The map could be resized and repositioned so it does not cover the main menu bar where the customer is clicking. There could be a book now section or there could be a search bar or frequently asked questions section for the customer to get more information about the spa. The facebook button could be replaced so it is visible and users can click on it. There could be the spa number at the top of the page or an option for the customer to change the language of the website.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website is quite basic and the large logo at the top of the page that says WIX makes the website look unproffesional and not great on the eye. On the mobile it is more clear and organised as the map is not covering up the menu. However the menu on the mobile is not as visible and easy to navigate compared to the computer website. In general the website looks better on mobile in my opinion.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses a green theme to match the colour of the flowers in the background of the website and give it a nature feel, with other images of flowwers used. They also have an image to show a person in the spa and an image of what looks like a room at the spa. The photos could be better presented to give the customer a better impression of the spa and the facilities. This would make them more likely to book or ring the number to find out more.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: There is no online chat tool visible on the website. You can enquire about the spa by filling in a message with your email and name and clicking send. The other way to enquire is by ringing the number.


	Question 2d – How effective are the social media links on the website?


	Answer: There are two social media buttons on the website. One is twitter which seems to work when you click on it. The other button does not load but when you click on it, the hyperlink takes you to facebook. Therefore the social media links are only partly effective on this website.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The website has a page where all of the services are listed out to the customers. This includes the price of each treatment, for example massages or waxing are included. The website also has an overview page where the general services are described by the spa where they say they specialise in skin treatment and massages. However the font on this page is not the clearest so is not very easy to read for the customer.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The website does not appear to have any where for reviews to be made or does not have any reviews by past customers that can be read by the new visitors to the website. Therefore they are not up to date and this means the customer is less likely to make a booking as they do not see anything good being said about the spa.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website states that they deliver personal service and exceptional quality on the about page. Apart from this there is no other evidence on the website that the spa offers a high quality service. As already mentioned there is no reviews to inform customers of a high quality service or no star review for the hotel, therefore I would not be likely to recommend the website to a family or friend.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices are shown clearly, in clear font and in a clear list for all of the services they provide. The prices seem to be relatively cheap compared to other spas that I have seen in the UK. Therefore given they are describing themselves as a high quality spa I believe the prices do not reflect the quality of the service they are describing. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Spa

	
	2. Eden

	
	3. Wellness

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: No it does not


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes I feel that websites still have relevance as more than likely people will look for a business’ website for more information about a service or product before they proceed to spend money with the business. Potentially people are more likely to find a business through social media, but the website should give them the full details they need about the business. Therefore it is very important that information is clear on the website and that it is user friendly (to find key information quickly) so that the customer is not put off from using the bsuiness and their services. If the business is selling a product or taking bookings on the website, it is important that the customer can do all this from the website itself, otherwise they may go to another business that offers this as it will take up less of their time.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend that the layout of the website is fixed to give the customer a more user friendly feel. It is not a good first impression when part of the website is not visible because the map is covering up the menu bar. I have suggested this because if someone visits the website for the first time they may not progress to look further into the company and leave the page straight away because it looks unprofessional. This gives a bad first impression of the business and could make the customer believe that the rest of the service will not be of a high quality if the website is not user friendly.
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