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Introduction
Globally, upholding sustainability has become crucial for both the environment's and society's welfare. Different business sectors use a variety of sustainability strategies to gain a competitive edge and boost productivity. Implementing sustainable practices into their daily operations has greatly improved the reputation of many businesses across the globe. The definition of sustainable development and its practices will be discussed in this essay that follows. In addition, this essay will assess the procedures used by different businesses to accept sustainable practices and adopt the idea. In this environment, the importance of upholding sustainability practices and various national and international sustainability policies will be emphasised. Examples of companies and various case studies pertaining to this issue will be highlighted in this context briefly.

Discussion
The term "sustainability" describes the capacity to satisfy current requirements without compromising the capacity of generations to come to satisfy their own needs. Ensuring that the earth and its assets are utilised in a way that is equitable, just, and sustainable for all, this strategy tries to strike a balance between economic, social, and environmental considerations. Sustainability in the tourist sector refers to ensuring that the sector works in a way that benefits local communities and the environment while also maintaining cultural heritage and generating economic advantages (gov.uk, 2023). Natural resource preservation, reducing waste and pollution, advancing social and economic fairness, and protecting the long-term health of ecosystems are some of the sustainability principles. Along with promoting eco-friendly practices to visitors and locals, sustainable tourism also entails developing local employment prospects. Destinations may be impacted by tourism in a variety of ways. Economic gains like job creation and higher local business revenue are examples of positive effects (Malík, 2022). However, tourists can also have detrimental effects, such as social unrest, cultural deterioration, and environmental deterioration. Numerous factors, such as overdevelopment, congestion, and unsustainable tourism practices, might contribute to these effects. Tourism demand and supply challenges are crucial factors for sustainability. Tourists' desire to visit a place is referred to as demand, whilst the assets and facilities needed to sustain tourism are referred to as supply. Moreover, to guarantee that visitor traffic is sustainable and doesn't surpass a destination's capacity, demand and supply must be managed. This can entail taking steps like restricting the number of travellers, encouraging off-season travel, and making investments in infrastructure for sustainable tourism (Simon, 2022).
Ancient civilizations had a long history of hospitality and tourism when visitors were given lodging, food, and various other services. However, the development of hospitality and tourism as a business began in the 19th century, during the industrial revolution. The development of communications and transport technology, in addition to the rising of middle-class populations, increased people's access to and affordability of travel. The hospitality and tourist businesses are among the biggest and fastest-growing in the modern world (Hollander, 2022). According to the World Tourism Council, in 2019 the sector supported 319 million people globally and contributed 10.4% to global GDP (wttc, 2023). Globalisation, shifting consumer habits, and shifting economic development patterns have all contributed to the industry's rise. Travel and tourism have become more widely available as economies have grown and individuals have a greater amount of money and free time. In addition, the demand for tourism-related goods and services has changed as a result of shifting consumer lifestyles. The travel industry is adapting to the changing needs of consumers by providing distinctive and environmentally responsible tourist products and services. Travellers are now looking for more personalised and sustainable travel experiences.
Various important policy govern sustainable development at the worldwide, UK, and national levels. Sustainable growth is a crucial issue for tourism and the hospitality industry. These policy texts lay out a framework for equitable growth and stress the value of striking a balance between economic, social, and environmental considerations (UN, 2023). The Sustainable Development Goals (SDGs) of the United Nations offer a thorough framework for promoting sustainable growth across every sector, including hospitality and tourism, on a global scale. The Tourist Sector Deal in the UK outlines the government's goals for the future of the travel and tourist sector, with a focus on sustainable travel, lowering plastic waste, and boosting sustainable transport options. The Well-being of Generations to Come Act in Wales mandates that public organisations aim to realise sustainable development objectives, which includes promoting sustainable tourism. The Welsh Government's tourist strategy also emphasises sustainability and stresses the significance of striking a balance between tourism's economic, social, and environmental impacts. The stakeholders in the tourism and hospitality sectors ought to be aware of these regulations and seek to implement sustainable practices that are in line with these standards. These policy documents provide guidance and direction for the development of sustainable tourism (undp, 2023). 
Growth in sustainable tourism is essential for the tourism business to be environmentally, socially, and commercially sustainable in the long run. All travel destinations, whether coastal, rural, or metropolitan places, should consider this viewpoint. Here are a few case studies of sustainable tourism development from the UK and other countries. A coastal location with sustainable tourism development is the Gower Peninsula in Wales (Mills, 2021). Tourism businesses in the region have implemented sustainable practices including employing renewable energy sources, cutting waste, and encouraging sustainable mobility options. The Gower was recently declared an Area of Natural Outstanding Beauty and a Special Site of Conservation. A case study of rural tourism growth that is sustainable is the Laggan Glamping site in Scotland. The website employs sustainable materials, provides eco-friendly lodging options, and promotes regional farmers and businesses. An example of sustainable tourism growth in a city is the Green House Hotel in Bournemouth (thegreenhousehotel, 2023). The hotel uses renewable energy sources, adheres to sustainable business practices, and has earned Platinum-level certification from the Green Tourism Business Scheme. From a management standpoint, the growth of sustainable tourism necessitates cooperation and partnerships between various parties, including local communities, governmental organisations, and travel businesses. The effectiveness of sustainable tourist development programmes depends on effective management techniques such as sustainable planning, stakeholder participation, and monitoring and evaluation. Thereafter, from a marketing standpoint, focused advertising efforts that highlight the distinctive sustainable attributes of a destination or tourism item can be used to encourage sustainable tourism development. In order to promote responsible travel, messaging should emphasise the advantages of tourism that are beneficial for the natural environment, local populations, and tourists. All individuals have equal opportunity for travel and leisure opportunities, social inclusion is a crucial component of sustainable hospitality and travel. Disability is one area of focus in particular because it can be difficult for people with impairments to obtain travel and hospitality services.
Marriott International's accessibility programmes are one example of integrating society into the hotel sector. The business runs a programme called "TakeCare Accessibility," which aims to give visitors with disabilities access to accessible buildings, goods, and services. This includes options like audio-visual doorbells, visible alarms, and wheelchair accessibility. In order to ensure that its staff members are informed about issues related to impairments and capable of offering suitable help to visitors with disabilities, Marriott also offers training to its employees (marriott, 2023). The "Accessible Tourism Programme" was introduced by VisitScotland to market Scotland as a vacation destination for those with impairments. This entails offering guidance and tools for accessible travel, marketing sites and lodgings that are accessible, and collaborating with companies to increase accessibility. These efforts highlight the significance of social inclusion in environmentally friendly travel and lodging, and they show how putting accessible practices into practice helps not just those with disabilities but also companies and the sector as a whole (UNWTO, 2023).
Numerous environmental laws, market forces, and self-regulatory standards that apply to the tourism business have an impact on its sustainability practices. Government organisations enforce environmental laws, such as emission limits and waste management laws, to make sure that companies in the sector conduct business responsibly (Legislation.gov.uk, 2023). Businesses are encouraged to adopt sustainable practices by market mechanisms like eco-labels and offsets for carbon programmes that offer rewards and incentives for doing so. Businesses have a framework to adhere to and show their dedication to sustainable practises thanks to self-regulatory norms like environmental certifications and industry standards. Together, these methods help to advance sustainability in the travel and tourism sector and guarantee that companies run their operations responsibly and sustainably (GOV.UK, 2023).
Promoting sustainable practises and minimising your environmental impact requires that one’s tourism and hospitality company go green. Reduced energy and water use, waste reduction, buying from local vendors, guest and staff education, performance monitoring, and certification participation are all practical ways to implement sustainable practices in your operations. Installing energy-efficient fixtures and equipment, utilising faucets with reduced flow and toilets, and encouraging visitors to reuse clothes and linens are all ways to cut back on energy and water usage. Using disposable dishes and utensils, reducing the use of single-use plastics, and putting in place a recycling programme to reduce waste are followed by businesses. Supporting local vendors helps the neighbourhood economy and reduces transportation emissions. Promoting a sustainability culture requires educating employees and visitors about sustainable practices. Monitoring sustainability performance makes it easier to spot problem areas and monitor the development of sustainable practices. Participating in environmental certifications shows a dedication to sustainable practices and can draw in eco-aware clients. Businesses in the hospitality and tourism industries can improve their sustainability and help to create a healthier tomorrow by implementing these doable measures (Barry, 2022).
Marketing and sustainable development are connected ideas that collaborate to advance sustainability in the travel and tourism sector. In order to meet the requirements of today's society without compromising the capacity of generations to come to meet their own needs, sustainable growth refers to the utilisation of resources and practices. Contrarily, marketing entails bringing consumers' attention to goods, services, or experiences. Promoting sustainable practices, goods, and experiences that support sustainable development is part of sustainable marketing. Sustainable marketing encourages firms to adopt sustainable practices and markets sustainable products and services to consumers. This is how sustainable growth and advertising are related. In turn, sustainable growth creates a supply of environmentally friendly goods and experiences that may be used as the basis for sustainable marketing (Lopes et al., 2022). 
Utilising ecologically friendly forms of transportation to lessen the environmental impact of travel is a crucial part of sustainable tourism. The use of public transit, such as buses and trains, as well as the encouragement of cycling and walking, are examples of sustainable mobility on a local and national level. The usage of low-emission automobiles and the implementation of sustainable transport policies by governments and travel agencies are two examples from throughout the world. There is still potential for improvement in terms of encouraging sustainable transport and lessening the negative environmental effects of travel, according to comparisons across regional, national, and worldwide sustainable transport programs (Al-Gasawneh et al., 2022).
The "Spirit to Serve" guiding principle of the Marriott Hotel involves a dedication to ecology and environmental responsibility. Corporation has put in place several efforts to lessen its impact on the environment and promote sustainable practices throughout its international operations (Kwok, 2022). These include minimising waste, encouraging sustainable procurement methods, and lowering energy and water usage. Marriott has received accolades and certificates for its environmental initiatives, and the Ethisphere Institute has often placed it among the world's finest corporations. Even though there is always space for improvement, Marriott's dedication to sustainability and its initiatives to lessen its environmental effect serve as a model for good corporate citizenship in the hospitality sector (Aksoy et al., 2022).
A major contributor to encouraging sustainable practices is the hotel sector. Sustainable growth is a global concern. In many places, such as the Canadian Banff National Park, good sustainable practices are evident (Elkhwesky, 2022). These practices have been put in place to safeguard the park's natural ecology. Hotels in Piran, Slovenia, have embraced eco-friendly tourist strategies that support cultural preservation and safeguard the town's ancient buildings. Sustainable tourism practices that help local communities and preserve the environment are incorporated into the Wales Coast Path; a nationwide route run by the National Trust. These case studies highlight the significance of sustainable development for the hospitality sector as well as the good effects sustainable practices may have on the local community and the environment (Molina-Collado et al., 2022).

Conclusion
Maintaining sustainability has become important worldwide for the welfare of the environment, as well as society. There are several sustainability practices that different business sectors follow to get a competitive edge and improve the productivity level also. Many businesses worldwide have enhanced their reputation to a great extent through the implementation of sustainability practices in their business operations. the following essay has described the concept of sustainability and its practices. Apart from this, the processes through which various businesses are accepting sustainability practices and adopting the matter have been evaluated in this essay. The impact of maintaining sustainability practices and various national, and international policies regarding sustainability has been highlighted in this context. Examples of businesses and different case studies related to this matter have been explained in this essay briefly.
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