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In the last five years, the global market has witnessed tremendous growth in the small business sector. Some key reasons for these new developments are technological advancement, services growth, increased enterprise culture, services growth, and the growing unemployment in many different markets. Entrepreneurship can be defined as the art of turning an idea into a business (Hisrich et al. 2020). Many researchers have focused on the entrepreneur’s aspect of making profits. However, what is less documented, is entrepreneurs’ resilience and efforts in combating global problems. Hyder (2021) argues that entrepreneurship is not easy or simple. Like any other field, Hyder (2021) argues that entrepreneurship has basic principles governing success. The core principle of entrepreneurship is to find a problem and offer a solution. That means successful entrepreneurs must fill a gap, solve an existing issue or provide a product or service that did not previously exist in a particular market. 
The first step to becoming a successful entrepreneur is to identify the problem to find the best solution (Hyder, 2021). Moreover, during the entrepreneurial journey, Hyder (2021) proposes accessing unlimited information from different sources such as magazines, blogs, newspapers, the internet, as well as social posts. Once the problem has been identified, a successful entrepreneur should then connect the problem with their passion. Arguably, it is almost impossible to sustain a given career as an entrepreneur if you are not passionate about what you are doing. Using this knowledge and passion for the food and beverage industry, I have come up with the idea that will provide me with a stable income and help thousands of people across London. 
Successful entrepreneurs exhibit innovativeness, creativity, and persuasive traits. These traits have been fundamental in my journey of settling for Green Nectar company (Barringer and Ireland 2019). Above all, I cannot ignore the significant role played by my love for humanity. The UK market specifically, which is witnessing a growth of the elderly population more than before provides a significant business opportunity for health and fitness enthusiasts. The emergence of Covid-19 and skyrocketing covid-19 infections across the UK was identified as a major problem by different media houses and health experts. As pharmaceutical companies and tech giants across the globe continue working round the clock to identify solutions to combat the current pandemic, entrepreneurs have also played an essential part. 
Arguably, everyone has a role to play in mitigating the current pandemic. Entrepreneurs such as 17-year-old Avi Schiffmann, who developed the Coronavirus tracking website, show just how important entrepreneurs can help solve global problems. For the last three years, Covid-19 has been the leading challenge globally. Experts maintain that it is mandatory to maintain good nutritional status to fight the virus (Aman and Masood 2020). An individual's nutrition status is determined by numerous factors such as age, sex, health status, lifestyle, and medications. Aman and Masood (2020) maintain that individuals' nutritional status has played an instrumental role in fighting and recovering from Covid-19 infections. The authors further insisted that optimal nutrition and dietary nutrient intake significantly impact the immune system. Vitamin C particularly has been instrumental in Covid-19 recovery efforts (Aman and Masood 2020). Experts suggested that vitamin C and a good diet ensure the body is in a good state to defeat the virus. 
So when it comes to a reason for chosing the business idea I would say that: a growing number of people in the UK and across the globe are increasingly sourcing Vitamin C to boost their immune system. The lack of a 100% effective vaccine or known cure has made people turn to healthy eating to boost their immunity. One of the most commonly known sources of Vitamin C is fruits. According to the CBI (2021) report, the European fruit and vegetable juice market has significantly thrived since the emergence of Covid-19. The research suggested that the pandemic pushed many people to turn to immune support. As a consequence, many innovative entrepreneurs have come up with different types of juices to impact consumer behaviour. Across the UK, the NHS has been praised for its significant role in combating the Covid-19 pandemic. However, little credit has been given to thousands of entrepreneurs in the food and beverage industry working round the clock to formulate the best diet for millions of UK citizens. The present paper identifies Green Nectar as an opportunity to boost the immune system of people, particularly the elderly across London. 
Unlike most fruit and vegetable juice entities, Green Nectar aims to alternate its juices by doubling the amount of Vitamin C and adding Zinc. In doing that, Green Nectar aims to boost the immune system of thousands of London residents to protect them from Covid-19 infections. Health organisations such as WHO and the NHS have insisted on the need for people to consume products rich in Vitamin C. Experts further argue that what we eat and drink can affect our bodies' ability to fight diseases. However, no specific food or drink can fully cure Covid-19 infection. Healthy diets are essential for supporting immune systems. Good nutrition can also reduce the chances of developing other health problems such as obesity, heart disease, stroke, and some types of cancer. Janssen et al. (2021). The emergence of Covid-19 is just an indication of just how unprecedented healthy problems can paralyse our ability to live normal lives. Thus, we must boost our immune system by checking on our diets. The elderly and people with underlying health conditions should prioritise this available opportunity. At Green Nectar, we plan to prepare organic juice not only fresh from the firm but also with added Vitamin C and Zinc to boost the immune system. 
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Evidently, an idea in mind alone is not enough to start up a successful business in the current complex global system. I understand the benefits of conducting further analysis to actualise the "Green Nectar" primary objectives. Research suggests that nearly 60% of entrepreneurial businesses fail to see their fifth birthday (Dumitriu 2019). Barringer and Ireland (2019) associate this high failure rate with new employees' failure to adjust to their new roles first. This is mostly due to a lack of a prior track record. Other businesses have also terribly failed due to the placement of family members in key positions. Dumitriu (2019) proposes assembling a talented and experienced management team that can overcome such limitations. Green Nectar will prioritise people with prior knowledge in the juice industry to avoid these failures. A partnership with individuals with experience in the juice industry will also be welcomed. Additionally, the management team will also seek more advice from freelancers in the food and beverage industry to learn about any trending behaviours and possible challenges. It is also important to assess whether the business is viable. 

[bookmark: _Toc109997770]Assessment of the idea
There exist numerous business tools that can be used to assess the viability of any given business opportunity. A feasible analysis is one of the most effective ways of determining whether a business idea is viable or not. Figure 1 depicts a vital strategy for conducting a successful feasibility analysis. It is also imperative to conduct studies on how external factors are likely to impact the business's existence and meet consumers' needs. In fact, some business tools, such as PEST Analysis, highlight important issues shaping consumers' ability and intention to purchase products. Arguably, a business does exist alone but rather is intertwined with very factors that together shape the consumer needs. It is important to assess some key factors that are likely to impact Green Nectar's ability to meet its consumers' needs. 
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Figure 1: Strategies for Conducting a Successful Business Feasibility Analysis
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A PEST analysis is an instrumental tool that provides contextual information about proposed business risks, growth targets, and brand positioning. A PEST Analysis (political, economic, social, and technological) can be defined as a management strategy in which a particular company assesses a vast majority of external factors that impact its operation in an effort to become more competitive in a market. The theory was established by Harvard Professor Francis J. Aguilar back in 1967. The acronym (political, economic, social, and technological) represents four central areas of this framework. Other entrepreneurs will also seek alternative approaches, such as conducting a SWOT analysis and Porter's five forces approach. To gain an in-depth analysis of why these business tools are important for a business opportunity, this section briefly highlights why highlighting a country's political status is essential. 

The political factors for Green Nectar can be described as follows:
Political factors play a significant role in investment decisions for multinationals and small entities such as Green Nectar. Green Nectar aims to provide healthy juices with doubled vitamin C and Zinc. The company will be located in central London. The company also intends to source some fruits such as citrus, mangoes, and oranges from the international market, and thus it will face varied political factors such as government policies and legislation. The Food Standards Agency (FSA) is responsible for food safety and hygiene across England, Wales, and Northern Ireland. The agency works closely with local authorities to enforce food regulations. In the UK, entrepreneurs must register their businesses with their respective local authorities before they start operating. In specific, the food business needs to be registered 28 days before opening. Once registered, the local authority then inspects the premises. Preparing thoroughly for the registration provides the best with the best chance of getting a top rating in the Food and Hygiene Rating Scheme. In addition to certification and inspection, there are also various legal requirements that a specific business dealing with food is supposed to follow. These clauses touch on the labelling of prepackaged food, informing consumers about the product's country of origin, indicating the name and address of the food business operator, providing nutrition information, and providing the list of ingredients, among many other regulations. However, following the emergence of Covid-19 many of these regulations have changed, and other new ones have been introduced to combat the spread of Covid-19. For instance, the FSA has provided food handlers with new regulations to combat the spread of Covid-19. Although most of these policies have been withdrawn, Green Nectar will benefit significantly from observing a high level of hygiene. This is mainly because the pandemic has made consumers prioritise hygiene. 
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Concerning the above findings, the majority of people in the UK are law-abiding and well-informed. This vast majority of people demand more than goods and services from the business community. The UK consumer wants healthy juice, good hygiene, clear communication, law adherence, environmentally friendly activity, as well as giving back to the community. As Green Nectar, we understand all these needs. As a consequence, we have not limited our focus on providing healthy fresh juice but also on meeting all of the above UK consumers' needs. I know that I might not be perfect in covering all the above mentioned activities. This is why I plan to seek lenders and investors in the business. Lenders and investors are instrumental in identifying and recruiting key management personnel. Additionally, lenders and investors are important as they provide insight into the industry and markets. This is important given that I might not have all the ability to assess the fruits I intend to bring from the international market. However, lenders and investors can provide me with adequate resources to look not only in the foreign markets but also in international markets.
 I will also not shy away from approaching business consultants to give me a deeper understanding of the food and beverage market and consumer behaviours. Additionally, I intend to conduct thorough industry analysis to ensure Green Nectar's business aligns with consumer needs. I have identified Innocent, innocent Smoothies, Ribena and Tesco as important areas to conduct my industry analysis. According to a study conducted by statista.com in 2018, these ready-to-drink fruit and vegetable juices have the biggest market share in Great Britain (see Appendix 1). Besides learning about leading businesses and their environment, industry analysis also assesses business trends. The Five Competitive Forces Model entails a good strategy for identifying the industry profitability (see Appendix 2). The threat of substitutes, a major "competitive forces model" aspect, dictates that the price consumers are willing to pay for a particular product depends on the availability of substitute products. In conclusion, entrepreneurs can be essential problem solvers. However, their success is guaranteed because of numerous factors that impact business operations. 
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