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1. [bookmark: _Toc165071181]Introduction	

Social media have emerged as Internet applications or platforms where users can interact with each other, socialise, start romantic relationships, flirt, interact with brands and businesses, find jobs, and develop professional networks, while companies can enhance the efficiency of their customer relationship management, marketing, and communication with stakeholders (Aichner et al., 2021). Considering the increasing competitivity in the labour market and the preferences of job candidates when searching online for jobs, modern businesses rely on websites and social media technologies (Stone, Eveleth, and Baker-Eveleth, 2019) to attract talent, which has strategic importance for enabling organisational performance. Recruitment is an element of human resources management which includes activities that aim to attract, acquire, and retain talent to enable competitive advantage. The report explores the function that social media platforms such as LinkedIn and Facebook can ensure in the recruitment of human resources.

2. Context

According to Koch, Gerber, and De Klerk (2018), LinkedIn is a professional networking social media platform that enables people to create and manage their professional profiles, connect with coworkers and industry professionals, emphasise their skills and experience, and inform themselves on industry news and trends. LinkedIn is commonly used for professional networking, job searching, and recruitment purposes, providing a platform for developing an individual professional brand and connecting with potential employers or clients. LinkedIn’s features include job postings, groups for professional discussions, and a news feed regarding industry trends and news. ​
Facebook is a social media platform founded in 2004 that enables individual users to create personal profiles, connect with other people and organisations, share photos and videos, post updates, comments, and appreciate favourite content (Sultan, Tunio, and Asim, M., 2022). With more than three billion monthly active users (Dixon, 2024), Facebook has become the most popular social media platform globally, offering features like a news feed, messaging, events, groups, and pages. Additionally, Facebook provides advertising and business tools for individuals, organisations, and businesses to promote their offerings, connect with customers, and reach a wider audience.

3. [bookmark: _Toc165071183]Assessment
3.1. [bookmark: _Toc165071184]LinkedIn

According to Koch, Gerber, and De Klerk (2018), businesses use LinkedIn in the recruitment process to seize advantages such as accessing a larger pool of job seekers, the ability to target passive candidates, professional networking, enhanced employer branding, and referrals and recommendations. On the other hand, there are challenges such as information overload, limited reach, competition, limited use for certain industries, costs, limited contact information, profile inflation, competition, time-consuming nature, and limited use for certain industries.
Hosain and Liu (2020) emphasise advantages such as accessing larger candidate pools, professional networking, comprehensive profiles, active job seekers, endorsements and recommendations, active communication, company branding, accessibility of job-related information, similarity of information on CV with LinkedIn, presentability, honours and awards, number of contacts, extra-curricular activities, and hobbies and interests. In the authors’ view, disadvantages include limited access to passive candidates, incomplete or inaccurate profiles, over-reliance on online presence, privacy concerns, competition for attention, limited customisation, costs, legal issues, non-work-related components, reliance on LinkedIn instead of traditional resumes, and the under-researched nature of using LinkedIn in recruitment. ​

3.2. [bookmark: _Toc165071185]Facebook 
Balasubramanian, Vishnu, and Sidharth (2016) list the advantages of using Facebook as a recruitment tool, including a global user base which enables companies to reach a large number of potential candidates; targeted advertising of jobs to specific demographics (location, age, interests, and education), which ensures that the job postings reach the right audience; cost-effectiveness compared to traditional recruitment methods, especially for small businesses with limited budgets; increased engagement for employer brand, considering that the platform enables recruiters to engage with potential candidates through comments, messages, and sharing additional information about the company culture and values; enhanced brand visibility through organisational presence on the platform, and the attraction of candidates who are interested in their products or services.
On the other hand, Balasubramanian, Vishnu, and Sidharth (2016) list the disadvantages of using Facebook as a recruitment tool, encompassing privacy concerns as candidates may not want their personal information to be associated with their job search; limited information, considering that platform's format may limit the amount of detailed information that can be offered about job openings, possibly leading to a lack of critical details that candidates may need to make an informed decision; increased competition from other companies, making it harder for job advertisements to stand out; lack of professionalism, because Facebook is mainly a social networking platform, and some candidates may perceive job postings on Facebook as less professional compared to other platforms; for recruiters, there are difficulties in filtering candidates because Facebook does not have advanced filtering options based on specific qualifications or criteria.
Accordingly, Sultan, Tunio, and Asim (2022) argue that Facebook has several advantages when it is used as a recruitment tool, including its wide reach, targeted advertising capabilities, cost-effectiveness, and the potential for brand exposure. However, there are also disadvantages to consider, such as the platform's limited professional focus, privacy concerns, competition and noise, and the lack of certain professional features. The authors recommend that recruiters carefully assess these factors and consider using a multi-channel approach to maximise the effectiveness of their recruitment strategy.
According to Fennell (2023), the latest social media recruitment statistics for 2022-2023 show that over 90% of recruiters use social media in recruitment, 45% of them engage with candidates using social media content, over one fifth of them acknowledge rejecting candidates after looking them up on Facebook, and a quarter of the job roles are filled using these tools.

4. [bookmark: _Toc165071186]Conclusions
This report has explored the imapct that social media tools such as LinkedIn and Facebook can have in staff recruitment. Considering the increasing competitivity in the labour market and the preferences of job candidates when searching online for jobs, modern businesses rely on website and social media technologies in recruiting. LinkedIn is a professional social media platform that permits people to create and manage their professional profiles, connect with coworkers and industry professionals, emphasise their skills and experience, and stay informed on industry news and trends. With more than three billion monthly active users, Facebook is the most popular social media  platform at global level. Both platforms are used by recruiters in attracting and acquiring talent, and they offer several advantages and disadvantages that must be considered by businesses.
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