Sustainability 
Question 1


In order to evaluate dark tourism, sustainable or responsible tourism must be explained, showing the contrast of good and bad practice. Responsible tourism generated greater economic benefits for the host communities and makes positive contributions to the conservation of natural and cultural heritage as well as minimising negative social, economic and environmental impacts (Sustainable Tourism, 2019)

Over tourism can be defined as an excessive number of tourists that visit a popular attraction or destination which in turn results in damage to the local environment as well as the historical sites in question and resulting in a poorer quality of life for residents, according to the Oxford Dictionary shortlist. 
The three pillars of sustainability are social, economic and environmental. Most problem-solving efforts, nationally and internationally focus on one pillar as opposed to intertwining all three, leaving a void. Hence, no international organization is working on the sustainability problem as a whole (WeThink, 2019).

The term ‘dark tourism’ signifies a fundamental shift in the way in which disaster, death and other atrocities are being handled by those who offer associated tourist products or services. However, it has been found that literature on dark tourism remains eclectic and raises more questions than clarity. Research on dark tourism is partly motivated by the desire to understand why tourists are drawn to sites where dark events have occurred (Pezzullo, 2009). 

Generally, dark tourism sites vary enormously in a variety of socio-cultural contexts, from horror houses created for playful amusements or places of holy pilgrimage to graves or sites of famous or religious people in history, to sites of major disasters and genocide within war torn countries and exhausted communities. These sites require sensitivity within their handling, but all sites would require effective management, development, interpretation and promotion. Hence, a greater understanding of dark tourism is required within the three pillars of sustainability in order to increase education of these sites and minimise inter-related issues on host countries, such as moral/ethical issues, socio-cultural and promotional issues from negative media that may arise (Stone, 2010). 

Opaschowski suggests that such tourists are seeking emotional stimuli during their excursions and want to buy feelings rather than products (Natan Uriely, 2011). 
Comparing sites that have been developed for tourism with unlikely tourist destinations that have suffered the impact of war, can illustrate this point further. 
The museum of torture and museum of death penalty in San Gimignano is a popular tourist destination. A TripAdvisor review stated that they felt so sick within the atmosphere of the dungeon that they had to leave, stating that it made them “realise how humans have devised such creative ways of punishment…be aware of the depravity the human race is capable of and that some of these torture instruments are still being used by certain countries today. You leave feeling ashamed to be human” (TripAdvisor, 2019). Despite this, they gave this facility four stars and stated it is worth the visit.
Tourists visiting this museum creates a multiplier effect, spreading wealth into the local economy as well as generating jobs, aiding aspects within the economic and social pillars of sustainability. However, ethical issues can be raised to question on the overall impact of this. Although the preservation of history is vital, consumers may see this as a way to monetise on deceased lives, as well as the interpretation of history via vulgar images may seem unpleasant and unethical to consumers (UKEssays, 2018). 
The butler model, shown below, can be used to demonstrate the changing patterns of tourism. After the initial development and consolidation of the site, once a peak performance is reached, a point of stagnation is shown and a trend towards decline in that specific area 
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(BBCBitesize , 2019).

 Having said this, dark tourism trends may not be subject to this as these sites cannot be replicated, in the most part, and despite market saturation in other tourism areas, dark tourism is rising. The following diagram for the rise in tourism to the Holocaust Memorial site demonstrates this. (Sourced following the paragraph). 
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This shows a rise of 40% in 2015 to Aushwitz. However, research has shown that when the tours initially began, the city was seeking to change and did not want to be reminded of the traumatic history. Concerns regarding trivialising the events also arise, such as tourists taking selfies at Auschwitz and glamorizing the perpetrators at the expense of the victims. Hence, in order to fulfil the socio-cultural element, the host society must first be consulter prior and throughout the project and where controversy cannot be avoided, sensitivity is required in its management (Childs, 2016).

Many dark tourism sites are accidental. They may have not been purposefully created as tourist attractions but have become so for several reasons, such as the infamy or fame of people concerned, the events that have once occurred there or even the notoriety of a certain building. Often, the popularity of these sites are enhanced by marketing and promotional activity of organisations or market sectors to profit through tourism. As well as the media frequently playing a role in promoting dark sites (Seaton, 1996).

In order for the sustainable development of dark tourism, ensuring host countries are enriched and that social, economic and environmental factors are taken into account when establishing these destinations, appropriate strategies must be put in place. 
Government leading and market assisting may ensure sensitivity and decrease the likelihood of the market failing to coordinate the benefits to the interested parties in the development of dark tourism, in turn leading to unnecessary conflict. Competent authorities can aid in problem solving and establish government practices to aid coordination of this tourism. 
· Extending the industrial chain and attaching importance to combination of tourist resources 
· Attaching importance to caring and improving the quality
· Attaching importance to participation and experience with the aid of science and technology 
(Pengcheng Wang, 2016)

Although it is difficult to ensure all three pillars are utilised in order to reach maximum sustainability, measures can be put in place to ensure processes are sustainable as possible. When applying these recommendations, the host countries will be enriched as opposed to deprived. 
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