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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer:
I have accessed the website on multiple occasions, and each time it loaded promptly. Additionally, I tested it using the SmartBear software website analysis tool, which recorded a download time of 1,719 milliseconds. According to a study conducted by Akamai Technologies, Inc. (www.akamai.com, n.d.), this performance is considered very good.  

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer:
 The website features numerous subpages; however, it includes a menu with pop-up submenus that present information in a manner that is relatively easy to navigate.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
The customer may place a booking through the website, but the booking process on this website differs from common practice. Instead of a “Book Now” button, customers must first select the class they wish to attend, then click on it to proceed with the booking.

	Question 1d - What improvements could be made to the usability of the website?


	Answer:
I recommend enhancing the Shop tab by making it more compact. Currently, when the tab is opened, a picture of spices appears, but it is not clickable. Users must scroll down to view the available products. Additionally, I suggest darkening the window frame to improve the visibility of the slider used for scrolling through the page.
To facilitate the booking process, please include a “Book Now” button.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
In my opinion, the webpage appears very pleasant, featuring a calming palette of green tones. However, the layout differs on the mobile version, where it presents a more compact appearance.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
The website utilizes appealing shades of green and yellow, which create a natural aesthetic. The images and photographs present the food in a clear and visually engaging manner, inspiring viewers to either prepare the dishes themselves or attend classes to learn how to cook them. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
A button for the online chat tool is located in the bottom right corner of the website. This feature is particularly useful for making inquiries regarding products or services. For any other questions, please contact the team staff using the provided email address or telephone number.

	Question 2d – How effective are the social media links on the website?


	Answer: 
The social media links are sufficiently effective. In my experience, Facebook provides more comprehensive information regarding upcoming events and news.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
Each service offered by the company is presented on a dedicated page. The pages for individual classes provide information progressively, ranging from beginner to advanced levels, along with a comprehensive description of the activities to be undertaken during the session. Detailed explanations are also provided based on the specific type of cooking class. The homepage features informative sections containing brief descriptions of the services the website offers to customers.

	Question 3b -  How are customer reviews made available? Are these up to date? 

	Answer:
Customer reviews are available through both the Facebook page and Instagram. Based on my observation, individuals appear to prefer Facebook over Instagram, as Facebook provides more current reviews and more frequently updated information.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
I appreciate that this company focuses not only on cooking, but also provides extensive information regarding the nutritional value of various products. Additionally, they offer instruction on preparing appropriate meals for individuals with conditions such as diabetes, menopause, and high cholesterol. Furthermore, they conduct master classes on cooking and immunity. Their team includes a qualified nutritionist who understands the impact of food on human health. For these reasons, I would confidently recommend this service to friends or family members.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
I would like to note that the current pricing structure is somewhat difficult to interpret, as one must first select a level (beginner or advanced) before viewing the corresponding price. It would be preferable if the prices were clearly presented in a table format.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.cooking 

	
	2.classes

	
	3. academy

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer:
 When I enter these three specific words, the website appears among the top ten search results.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
In my opinion, websites are not only still popular but will continue to gain popularity in the future. This is attributable to the fast pace of modern life, as individuals seek to save time whenever possible. Examples include online shopping, online learning, and remote work. It is even possible today to schedule medical consultations online. All of these conveniences are made possible through websites.
For businesses, maintaining a website is equally important, as it can significantly influence sales. Websites facilitate advertising, enable the collection of feedback from potential customers, and allow businesses to remain flexible and aligned with contemporary societal trends.
According to online business statistics in the UK 85% of people do online shopping (Gelder, 2023).

.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
I recommend developing a quiz to assist clients in determining the most suitable course for their needs, followed by providing a link to the relevant classes upon completion of the quiz. This feature may be particularly beneficial for new customers.
Additionally, I propose displaying “classes this week, available seats, and prices” prominently on the main screen, as this could attract more potential buyers and maintain their engagement with the website.
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