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Introduction

Social media, what is it? social media is a progressively developing network linked via several outlets for digital consumption such as Tick Tock, Facebook, Instagram etc. With these applications, we find communities of people interacting through videography, images and chats as well as comments and reviews. Furthermore, it is also used to advertise and expand businesses and social statuses to encompass a large audience. Elaborating further, we will discuss how social and digital media can reach a wider customer base. Aiming to reflect on social media's development over the years, what it is as well as the advantages and disadvantages.
Social media is a way in which computing technology allows the creation and sharing of information, thoughts, common interests and other forms of expression via digital communities and channels. As previously stated, platforms such as Twitter, Linked In, WeChat and WhatsApp are also forms of media.
Social media has become a part of our daily lives and general communication has drastically changed. We also see that in the medical sector as well as care work, it has been established to be a way of sharing information.
Many countries have benefitted from social media during the outbreak of “The novel Severe Acute Respiratory Syndrome Coronavirus 2 (SARS-CoV2) and its subsequent disease Coronavirus Disease-2019 (COVID-19)” As countries had to enforce physical distancing and adjust the daily living, managing restrictions. We began to depend on social media for education, such as having classes via Zoom which is also used in work as well as social purposes.
“Microsoft teams have seen an exponential growth in users during this time”
Innovations such as tracking people's location via apps and viewing delivery services in real-time have made it optimal for efficiency in the daily work, healthcare and education industries with beneficial results for all. However, we will be focusing on the business and marketing aspects of social media.






(wong et al.,  Journal of the Intensive Care Society 2020) 


Overview

Ways in which businesses use social media to generate customers through various means. 
We can see traditional methods that are still applicable to this day such as; posters, billboards, paper mail, word of mouth and other varieties which would require a person to be physically involved. 

These can work hand in hand with our modern society, creating a necessity for human physical and digital interaction. How we use modern methods highly requires the World Wide Web, which also benefits WIFI companies. 

An example of advertisements shows us we can purchase different speeds of WIFI depending on our use. Through the use of television and social media, we have adverts promoting various companies. 

They all compete but we can see that the variety is an alternative purpose as different areas have better support for the internet connection. Modern social media shows that we can have various outlets for the same company and all the apps can be linked to each other.

 Not only do companies benefit from this, but people can promote themselves in the same way. Some social media content creators use both traditional and modern ways to support themselves.

Influencers can have a YouTube channel, linked with various outlets like their Facebook, Instagram, and LinkedIn and may also include information on their website. It's very common to also see people promoting merchandise such as clothing or something they physically do for a hobby.
Its use in recent years has adapted to apps which can created and downloaded on mobile devices and computers. These apps may include such things as apps for plants, in which you can use your camera to identify one and get information on how to look after it. This helps with marketing as you can get notifications of relevant and related consumables which can add to the information you receive about the plant.

Companies use such things as SEO in their systems which creates an algorithm of things you commonly search for. This works with various other apps in your digital system and influences advertisements that can pop up in relation. An example is when you use the plant app and when you are on an Amazon website it shows you plant-related consumables to encourage you the consumer to buy them.
“Conducting surveys and using polls is another way in which social media has influenced customer preference, opinions and needs.”
(Foxwell, 10 ways your business can use social media to effectively engage with consumers 2023)
Marketing
What is marketing? 
Marketing is how companies and individuals attract customers and influence them to consume their products. Live video streaming through social media platforms gives businesses an engaging method for their customers to be involved. The use of live demonstrations and comment sessions are valid ways for the audience to directly enter a debate or have a glimpse of things being promoted, sometimes ahead of the physical products.

Some businesses use strategies such as classes that can be purchased and used digitally. The metaverse for example is leaping us into a future where digital currency can be used to purchase digital merchandise. These can also be transferred into reality.
Artists find themselves using several apps to promote in this way and at times would need a work force to operate several different computers at one time.
The banking system has found great value in the social media aspect of communication. Banks currently use apps for protection. Customers can now have digital cards as a pose to traditional physical cards.
Some apps allow for more than one bank to connect and produce such things as a digital wallet.











(jayasekera et al., How to use social and digital media to reach and engage with audiences 2013)
(Abraham et al., Chapter 1/ Revolutionizing Digital Marketing Using Machine Learning 1 Aug. 2023)
Advantages


The advantages we have with social media are as follows:
· You can connect with lots of people in your country and abroad.
This allows businesses to expand with billions of users

· You can talk directly to your followers and subscribers
In which you can allow for special content that you may have to pay for.

· You can make real and authentic content
· You can use advertisements to reach more people
· Building and creating a unique brand
· Direct people to your website.
· Join social media outlets for free
· Make content for everyone
· learning












(6 reasons why social media can be so effective for your business - RBL (2021) RBL Brand Agency. Available at: https://rbl-brandagency.com/6-reasons-social-media-business/ (Accessed: 25 August 2024).
Advantages and disadvantages of social media for business (2023) EComposer. Available at: https://ecomposer.io/blogs/ecommerce/advantage-and-disadvantage-of-social-media (Accessed: 25 August 2024).
Disadvantages

The disadvantages of social media are as follows:
· It can be time consuming
· They can be negative feedback
· It can depend on an algorithm
· Social media can be overwhelming mentally
· They can be privacy concerns
· Roi Uncertainty




















(Advantages and disadvantages of social media for business (2023) EComposer. Available at: https://ecomposer.io/blogs/ecommerce/advantage-and-disadvantage-of-social-media (Accessed: 25 August 2024).
Conclusion
In conclusion, social media has its benefits as well as its downfalls. It can be used for both negative and positive in the world of business and society as a whole. We come to understand that social media can be used in both modern and traditional ways. Social media is ever-growing and will continue to grow into the far future for better or worse.













(Marshall, Appendix: The top eleven social networks people are actually using 1 Nov. 2018)
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