



     The comparison made between Moxy hotels, which are aimed at the economy segment, was launched by the company Marriott hotel group in 2015 and Six Senses, which was founded in 1995, has been dedicated to creating a luxury resort. 
The Moxy hotel is a unique and fun hotel brand for young travelers who are looking for something different. It has properties in over a hundred countries and boldly departs from standard hotel models. It is designed and social services are designed to provide guests with an enjoyable and unique experience (Moxy,2023).
The Six Senses brand has a compelling and strong heritage that gives it an advantage over it is competitors. The company’s employees also contribute to its success. It is sustainability program helps provide guests with unique experiences and exceptional offerings that are rarely available. The company’s properties are designed to give people a renewed sense of well-being (Six Senses,2023).

     Six Senses has 21 properties in 17 countries, the strongest in Turkey, where they have 3 Resorts. Also, are widespread in the United States and the United Kingdom. Instead, Moxy has more than 100 properties around the world, the strongest in North America with 34 hotels. Moxy has more properties in both, the United States and the United Kingdom with 63.0% and 61.7% in its place Six Senses with 37.0% and 38.3%, but Six Senses has exclusivity in Turkey, where has 100% traffic share (Similarweb,2023).
 Moxy (2023) is a brand of hotels that defy all conventions. These are affordable, stylish, and rebellious and celebrate open-mindedness and originality. While not hostels, these hotels have the characteristics of friendly and welcoming environments. The Moxy Hotels bar is an integral part of the establishment. It serves as the hotel's front desk and offers a complimentary cocktail upon check-in. The communal areas of Moxy Hotels are equipped with fast Wi-Fi, which will allow you to work throughout the day. The company was designed for people who love nightlife. Its bars and Grab & Go services are also open 24 hours a day. Some of the hotels, such as Moxy Miami Beach South, feature unique services. They are targeting young people who like fun, for bookings.
The Six Senses identity is built on the concept of its values, which are described as values that are focused on delivering on our promise to our customers and reawakening their senses with unique experiences. This is why the company has a wide target group that is interested in its offerings. According to the company, its values are designed to help people experience the best of what it has to offer. One of the most important factors that a company can consider when it comes to its success is its focus. This is because it allows it to invent a new identity that can help it compete against its competitors. The Six Senses’ robust focus can be distinguished from other companies by its ability to communicate effectively with its target market. It also allows for an environment that is inviting and inclusive of all client’s needs (Six Senses, 2023).
 Jacob (2017a) has discussed the Luxury Travel Intelligence platform has been analyzing the performance of luxury hotel brands over the past 12 months. Developing a comprehensive algorithm that measures these values has taken a year. For the third year in a row, Six Senses has been named the best hotel brand. Six Senses is placed on 134,384 worldwide ranks, in the report with Moxy which has no valid data.
Based on Similar web (2023) for these two brands, the comparison is very different, Six Senses is on top the most of the social media channels, like Google search, Facebook, and Instagram, instead of Moxy which is at the top of YouTube, also Moxy is very active on the Instagram page. Social media is present in both brands, and they have very good communication with customers.
Six Senses aims to provide our guests and the people around them with the best possible experience. This is done through the development of unique experiences and offerings that are both authentic and relatable. For instance, at Six Senses in Vietnam, customers can enjoy a local seafood farm and select their lobsters (Jacobs,2017b). 
The goal of this brand is to provide affordable rooms that have many styles. Smart design is important, as every inch of space is utilized wisely. There are plenty of plugs for various electronic devices, such as a 42-inch TV, a foldable table, and chairs, and there are also plenty of clothes pegs and a shower. The bathrooms feature a full-size vanity and a bathroom with a shower. Guests can enjoy ultra-fast Wi-Fi throughout the entire living area (Peters, 2020).
In 2022, Six Senses will launch locations in various countries, including the Maldives, Europe, and the Arabian Peninsula. The brand’s first urban outpost is in Rome, and it features a restored Palazzo. (Turner,2022) and continue to grow. Moxy brand is planning on opening seven new properties in Europe and the UK, bringing a total of 41 by 2022. They are also looking into adding several locations to their portfolio in 2023 (Farrelly,2022). Some of the weaknesses of the Moxy concept include its unclear objective and misunderstanding of its concept. For instance, it claims to be a hotel that serves as a place where people go to rest, but it also offers a non-stop party lifestyle (Bailly, P. et al., 2019), in comparison with Six Senses, which does not have any weaknesses at the moment.
 Based on Bailly, P. et al. (2019) despite its relatively new status in the market, are not many opportunities for Moxy. One of the most important factors in the company’s future was its ability to stick to its original concept. Eventually, it could become a successful brand and be the first to promote the new style of Buda get a hotel. Media editorial is the best way to tell Six Senses story, they got their page about media and press, the coverage of the news. Moxy belongs to the Marriott chain, which is extended in Russia, due to the situation in Ukraine, they can keep a close eye on the situation and communicate with team members from the country. On March 10, the office from Moscow was temporarily closed. They decided to suspend all future projects in Russia due to the US, UK, and EU restrictions on the operations of the company in the country. This was a difficult decision, but they believe it is necessary to protect the customers (NewsMarriott,2022). 
Six Senses belongs to the IHG chain, which is also extended in Russia. In response to the humanitarian situation in Ukraine, IHG has contributed to two organizations that are working to provide aid to those in need: the Red Cross and CARE International. Both of these organizations are doing their best to help those in need. In Russia, they have agreements with several third-party companies that own hotels. Due to the ongoing conflict in Ukraine, they are currently suspending activities in the country. However, they will continue to support our employees by maintaining our office in Moscow (IHG,2022b).
Six Senses is a company that is committed to sustainable living. They have a variety of products and services that are designed to help minimize the impact of their operations on the environment. Some of these include Upcycling waste, using natural straws, and sourcing fruits and vegetables from local sources. They also protect their homes by using sustainable practices (Six Senses,2023). Instead, the Moxy hotel is known for its sustainable practices. It uses bulk toiletries and mobile keys to minimize plastic waste. There are also recycling bins in every room (Brandler,2021).
    The Moxy hotel brand is unique and fun for young travelers. The Six Senses hotel brand has a compelling heritage and provides guests with unique experiences and exceptional offerings that are rarely available. Six Senses has some luxury properties in many countries, the strongest in Turkey, and Moxy has more than 100 properties around the world, the strongest in North America. Moxy is a brand of hotels that defy all conventions. Its bars and Grab & Go services are open 24 hours a day, and it targets young people who like fun. Six Senses' identity is built on its values, which are focused on delivering on its promise to customers and reawakening their senses with unique experiences. A company's focus allows it to invent a new identity that can help it compete against its competitors, and communicate effectively with its target market. Jacob (2017a) has discussed the Luxury Travel Intelligence platform which has analyzed the performance of luxury hotel brands over the past 12 months. Six Senses has been named the best hotel brand for the third year in a row.
Six Senses strives to provide guests with the best possible experience through the development of unique experiences and offerings. The goal of this brand is to provide affordable rooms with plenty of styles. The rooms have plenty of plugs for various electronic devices, and ultra-fast Wi-Fi throughout the entire living area. The Moxy concept has some weaknesses, such as its unclear objective and misunderstanding of its concept. However, it could become a successful brand and be the first to promote the new style of Buda get a hotel. Moxy is part of the Marriott chain, which is extended in Russia. They decided to suspend all future projects in Russia due to the situation in Ukraine. Six Senses belongs to the IHG chain, which is also extended in Russia. Due to the ongoing conflict in Ukraine, IHG has suspended activities in the country. Six Senses is committed to sustainable living and uses natural straws and bulk toiletries to minimize plastic waste. The Moxy hotel uses recycling bins in every room.
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