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PRODUCT INFORMATION

IKEA has more than 460 stores in more than 60 countries and
accommodates almost 700 million customers across the globe every
year (IKEA, 2023). To respond to this trend in the world, IKEA is
launching a new line of smart furniture called FOLDIX, which is a
foldable line aimed at satisfying the needs of modern customers

RESPONSIVENESS TO
CUSTOMER TRENDS

According to consumer behaviour data, Gen Z and Millennial
consumers have grown to like multifunctional home products (72%)
and smart-home compatibility (65%). FOLDIXtm suits such
tendencies with versatility, mobility, and computerisation. As the
rental rates and the number of apartments decrease, the customers
are after furniture which can make the space larger. Besides, the
smart furniture market in the world is projected to expand at a CAGR
of 13.4% by the year 2030, signifying a great demand in the future.
FOLDIXtm is also perfectly aligned with this trend, which guarantees
future relevance to the market.

MARKETING MIX

Product: FOLDIXtm will focus on portability, intelligent design,
sustainable material, and Scandinavian design aesthetics that transform
modern lifestyle.

Promotion: AR-based demonstrations, campaigns with TikTok
influencers, in-store smart-living areas, and promotions with students g
in universities will be used.

Price: Mid range pricing aligned with IKEA value positioning, 15 percent
launch discount, 0 percent EMI options, Bundle pricing for multiple.
units.

Place: IKEA retail stores worldwide, IKEA official website and mobile
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app, Urban store focus near rental clusters, Home delivery with flat CO N C I_ U SIO N
pack model.

IKEA FOLDIXtm places the brand as the leader of smart compact
living. The product line maximises customer value, the competitive
edge of IKEA and promotes the growth of revenues in an already
growing global market with high consumer demand, sustainability
benefits, and a lucrative 15% launch offer.
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