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Introduction
The hotel industry of the UK is one of the most significant industries of the UK as it provides a wide variety of employment opportunities to the people of the nation. These hospitality establishments envisage a wide variety of segments that act as their subsidiaries in the industry. These subsidiaries are the food and restaurant industry, bars etc. The estimated market value of the UK food and restaurant industry is £78 billion in the year 2022 (MINTEL, 2023). All kinds of hospitality firms adhere to a wide variety of principles which are being formulated by local as well as national administrative agencies. The term corporate social responsibility connotes the innovative operational management concepts that the business establishments have adopted as well as executed a wide variety of operational practices which leads to the adherence to sustainable norms and the upliftment of the entire community (Haski-Leventhal, 2018). The chosen hotel industry for the essay is Accor. The main aim of the essay is to systematically as well as elaboratively analyse the organisational operations which are being performed by Accor in order to adhere to the principles of CSR  in the UK. 
Main Body
These principles, as well as the legislative pronouncements, are based on the following of the sustainability standards under the main head of corporate social responsibility. The concept of corporate social responsibility is being widely as well as widely accepted by contemporary business organisations who are being engaged in the national segment of hospitality in the country. Corporate social responsibility is entirely based on the adoption as well as the execution of the business operations by strictly following the prevailing corporate norms which are being made in order to maintain sustainability. Despite the fulfilment of communal as well as environmental needs CSR further emphasise the satisfaction of the wide variety of stakeholders of the respective industry (UNITED NATIONS INDUSTRIAL DEVELOPMENT ORGANISATION, 2023). The wide variety of the principles of CSR is being recognised in accordance with the different models which are being equivalently utilised by the contemporary business organisations of the different sectors like the circular economy as well as the triple bottom line. 
The hospitality industry is being considered as one of the most significant parts of the national tourism sector. The multi-national tourism sector provides job opportunities to the people. Around 380 million employment opportunities were being generated by the global tourism segment for people throughout the world (Cooper, 2021). The world’s tourism economy further assists in the upliftment of a wide variety of national and regional or may say economies by increasing the standard of living of these communities. The fundamental essentials of the tourism industry are the tourists, geographical elements and the tourism sector. The tourists connote to the visitors who come from their native destinations to any other destination. The geographical elements of the tourism sector can be regarded as the ecological heritage of the culture or may say the other kinds of tourist destinations. The tourism sector represents the segment of the economy of a country where all kinds of activities are directly or indirectly interconnected with tourism products and services being offered to visitors (Inkson and Minnaert, 2018).     
The tourism sector of the UK is considered to be one of the most progressive tourism sectors as it firmly promotes the economic progress of the nation. The tourism industry of the country subscribes significantly to the national income of the UK’s economy. Around £127.5 billion is being contributed to the national economy of the country (House of Lords Library, 2021). The national tourism segment of the country provides job opportunities to 3.9 million people to earn their livelihood. Before the advent of COVID-19, the tourism sector of the UK was at the zenith of its economic growth as well as development, but the post-pandemic era is evidence of the downfall in the economic productivity of the tourism segment. These can be further analysed under the main head of the overseas tourists, continental as well as multi-continental visits etc. The tourism sector of the UK comprises different kinds of subsidiaries like the transport segment, travel and tourism agencies, food and accommodation industries etc (Sloan et al., 2017). 
These kinds of subsidiary agencies lead to the execution of a wide variety of business operations and other interlinked activities of the tourism sector. The hotel industry of the UK is one of the main fascinating points for tourists who are willing to admire the different kinds of beverages as well as the services which are being provided by the industry. The hotel industry provides a wide variety of beverages through its subsidiaries. One of the main subsidiaries that provide its services to national as well as international visitors is the ethnic foodservice market. Around 44% of the adults in the country prefer ethnic food as their first preference (MINTEL, 2023). Fast food restaurants are one of the most significant parts of the national restaurant sector of the country. It has become one of the fastest growing segments of the hotel industry as the estimated value of the fast food restaurants of the nation is £36.3 billion in the market (MINTEL, 2023). 
The food as well as accommodation industry of the UK has been facing a wide variety of problematic situations which act as an obstacle to the path of economic growth as well as development. These challenges can be categorised under the main heads like the intervention from the administration of the country at the national and regional levels, cutthroat competition from the other competitors etc into the integrated tourism market. The formulation of the different kinds of legislation lays down the adverse impacts on the tourism industry (Filimonau, 2021). It may be restrictive or prohibitory in nature. This concludes with the rise of administrative pressure on the stakeholders of the tourism sector too who are being engaged in different kinds of activities at their level. For instance, the government of the UK has been rapidly approaching the attainment of the national agenda of a net zero-carbon economy by the year 2050 (Filimonau, 2021). 
For the attainment of this goal, the government has formulated a wide variety of legislative pronouncement which directly or indirectly prohibits the dumping form hospitality establishments into open fields or grounds. This has led to the rise of governmental pressure on the hospitality establishments under the main head of the ethical as well as legitimate dumping of municipal waste. The actions of the other participants of the tourism industry further encourage the adoption and execution of innovative organisational advancements in the tourism market. These can be recognised under the main head of the 'cut-throat competition' which sometimes involves a wide variety of unethical as well as illegal business practices in order to earn profit and to increase the customer base. This has further led to the emergence of price wars among the different business organisations that are engaged in the tourism industry with identical businesses (Rodgers et al., 2019). 
These have firmly assisted in the upgradation of the traditional approaches into modern tools and techniques which are being utilised by the contemporary business organisations of the tourism industry. The model of the circular economy represents the form of the economy as well as the market where the 4Rs are being firmly utilised in order to prevent any kind of environmental degradation (UNCTAD, 2023). The three pillars of sustainability connote the ecological, communal as well and economic which must be satisfied while performing any kind of business activities by the business organisations. These must be resiliently adhered to by the corporate participants and by the other stakeholders of the tourism industry. The triple bottom line is based on modern innovative business tactics as well as the approaches where the community is under the head of the people, economic gains are under the head of the profit and the ecological heritage under the head of the planet (Muñoz-Pascual et al., 2019). These all are being prioritised by the stakeholders of the restaurant industry in order to meet the market demands as well as corporate governance (Varyash et al., 2020).  
The future direction of the hospitality sector has been significantly impacted by the large international hotel company Accor. Established in 1967, the corporation boasts a distinguished past and has developed into a formidable organisation that oversees numerous hotels, resorts, and serviced apartments worldwide. Accor is well-known for its dedication to both innovation and guest happiness, and it has a track record of effectively adjusting to the shifting demands of its clientele. Travellers now book hotels online thanks to AccorHotels.com, an innovative online reservation technology that Accor introduced in 2001. The corporation has solidified its position hôtel a leader in the luxury as well as mid-scale markets with its astute acquisitions of brands such as Novotel and Sofitel. Accor prioritises sustainability by implementing the Planet 21 plan, which integrates eco-friendly practises as well as community engagement into its operations (Accor, 2023). Being a leader in the hospitality industry, Accor continually rewrites the history of the company by expertly balancing innovation and tradition. Owing to its unwavering dedication to delivering outstanding customer experiences as well as its proactive stance on social and environmental accountability, Accor has secured a significant position in the quickly changing global hospitality industry.
One significant participant in the hospitality sector, Accor, has undergone a significant transformation as a result of pressure from competitors and governmental agencies to include sustainability throughout its corporate DNA. Accor made sustainability a strategic objective and included it into its business plan in response to expanding environmental regulations and a global drive for the adoption of environmentally friendly practises. Under pressure from the government, Accor implemented eco-friendly practises that maximise resource efficiency, minimise waste, and include the concepts of the circular economy. At the same time, the competitive environment compelled the business to use creative approaches, making sustainability a crucial differentiator and a requirement for compliance (Accor, 2023).
It is clear that Accor is committed to upholding the three pillars of sustainability: social responsibility, environmental stewardship, and economic viability. The Triple Bottom Line, particularly analyses the consequences on the community, the environment, as well as the economy, constitutes the cornerstone for Accor's business procedures. Through programmes including the Planet 21 system, the corporation actively contributes to developing communities, eliminates undesirable environmental effects, and secures financial stability. Accor is a shining example of how hotels are changing how they approach a sustainable future where environmental awareness and corporate success coexist side by side by carefully striking a balance between profit as well as responsibility (Accor, 2023).
The rise of sustainability in food services is evident in the hotel and restaurant segment of the UK at the contemporary time (MINTEL, 2023). The different kinds of problems which are being faced by the participants of the restaurant industry can be eliminated through the application of different approaches to sustainability (UK Hospital, 2023). The utilisation of sustainable food waste strategies must be fulfilled through the usage of indoor storage which will lead to the complete eradication of food waste in restaurants. The usage of the online platforms firmly assists in the enhancement of sales and the growth of the mature customer banks of the restaurant industry (Lu, and Tabari, 2019). This further leads to the satisfaction of the customers as it involves the systematic analysis of consumer behaviour.    
Conclusion
In conclusion, the essay discussed the, a great example of ethical business practises in the hospitality sector is Accor's CSR agenda. Accor efficiently its business plan in reply to the industry's previous environmental belongings, which were considered by the use of extreme products as well as extreme water as well as energy practices. Accor combined environmentally conscious practises into the way they operated on determination, driven by inflexiblemanagement laws as well as a market that residences a high value on sustainability. The enthusiasm is in complete agreement with the ideas of the circular economy, as established by the practices of accountable obtaining as well as waste minimisation. The Triple Bottom Line idea, which includes environmental defence, social responsibility, as well as economic viability, is best demonstrated by Accor's CSR inventiveness. Accor validates a strong promise to sustainability by actively contributing to public development as well as decreasing its environmental footmark through schemes like the Planet 21 plan. Accor is a pioneer in striking an equilibrium between morality as well as profit, the representative that ecologically friendly performance is both a commercial authoritative as well as a moral responsibility. Because of the many welfares of taking this new method, Accor has become the business leader with a robust business plan that endorses environmental as well as social welfare. Accor's commitment to sustainability highlights the long-term welfare of participating in ethical performance well as is an outstanding model for the hotel also restaurant business as it grows.
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