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[bookmark: _Toc87069159]INTRODUCTION 
	A monopolistic economic arrangement is one in which a large number of enterprises compete in a given industry, each offering similar but distinct items (Aday and Aday, 2020). Organizations utilise a variety of economic systems depending on its scale and effectiveness of the operations. The economic framework is an example of imperfect competitiveness because no company has a monopoly in the marketplace owing to intense rivalry. In addition to perform this research, the dining business or eatery is the selected marketplace, and McDonald's is the selected corporation since it operates in a monopolistic economy and is an International fast-food firm created in the 1940s in California, U.S.A by Richard and Maurice McDonald. This study would examine the specific industry and how they may operate in it by controlling expenses and revenues through various advertising methods.
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	A monopolistic industry is a market wherein a multiple range of enterprises compete alongside one another. Companies are providing a comparable but distinct item, resulting in cheaper manufacturing costs and a higher efficiency in the marketplace. These attributes provide them considerable control over the industry, allowing them to demand greater rates for commodities. Such items are strikingly similar but differ somewhat, and they have become the foundation for firms' promotion and branding efforts. Marketing tactics, branding, and other aspects of distinction are all part of distinction. Fast food chains, apparel businesses, morning breakfast businesses, and service shops are all instances of these kinds. McDonald's is the selected company from the food selling sector to undertake this study, and they also operate in a monopolistic marketplace. Since they're the only provider delivering unique commodities in the industry, they have specific techniques to running their company in the marketplace (Babic-Hodovic, Arslanagic-Kalajdzic and Imsirpasic, 2017). There seem to be various factors that constitute the economy monopolistic, and those are addressed further in attempt to establish the competitive position of McDonald's.
		Easy access and departure- Just like in perfect competitiveness, monopolistic markets allow enterprises to easily entering and exiting the sector. Whenever new businesses come into the industry, the total availability grows, lowering prices and allowing current businesses to achieve merely regular earnings. Furthermore, the companies are suffering significant losses that would cause certain mediocre enterprises to depart, reducing availability that would cause the cost to climb, leaving surviving companies only with the average profits. Corporations like McDonald's and KFC are functioning in the fast-food sector, and newer businesses could effortlessly engage (Banzhaf, Ma and Timmins, 2019).
Large number of consumers and sellers- There are several firms, but they are bigger as a result of perfect rivalry this implies that the business could only manage its pricing system to a certain amount. Any price strategy, it could be stated, cannot take over the marketplace because every company uses its own price structure to stay afloat in the industry. Whenever a corporation lowers its pricing, it has a better chance of outselling its competitors. When it comes to the fast foods sector, there seem to be a lot of buyers and sellers who are running their businesses and supplying a lot of people (Becker, Lee and Nobre, 2018).
Marketplace competence- It is a sector in wherein both the purchaser and the supplier do not even have complete information, although there are certain goods that are comparable substitutes for each other. Since the consumer has no knowledge of the commodities, its prices, or their qualities. As a result, the customer buys a large number of goods from a limited number of varieties accessible for purchase. In other cases, the item is accessible at a cheaper cost, however the consumer lacks the necessary understanding of the goods and opportunity. Likewise, because the vendor doesn't really know the precise liking and inclinations of the clients, he or she is unlikely to be profited from it. In the case of the Fast food industry, individuals have a variety of options from which to choose so that they could properly interact with the business and engage in the dynamic world (Charness, Gneezy and Henderson, 2018).
	Mobility- It is the moving of the components of manufacturing, and also the commodities and activities throughout the industry. Lesser economic movement lessens the requirement for physically movement area, and in monopolistic markets, certain characteristics and locations become inflexible in the surroundings. Whenever it comes to need flexibility, in a monopolistic competition, the demand slope is more flexible when the businesses intend to offer extra so that they could lower the cost of respective items. It is the most important factor to examine in order for a firm to operate effectively in the marketplace. It is the primary technique that aids in the growth of a firm, and when it comes to the fast-food sector, there are competent experts that provide delectable cuisine products (Filimonau and Gherbin, 2017).
Item diversification- It is yet another feature of monopolistic competitiveness, and it relates to the circumstance wherein the customer has a preference for one item over the other. Essentially, the items are significantly diverse because every business sells a distinct item with a monopoly on one's own commodities, despite the fact that companies experience fierce rivalry. Diversification is based on ability and materials employed, while variations are based on marketing, trademarks, and other factors. Additional factors include monopolistic competitiveness, in which each corporation tries to advertise its products through a variety of expenses. Advertising is one of the most important factors that influence item consumption and price. The primary goal of a monopolistic industry is to increase revenue in a vast marketplace. Businesses like McDonald's and KFC operate in the fast-food sector and offer distinctive offerings. For example, McDonald's offers a broad choice of pizzas, whilst KFC offers culinary goods like poultry nuggets, making their goods distinct from one another (Garnett, Doherty and Heron, 2020).
	Numerous rivals in the marketplace, like KFC, Burger King, Starbucks, and Domino's, operate in a monopolistic industry since there are numerous buyers and sellers providing diverse items, and buyers do not have complete understanding of the industry, reducing the firm's total sales. Diverse features in different companies are in competition with one another. Whenever it comes to KFC, item diversification is the measurement that distinguishes between various kinds of items, as company provides chicken nuggets with an 11-ingredient special recipe. Fried chickens, homemade vegetables, and sourdough cookies are among several products available. In contrast to Domino's, KFC offers non-vegetarian options and caters to a wider demographic. Companies are taking a more strategic commitment to the industry by presenting unique items in order to increase earnings (González-Torres, Rodríguez-Sánchez and Pelechano-Barahona, 2021). Whenever it comes to Domino's, company provide a vast variety of vegetarian pizzeria and also non-vegetarian ones. They don't really provide particular type of chicken nugget that distinguishes the company, and therefore compete with one another for improved outcomes. Whenever it comes to McDonald's, company have a broad variety of hamburgers to choose from, including nachos, Fried foods, brunch dishes, and carbonated beverages. As a result, they are distinct in strategies to succeed in such a wide marketplace. Domino's operates its trade through the assistance of franchises, even if one of the group's sections is not profitable, subsequent outlets might contribute their income to the non-profiting licensing. It aids organizations in effectively operating the company in addition to accommodate the vast marketplace. It is one of the most important aspects, as it allows them to achieve greater achievement in various regions of the globe. Subway likewise operates its company by establishing more locations in order to increase earnings and gain a wider number of loyal buyers.
	Pricing strategies is to reduce total expenses to the basic essentials so that businesses could offer reduced pricing and increase their profits. An organization's goal is to achieve the least operating expenses in their industry in order to gain a strategic edge. The elements wherein inflated costs are used are referred to as superior priced approach. They generally work in sections in which the endeavour has a significant competitor position, and in this case, McDonald's is utilising a high price cost leadership tactic to live up to the high contest in the customer base while also assisting other firms in demonstrating their possibilities in the strategies to succeed in such a massive industry (Kanev and Terziev, 2017).
	Penetration cost is a strategy for swiftly gaining industry dominance, and it could be used whenever new items are introduced. It's also reasonable that diverse techniques are getting used to industry growth in effort to expand earnings. Another price method employed by CEO David Brandon is barbell, which is a combination of reduced price and high-priced strategies to service the growing industry in an easier way. They cater to a vast marketplace while also addressing a variety of client categories. It is one of the most important features, as it meets the requirements of a big industry while also increasing the likelihood of success.
	The key aspect wherein a large premium is paid for a certain item is referred to as the skimming approach. The basic goal is to make the most revenue possible well before item or market draws additional competitors. In the case of KFC, they use a skimming price approach on new goods in terms of attracting a broad audience. They would require changing the pricing for the fresh item on a routine manner based on client feedback (List, Shaikh and Xu, 2019).
	Following the analysis of prices, the corporation devised a cost-cutting approach to lower total operational expenses. This aids in the organization's profitability expansion. Revenue strategies refer to the firm's methodology to maintaining revenue inside the enterprise. It is a form of corporation level sustainability approach in which the corporation could increase earnings through excellent governance. It is the most important factor for the enterprise's administration. This also aids in the management of new expenses, acquisitions, as well as some reduce expenses, allowing businesses to boost total performance and improving sale valuation in order to ensure a good marketing strategy. In terms of a greater revenue method, companies could improve their marketing technique by raising total productivity. In attempt to combat a severe circumstance, profitability strategies are usually applied for a brief length of duration. Moreover, it is the method through which students could gain assurance in dealing with a variety of situations by identifying the appropriate alternatives. McDonald's is considering how to construct an efficient strategy so that company could manage a broad communications networking for promoting their goods in a broad sector. It also contributes to the expansion of the company so that customer base and expansion may be properly maintained (NGUYEN and NGOC, 2020).
	The whole strategic approach for searching for potential consumers and converting people into clients for its goods and offerings is referred to as an advertising approach. It is a technique that includes the entire corporation's worth, critical branding message, knowledge on target population segmentation, and other elements that enable companies to reach out to prospective consumers in a vast marketplace while also maintaining a positive public reputation that encourages client loyalty. Whenever it comes to McDonald's, company employ a variety of advertising strategies in order to engage prospective customers, resulting in increased revenues and income. “I'm Lovin' It.... Para Pap Pap Paa” is a well-known theme which is being employed by McDonald's for many years. This demonstrates person's favourable experiences whilst eating at McDonald's. It is unforgettable since it describes how pleased customers feel while eating and how courteous and pleasant the personnel are within the company. McDonald's uses a corporate symbol that is a hilarious comical figure that helps the company's marketing for both kids and grownups. McDonald's initially employed this tactic in early 1960's, and the character has since established an indelible aspect of the corporate history. KFC retains the traditional grilled chicken formula that includes a proprietary combination of 11 ingredients and seasonings that have been the guiding power behind the company for the past seven decades. They have a large cuisine with numerous alternatives for visitors, including vegan foodstuffs that add to the industry's superior attitude. KFC has also brought benefits to the firm, allowing it to take a more thoughtful plan to the industry. Participation in industrialised and emerging economies aids the organisation in forecasting new development by offering knowledge and expertise, both of which are critical aspects in the food service industry and product revenue. Despite the fact that more than half of its sales come from developing countries, advertisers. Established countries are growing increasingly health-conscious, but emerging economies have the highest global dominance fluctuations. KFC visitors include persons of all ages who are looking to fulfil their tastes receptors with the tasty chicken’s cuisine. It is a crucial factor in determining whether firm could acquire a superior strategy in order to provide a superior item in the industry. Existing consumers of KFC have diverse tastes and desire to fulfil them, which increases the firm's total revenue (Towse and Hernández, 2020).
	Market structure
	Number of buyers and sellers
	Type of product
	Barriers to the entry in industry
	Company's influence over price
	Industry's example

	Perfect competition
	Many
	Identical
	None
	None
	Agriculture- like crops, cereals

	Monopolistic competition
	Many 
	Differentiated
	None
	Moderate
	Chicken, beef, pork

	Oligopoly
	Few
	Identical or differentiated
	High
	Moderate to substantial
	Dairy

	Monopoly
	One
	Unique
	Impossible
	Substantial
	Electricity


[bookmark: _Toc87069162]CONCLUSION 
	As a result of the preceding explanation, it can be concluded that a monopolistic economic framework exists when there are a big range of buyers and sellers who purchase differently in attempt to fully satisfy their requirements and desires in a huge sector. A huge variety of buyers and sellers, supplying unique items, and no barriers to new businesses entering and exiting the marketplace are some of the reasons that make a business sector monopolistic so that they'll have a smarter strategy. Moreover, this aids in the growth of the firm by allowing them to compete in a dynamic industry and by helping employees better comprehend the desires and requirements of future clients. McDonald's employs a high costing method because it has a devoted client base that contributes to the organization's expansion. KFC uses a cost skimmed approach to offer various consumer categories so that they may service a wide client group and earn more income and revenues.
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